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Seeing  is  believing. 


As  Orange  County  continues  to  emerge  as  an  important  center 
of  business  and  industry,  The  Orange  County  Register  has  made 
a  commitment  to  expand  its  coverage  of  business  news.  With 
42%  more  business  space.  And  a  separate  Business  section 
every  day  of  the  week.  It's  a  natural  reflection  of  the  increasing 
business  sophistication  of  the  market.  If  you  want  to  see  and 
believe  for  yourself,  write  to  us.  We'll  send  you  a  copy. 
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Tribune  reporters  and  editors  under 
stand  what  San  Diego  readers  respond  to: 
old'fashioned  concern  for  the  community. 

That’s  why  they  risked  the  outrage  of 
many  when  they  decided  to  take  a  close 
look  at  the  city’s  most  renowned  institU' 
tion:  the  San  Diego  Zoo. 

Because  the  Zoo  faced  some  problems 
of  middle'^e,  and  there  had  been  a  shift 
in  policy,  The  Tribune  assigned  a  team  of 
reporters  to  look  into  the  situation  and  its 
implications.  They  wrote  the  first  in-depth 
study  of  an  institution  that  holds  sacred 
status  with  the  2  million  people  of  San 
Diego  County. 

The  series  revealed  problems  and 
philosophical  differences.  It  stirred  instant 
controversy.  Other  media  followed  The 
Tribune  on  the  story. 


Like  most  good  newspapering, 
this  story  had  a  happy  ending. 

To  help  the  Zoo  correct  problems  spot' 
lighted  by  The  Tribune,  Joan  Kroc,  widow 
of  the  McDonald’s  founder,  stepped  forward 
with  a  check  for  $3.3  million-a  majority  of 
it  to  be  used  for  a  new  elephant  compound. 

And  in  this  fall’s  San  Diego  Press  Club 
competition,  when  The  Tribune  again 
swept  the  majority  of  awards,  the  one  for 
community  service  went  to  Ann  Levin, 
Susan  Duerksen  and  Rita  Calvano  of  The 
Tribune  for  their  Zoo  series.  “It  took  cout' 
age  to  take  on  such  a  sacrosanct  institU' 
tion,”  the  judges  wrote,  “but  it  was  done 
with  thoroughness  and  sensitivity.” 

Now  even  the  elephants  are  happier. 
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■ou  can  watch  network  pro¬ 
grams^  but  you  can’t  watch  a  net¬ 
work.  You  can  only  watch  a  local 
television  station.  Because  net¬ 
work  programs  reach  you  only 
through  the  facilities  of  local  sta¬ 
tions  that  are  affiliated  with  a 
network. 

A  network  is  a  company 
that  offers  a  national  program¬ 
ming  ser¬ 
vice  every 
day  of  the 
year.  The 
three  full- 
service 
networks— 

ABC,  CBS, 
and  NBC— 
provide 
12-14  hours 
a  day  of 
news,  sports, 
information, 
and  enter¬ 
tainment  programming.  Each  of 
these  networks  is  affiliated  with 
more  than  200  local  stations 
across  the  country,  giving  each 
the  potential  of  reaching  virtu¬ 
ally  all  the  television  homes  in 
the  United  States. 

Federal  law  limits  the  num¬ 
ber  of  television  stations  that 
any  one  company  can  own.  Of 
214  ABC  affiliates,  five  are  owned 
by  ABC.  All  the  rest  are  owned 
by  other  national  or  regional 
companies  (broadcast  groups) 
or  by  local  interests. 

A  network  is  a  partnership 
of  broadcasters  who  enter  into  a 


contractual  agreement  to  work 
together,  each  having  its  rights 
and  obligations,  providing  econ¬ 
omy  of  scale,  a  national  market¬ 
ing  capability,  and  both  national 
and  local  programming  and  news 
available  to  everyone. 

In  addition  to  the  more 
than  600  stations  affiliated  with 
the  networks,  there  are  some  230 

independent 
commercial 
stations  and 
more  than 
300  public 
television 
stations. 

The  result  is 
a  uniquely 
American 
system  of 
broadcast 
television: 
competitive, 
diverse,  dis¬ 
tinct  from  cable  and  other  pay- 
TV  services,  and  giving  viewers  a 
greater  range  of  programming 
choice  than  anywhere  else  in  the 
world. 

American  Television 
and  You 


AMERICAN  BROADCASTING  COMBANIES  INC., 

PQ  Box  1330,  Radio  City  Station,  New  Vtrk,  N.  Y  lOIOI 
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NOVEMBER 

21-23— New  England  Society  of  Newspaper  Editors,  Annual  Meeting 
Dowtown  Marriott  Hotel.  Worcester.  Mass. 


DECEMBER 


10*1 2— The  Washington  Journalism  Center.  Conferences  for 

Journalists,  The  Economic  Outlook  for  1986.  Watergate 
Hotel.  Washington  O.C. 

JANUARY 

9-11— Wisconsin  Newspaper  Association,  Mid-Winter  Meeting,  Embassy 
Suites,  Green  Bay. 

19-18— Idaho  Newspaper  Association,  Winter  Convention,  Red 

Lion  Riverside,  Boise. 

16-18— Mississippi  Press  Association,  Mid-Winter  Conference  and 
Trade  Show,  Ramada  Renaissance,  Jackson. 

21-23— Washington  Journalism  Center.  Conferences  for  Journalists, 
Containing  Health-Care  Costs:  Is  Quality  Being  Sacrificed? 
Watergate  Hotel.  Washington,  D.  C. 
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By  Doug  Borgstedt 
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Briefs 


NOVEMBER 


17-20— SNPA  Foundation  Seminar,  The  First  Amendment  After  193 
Years,”  College  of  William  and  Mary,  Williamsburg,  Va. 

17- 22— The  Poynter  Institute  for  Media  Studies,  The  Duties  of  the 

Journalist,"  St.  Petersburg,  Fla. 

18- 20— INPA/ANPA,  Management  Skills  for  Newspaper  Promotion,  Seminar, 

Cathedral  Hill  Hotel,  San  Francisco. 

22-24— Mid  America  Press  Institute,  Pictures  and  Picture  Editing,  Clarion 
Hotel,  St.  Louis,  Downtown. 

24-26— The  Poynter  Institute  for  Media  Studies,  “The  Duties  of  the 
Student  Journalists,"  (college  ethics),  St.  Petersburg,  Fla. 


DECEMBER 

1-6— American  Press  Institute,  Marketing  the  Daily  Newspaper, 
University  of  Nevada,  Reno. 

1- e— The  Poynter  Institute  for  Media  Studies,  Newspaper  Design/Graphics 

for  Artists  and  Illustrators,  St.  Petersburg,  Fla. 

1-11— American  Press  Institute,  City  Editors  (under  75,000 

circulation),  Reston,  Va. 

2- 4— ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation  Department, 

Georgetown  Marbury  House,  Washington,  D.C. 

2-6— ANPA,  Newspaper  Color  Separation  Techniques,  Seminar,  The 
Newspaper  Center,  Reston,  Va. 

3.7— The  Poynter  Institute  for  Media  Studies,  Writing  Coaches, 
St.  Petersburg,  Ra. 

4- 7— Reporting  on  the  Courts  arxf  the  Law:  Workshop  for  Practicing 

Journalists,  Sponsored  by  the  American  Judicature  Society 
and  the  Knight  Foundation,  Embassy  Suites  Hotel,  Philadelphia. 

5- 6— California  Polytechnic  State  University,  Color  Lithographic 

Seminar,  San  Luis  Obispo,  Calif. 

6.6— Inland  Daily  Press  Association,  Effective  Circulation/Marketing, 
Seminar,  Hilton  Plaza  Inn,  Kansas  City,  Mo. 

7— Hoosier  State  Press  Association,  Newsroom  Seminar,  Adam's 
Mark  Hotel,  Indianapolis. 

8-13 — American  Press  Institute,  News-Editorial  Management  for 
Non-News  Executives,  Reston,  Va. 

15-26— American  Press  Institute,  Effective  Writi^  and  Editing,  Reston,  Va. 
15-26— American  Press  Institute,  Picture  Editors  and  Graphics  Editors, 
Reston,  Va. 
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McClatchy  to  get  out  of  cable 

McClatchy  Newspapers  in  Sacramento  announced  Oct. 
22  the  proposed  sale  of  its  four  cable  television  systems, 
saying  it  will  concentrate  on  newspapering. 

The  companies  include  Fresno  Cable  TV  Limited;  Nor 
Cal  Cable  vision,  Inc.,  Yuba  City/Marysville;  Sequoia 
Cablevision,  Inc.,  Tulare,  all  in  California;  and  Telcab 
Communications,  Inc.,  Reno,  Nevada. 

“An  exhaustive  analysis  confirmed  that  our  strength 
lies  in  publishing  newspapers  and  operating  information 
services,”  said  Erwin  Potts,  executive  vice  president  of 
the  McClatchy  group. 

Holies  raises  Freedom  bid 

The  ante  for  Freedom  Newspapers  has  been  upped 
again  by  dissident  shareholder  Harry  H.  Hoiles,  this  time 
by  $10  a  share  to  $108. 

Hoiles  announced  he  will  sell  his  interest  in  the  company 
for  the  same  price  if  the  new  offer  is  turned  down. 

Hoiles  and  his  family  own  about  one-third  of  the  total 
shares  in  Freedom,  which  operates  29  newspapers  and 
four  television  stations. 

It  was  Hoiles’  third  offer  in  two  months  for  the  profitable 
chain  whose  flagship  paper  is  the  Orange  County  (Calif.) 
Register.  The  latest  offer  puts  the  value  of  the  company  at 
$1.01  billion. 

To  purchase  the  shares  held  by  the  other  owners,  Hoiles 
would  have  to  raise  about  $730  million,  according  to  Bruce 
Raben,  one  of  Hoiles’  investment  counselors  at  the  Bever¬ 
ly  Kills  investment  banking  firm  of  Drexel  Burnham  Lam¬ 
bert. 

Previously,  the  69-year-old  Hoiles,  who  has  expressed 
dissatisfaction  with  Freedom’s  editorial  direction,  made 
succeeding  offers  of  $%  and  $98  a  share.  They  were  turned 
down  by  Freedom’s  board,  which  stated  it  is  not  interested 
in  selling  the  group. 
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Cooperation  is  the  AP  idea. 


It!s  a  Texas  Gulf  Coast  paper  sharing  prc-  electronic  cartx)n  to  the  AP  Miami  bureau,  for 

tures  of  an  oil  spill  with  a  competitor  ahead  of  its  the  benefit  of  other  papers  in  the  region  and  the 

own  cycle.  nation. 

tt!s  foe  AP  Atlanta  bureau  moving  into  foe  It’s  cooperation,  and  it  makes  The  Assod- 

breach  with  system  help  when  a  Georgia  ated  Press  what  it  is — a  unique  news  cooper- 

paper’s  computer  goes  down.  ative  of  thousands  of  newspapers,  radio  and 

Itls  a  radio  news  director  in  Indiana  phoning  television  stations,  and  the  AP’s  staff,  all  work- 

AP  with  a  tip  about  the  capture  of  a  most-  ing  together,  all  sharing  together  to  produce  the 

wanted  fugitive.  workJls  most  comprehensive  news  report. 

It’s  an  AP  correspondent  reporting  from 


Lock  in 
recognition 
of  your  trademark 
in  E&P’s  special 
December  7  Trademark 
supplement 

Advertising  in  EDITOR  &  PUBLISHER 
saves  your  trademark  from  potential  loss  in 
two  ways: 

First,  by  publishing  its  identity  and  correct 
use  in  the  news  industry’s  leading  maga¬ 
zine,  so  misuses  by  the  press  will  be  less 
likely. 

Second:  if  your  exclusive  right  to  it  is  dis¬ 
puted,  your  ad  serves  as  a  testimonial  to 
your  continued  intention  to  protect  your 
trademark. 

E&P’s  December  7  Trademark  supplement 
closes  November  20.  Call  your  representa¬ 
tive  or: 

Donald  L.  Parvin 
Advertising  Manager 
(212)  675-4380 

Editor  &  Publisher 

11  West  19th  Street,  New  York,  N.Y.  10011 


Editorial  workshop 


By  Roy  H.  Copperud 


Lost  causes  no.  eis 


When  I  was  a  kid  in  grade  school,  teachers  earnestly 
adjured  us  not  to  use  the  word  kids  to  refer  to  children: 
kids,  they  insisted,  could  only  be  young  goats.  Webster 
has  meantime  admitted  kid  to  standard  status,  where  it 
probably  belonged  back  when.  And  since  its  first  publica¬ 
tion  in  1%9,  American  Heritage  has  upgraded  kid  from 
slang  to  informal. 

When  the  recollection  of  my  grade-school  advice  on  kid 
floated  through  my  mind,  1  was  set  to  musing  about  other 
expressions  that  have  climbed  the  ladder  to  greater 
respectability  in  the  last  few  decades. 

♦  ♦  * 

Newspaper  stylebooks  since  the  Year  One  have  in¬ 
veighed  against  the  form  Congressional  Medal  of  Honor; 
the  name  of  this  award,  they  explain,  is  correctly  Medal  of 
Honor  (the  highest  U.S.  military  decoration).  The  popular 
though  technically  incorrect  designation  comes  from  the 
fact  that  it  is  awarded  in  the  name  of  Congress.  No  doubt 
the  correct  version  has  actually  got  into  print  a  couple  of 
times,  but  the  wrong  one  is  so  prevalent  that  the  official 
designation  may  as  well  be  changed.  Members  of  Congress 
themselves  use  the  wrong  one. 

Young  reporters,  and  old  ones  too,  used  to  be  instructed 
to  avoid  jurist  for  Judge.  A  style  critic  of  the  1960s  sternly 
pointed  out,  “A  jurist  is  merely  one  who  is  versed  in  the 
law.  Therefore,  although  a  judge  is,  or  should  be,  ajurist,  a 
jurist  is  not  necessarily  a  judge.”  Nevertheless,  there  are 
so  few  opportunities  to  use  the  word  in  its  explicit  sense, 
and  newswriters  are  so  afraid  of  using  the  same  word  twice 
in  close  proximity,  that  Jurist,  in  the  meantime,  has  been 
accepted  by  both  American  Heritage  and  Webster  as  a 
standard  variant  for  Judge.  The  New  York  Times 
Stylebook,  like  its  predecessor,  is  discreetly  silent  on  this 
subject.  Any  reader  who  keeps  his  eyes  open  is  sure  to 
notice  that  Jurist  has  become  a  full-fledged  synonym  for 
Judge,  though  as  a  term  of  reference,  not,  of  course,  as  a 
title. 

♦  *  ♦ 

It  is  not  so  long  ago  that  English  teachers  insisted  on  the 
traditional,  grammatical  use  of  shall  and  will.  That  is,  to 
indicate  the  simple  future  one  was  supposed  to  say  I  shall. 
But  to  express  determination  or  insistence,  the  proper 
form  was  I  will.  For  the  second  and  third  persons  (you,  he, 
she,  it,  they)  the  formula  was  reversed.  All  this  has  pretty 
much  fallen  by  the  wayside,  however;  American  Heritage 
says,  ”.  .  .these  distinctions  are  not  closely  observed  in 
general  usage,  including  much  serious  writing.”  What  this 
means  is  that  one  may  freely  (and  generally  does)  say  I  will 
to  express  the  simple  future;  I  shall  has  come  to  sound 
prissy  and  has  fallen  into  disuse. 

What  sounds  prissiest  of  all,  however,  is  the  strictly 
grammatical  “It  is  I,”  which  now  may  be  regarded  as 
abandoned.  The  person  answering  the  phone,  for  exam¬ 
ple,  says  “It’s  me”  without  fear  of  criticism.  There  are 
other  instances  where  strict  grammar,  for  whatever 
reason,  has  come  to  sound  unacceptably  prim. 
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Blistered,  bloody  hands  toO  in  the  Russian  labor  camp. 
Heartbeats  are  painful,  emitic.  Josef  Begun  is  a  sick  man. 
His  wife  says  he  will  die  before  he’s  eligible  for  prison 
release  in  1994.  His  “crime”?  Teaching  Hebrew  to 
Moscow  Jews.  ■  This  is  the  plight  of  some  Refuseniks, 
Jews  who  are  trapped  in  Russia  and  hear  only  nyet,  no, 
to  theii'  pleas  to  leave  the  comitiw'.  ■  Readers  of  The 
Houston  Chronicle  were  deeply  touched  when  we  joined 
the  Anrerican  press  in  publicizing  the  lives  of  these  brave 
people.  ■  The  three -part  series  was  written  by  religion 
editor  Louis  Moore.  He  traveled  to  Russia  and  secretly 
interviewed  more  thair  fifty  Refuseniks,  who  believe  their 
biggest  hope  for  freedom  lies  with  popular  opinion  in 
the  West.  ■  At  newspapers  everywhere,  our  pen  can^ 
become  their  sword.  And  for  those  Russian  authorities 
who  wish  we  would  ignore  the  Refuseniks,  the  American 
press  has  but  one  answer.  Nyet.  ■  We’re  Houston’s 
'  leading  information  source.  Houston  Chronicle. 
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Jamos  WrigM  Brown 
Publlshor,  Chairman  of  tha  Board,  1912-1959 


Foolish  boycott 

The  boycott  of  the  Lexington,  Ky.,  newspaper  by  fans  of  the 
University  of  Kentucky  basketball  team  is  typical  of  the  knee-jerk 
reaction  of  some  short-sighted  people  who  feel  that  “if  you’re  not  with 
us  you  must  be  against  us.” 

The  newspaper  blew  the  whistle  on  violations  of  NCCA  rules  with 
cash  payments  from  a  local  boosters’  club  to  some  basketball  players. 
The  boosters  thought  that  was  a  dirty  trick  because  they  weren’t 
doing  anything  that  was  not  being  done  on  other  campuses  so  why 
pick  on  UK?  It  never  occurred  to  them  that  what  they  were  doing 
might  be  wrong  regardless  of  who  else  was  doing  it. 

The  leader  of  the  club  who  organized  the  boycott  typified  the 
mixed-up  emotions  by  saying;  “I  hate  to  drop  the  Herald-Leader 
because  they  have  the  best  coverage  of  sports,  but  it’s  a  matter  of 
principle.”  His  principle  is,  of  course,  that  a  newspaper  should  cover 
up  or  ignore  unfavorable  things  and  print  only  the  favorable  things. 
In  other  words,  be  a  booster  for  the  home  town  team,  no  matter 
what. 

The  tempest  will  blow  over  when  the  true  fans  of  UK  basketball 
realize  that  playing  with  loaded  dice  isn’t  exactly  the  American  way. 

Women  In  journalism 

The  “disturbing  prospect”  raised  by  a  University  of  Maryland 
study  (E&P,  Nov.  2,  page  34)  is  that  “journalism  and  related  com¬ 
munications  fields  may  become  pink-collar  ghettos  in  which  salaries 
and  status  are  lower  in  relation  to  other  major  professions.” 

It  is  entirely  possible  that  at  some  future  date  women  may  become 
the  numerical  majority  in  journalism  and  related  fields.  We  can  see 
nothing  wrong  in  that.  Women  have  proven  and  are  proving  them¬ 
selves  as  qualified  and  capable  at  all  levels  of  journalistic  work.  Even 
during  World  War  II  many  newspapers  were  produced  by  predomi¬ 
nantly  female  staffs. 

But  to  contemplate  that  such  a  development  may  be  accompanied 
by  lower  salaries  and  status  creating  a  “pink  collar  ghetto”  is  to 
underestimate  the  determination  and  competitiveness  of  women  in 
the  field  who  just  won’t  let  that  happen.  It  overlooks,  too,  the 
progress  toward  equality  with  men  in  salaries  and  working  condi¬ 
tions  that  has  been  made  in  recent  years.  That  trend  will  not  be 
reversed. 

Journalist  in  orbit 

The  announcement  by  the  National  Aeronautics  and  Space  Admin¬ 
istration  that  a  journalist  would  be  chosen  to  fly  aboard  a  future  space 
shuttle  was  met  by  skepticism,  we  are  told,  from  some  journalists  and 
educators  who  said  they  saw  it  as  mainly  a  public  relations  ploy  for 
the  space  agency. 

For  years  news  people  have  sought  to  be  a  part  of  developing 
news  stories  so  they  could  report  directly  to  the  people.  All  the 
controversy  over  the  Grenada  landing  was  because  reporters  were 
not  allowed.  Now  when  NASA  agrees  there  is  something  to  the 
argument  and  says  it  will  permit  a  reporter  to  go  along  for  the 
training  program  and  the  ride,  on  a  pool  basis,  some  see  an  ulterior 
motive  in  it.  We  can’t  see  it. 
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EDITOR  &  PUBLISHER  for  November  9  1985 


Letters  to  the  Editor 


Clarifying  the  labor  contract  in  Milwaukee 


Editor  &  Publisher's  “In  Brief’  re¬ 
port  (September  21, 1985,  page  36)  of 
the  Milwaukee  Journal's  and  Mil¬ 
waukee  Sentinel's  contract  with  the 
Newspaper  Guild  misstated  and  omit¬ 
ted  terms  that  were  central  to  the  con¬ 
tract. 

First,  the  story  did  not  mention  that 
the  contract  provides  for  an  open 
shop,  so  that  each  covered  employee 
is  free  to  choose  whether  he  or  she 
wants  to  join  the  union. 

Second,  your  statement  that  raises 
averaged  6%  is  misleading.  The  con¬ 


tract  provided  for  a  one-time  general 
wage  increase  of  2%,  retroactive  to 
April  7,  while  preserving  the  impor¬ 
tant  principle  of  merit  pay.  Merit  pay 
continues  to  be  the  sin^e  most  impor¬ 
tant  factor  in  determining  salary  in¬ 
creases  for  our  employes  in  the  news¬ 
rooms  of  the  Milwaukee  Journal  and 
Milwaukee  Sentinel  and  in  our  News 
Information  Center  (library).  Pre¬ 
serving  this  merit  pay  system  was  a 
key  company  position  in  the  negotia¬ 
tions.  Since  merit  increases  will  vary 
among  employes,  any  speculation 


about  average  percentages  is 
misleading. 

Third,  regarding  your  statement 
about  sal^  minimums:  our  salary 
structure  is  graduated  to  compensate 
our  employes  based  on  their  level  of 
experience  and  proficiency,  rather 
than  a  blanket  system  that  pays  all 
employes  in  a  particular  group  the 
same  wage  regardless  of  their 
professional  expertise. 

Robert  A.  Kahlor 

(Kahlor  is  president  of  Newspapers 
Inc.,  publisher  of  the  Journal  and  Sen¬ 
tinel.) 


Objects  to  Shop  Talk  by  PR  man 


I  am  surprised  that  you  found  Alan 
Caruba’s  recent  contribution  to  your 
“Shop  Talk  at  Thirty”  column  (“Has 
Everything  Become  Toxic  Today?” 
E&P,  Sept.  21)  suitable  for  placement 
in  a  column  that  has,  in  the  past,  pro¬ 
vided  a  forum  for  editors,  reporters 
and  publishers  to  talk  to  one  another. 

Mr.  Caruba’s  column  was  the  type 
of  PR  notice  masquerading  as  an 
editorial  think-piece  that  readers  of 
the  New  York  Times  op-ed  page  (to 
name  just  one  example)  have  come  to 
expect  from  Mobil  Oil  and  a  few  mil- 
itaiy  contractors. 

In  that  context,  of  course,  nobody 
is  fooled.  But  Mr.  Caruba’s  credits  as 


Defends  freelancers 

I  was  pleased  to  see  Esther  Bauer’s 
response  (Letters,  Oct.  5)  to  the  Aug. 
31  article,  “Paper  Admits  it  was 
‘Hoodwinked’  by  a  Freelancer.” 

As  the  editor  of  a  magazine  (and  a 
former  freelancer)  in  the  city  where 
the  unnamed  freelancer  told  E&.P  it  is 
“fairly  common  for  freelancers”  to 
receive  payment  from  sources  as  well 
as  from  the  publications  where  they 
publish,  I  saw  red.  It  is  unfair  that  one 
sleazy  freelancer  (who  was  most  like¬ 
ly  a  sleazy  editor  and  reporter  before 
going  into  business  for  himself)  could 
tarnish  the  reputations  of  a  lot  of  hard¬ 
working,  professional  and  ethical  wri¬ 
ters  who  would  no  more  misrepresent 
themselves  than  sell  their  only  child  to 
the  gypsies. 

Cheryl  Romo 

(Romo  is  editor  of  Sacramento  Maga¬ 
zine.) 


a  journalist  notwithstanding,  he  clear¬ 
ly  wrote  this  piece  with  his  PR-man’s 
hat  on. 

He  is,  by  his  own  admission,  a  pub¬ 
licity  man  paid  by  a  trade  association 
of  exterminators  (nobody  is  fooled  by 
the  euphemism  “media  liaison”);  ex¬ 
terminators  use  poison  chemic^s  to 
kill  insects  and  vermin,  and  Mr.  Caru¬ 
ba’s  column  (coincidence  of  coinci¬ 
dences)  calls  for  journalists  to  stop 
sounding  the  arlarm  on  potentially 
hazardous  chemicals. 

I  won’t  go  on  to  discuss  his  piece  in 
detail  (it  included  one  ridiculous  claim 
that  journalists  should  apply  a  “scien¬ 
tific”  evaluation  to  the  warnings  of 


“so-called”  environmentalists,  as  if 
journalists  were  so  qualified).  It  is 
enough  for  me  to  make  a  simple  re¬ 
quest:  Please  reserve  this  column  (my 
favorite  in  E&P)  for  journalists.  The 
PR  men  and  women  have  forums 
aplenty  as  it  is. 

Peter  Krass 


Videotape  available 

Your  coverage  of  the  Newspaper 
Features  Council  mentioned  a 
videotape  I  showed  of  a  mock  libel 
trial.  This  tape  is  available  to  anyone 
via  the  Pennsylvania  Newspaper  Pub¬ 
lishers  Association,  2717  N.  Front 
St.,  Harrisburg,  Pa.  17110. 

John  V.R.  Bull 


Speaking  ofLAT-WP . . . 

"The  Los  Angeles  Times-Washington  Post 
News  service  played  an  important  role  in 
upgrading  coverage  of  the  entertainment 
industry.  LAT-WP  is  superior  on  technical 
and  science  material  to  any  other  service  I 
have  seen.” 

Jay  Pitts,  managing  editor 
PLAYGROUND  DAILY  NEWS 
Fort  Walton  Beach,  Florida 


For  detail?,  contact;  John  W.  Payne 
LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 
(202)  334-6173 
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New  Jerseys  got  it  alL. 


MaadowUnds  Sport*  Compl**,  home  to  five 
professional  teams — the  football  Giants,  Jets 
and  Generals,  the  basketball  Nets,  the  hockey 
Devils  and  the  site  of  the  newest  Indy  style  Grand 
Prix  auto  race  and  host  to  harness  rr^ng’s  most 
prestigious  event.  The  Hambletonian. 


New  Jersey  is  alive 
with  vigorous  action: 

•  The  highest  household  income  of 
any  major  state— $36,556. 

•  The  most  densely  populated  state. 

•  More  than  $44  billion  in  retail 
sales  last  year. 

The  Star-Ledger,  Mew  Jersey's  largest 
newspaper,  delivers  the  action  as  no 
other  newspaper  can. 

Daily  Circulation 

The  Star-Ledger . .  434,804 

More  dally  circulation  than  the  next  3 
largest  newspapers  combined 

Bergen  Record .  156,954 

Asbury  Park  Press  .  127,984 

Camden  Courier  Post  .  109,388 


The  Me%vspaper  ror  Mew  Jersey 


1.2  Million  Daily  Readers 

Star-Ledger  Plaza,  Mewark,  M.J.  07101 


Represented  nationally  by  Mewhouse  newspapers 


Original  oil  painting  of  The  Neadowiands  Sports 
Complex  by  Hew  Jersey  artist  Jim  Woodend,  for 
The  Star-Ledger. 


Total  . . .  394,326 

If  you  want  vigorous  sales  action  in 
Mew  Jersey,  you  need  The  Star-Ledger. 


Source:  Scuborough  Repon,  1964;  Sales  &  Marketing  Management,  Survey  of  Buying  Power  1965;  ABC  Fas  Fax  3/31/85. 


Novembers,  1985 


Every  Saturday  since  1884 


Wildcat  boycott 


‘Boosters’  of  the  University  of  Kentucky  basketbaii  team  protest 
Lexington  Heraid-Leader  expose  on  payoffs  to  piayers  by  aiumni 


A  recent  series  by  the  Lexington 
(Ky.)  Herald-Leader,  which  revealed 
how  boosters  of  the  University  of 
Kentucky  “Wildcat”  basketball  team 
have  given  players  “a  steady  stream 
of  cash,”  has  resulted  in  a  backlash 
against  the  newspaper  by  the  team's 
supporters. 

The  series  has  also  resulted  in  an 
investigation  into  the  university’s 
athletic  program  by  the  National  Col¬ 
legiate  Athletic  Association. 


The  club  strung  a 
banner  outside  saying 
“Back  the  Cats/Trash  the 
Herald”  and  began  an 
intensive  radio  campaign 
asking  supporters  ...to 
cancel  their  subscriptions 
to  the  Herald. 


The  Herald-Leader  interviewed  33 
former  UK  basketball  players,  who 
were  on  the  team  during  the  past  13 
years,  about  the  alleged  payoffs.  Thir¬ 
ty-one  of  the  former  players  told  the 
newspaper  they  knew  of  the  payoffs 
from  boosters  and  26  of  those  inter¬ 
viewed  said  they  were  among  those 
who  received  money. 

In  response  to  the  series,  the 
NCAA  launched  an  investigation  of 
the  university’s  basketball  program  to 
learn  if  its  rules  against  such  money 
payments  by  boosters  to  players  have 
been  violated. 

However,  the  Herald-Leader’s 
series  provoked  quite  a  different  re¬ 
sponse  from  the  Lansdowne  Club,  a 
local  establishment  catering  to  UK 
fans. 

The  club  strung  a  banner  outside 
saying  “Back  the  Cats/Trash  the 


I  Mpi*  •»  StrtM  M  «*!  .«• 

Bif^  boommi/nKi  of  agitiQ  ..i.. 
I  Captoi  hat  a  birVidoy  p«ty 


Lexington  Herald  Leader 


Boosters’ 
cash,  gifts 
lined  pockets 
of  UK  players 


Hussein, 
PLO  chief 
to  meet 


9*  ^  ^  BSHHjp 

The  Herald-Leader  ran  this  multi-part 
series  on  alleged  payoffs  to  U.  of  Ken¬ 
tucky  players,  and  it  resulted  in  a  boycott 
by  some  readers. 

Herald”  and  began  an  intensive  radio 
campaign  asking  supporters  to  come 
to  an  October  30  rally  from  5  p.m.  to  1 
a.m.  at  the  club  to  cancel  their  sub¬ 
scriptions  to  the  Herald. 

The  club  also  invited  the  Louisville 
Times  and  Courier  Journal  to  have  a 
sales  representative  on  hand  to  sell 
subscriptions  to  the  disgruntled  fans. 

Jim  Ramsey,  who  runs  the  Lans¬ 
downe  Club  and  organized  the  rally, 
called  the  Herald-Leader’s  series  “a 
dirty  trick.”  He  was  among  those 
canceling  subscriptions.  “I  hate  to 
drop  the  Herald-Leader  because  they 
have  the  best  coverage  of  sports,”  he 
told  the  paper’s  reporter,  John 
Gaines,  “but  it’s  a  matter  of  prin¬ 
ciple.” 

The  club  also  circulated  a  petition 


criticizing  the  Herald-Leader,  which, 
according  to  published  reports, 
gained  250  signatures  after  five  hours 
of  the  rally. 

“Common  complaints,’’  the 
Herald-Leader  said  in  its  story  on  the 
rally,  “were  that  the  timing  of  the  arti¬ 
cle  would  sway  prospective  recruits 
since  it  comes  a  short  time  before  the 
early  signing  period  for  high  school 
seniors;  that  the  abuses  documented 
were  too  common  everywhere  to  rate 
the  article’s  front-page  display;  or 
that  because  the  same  abuse  goes  on 
elsewhere,  there  was  no  good  reason 
for  the  University  of  Kentucky  to  be 
singled  out.” 


6/ac/ir  said  the  rally 
resulted  in  about  300 
subscriptions  being 
canceled.  However,  one 
canceled  subscription 
has  already  been 
renewed  and  Black 
expects  the  newspaper 
will  get  the  others  back 
as  well. 


The  newspaper  noted  that  fans 
commented  that  some  of  the  former 
players,  who  were  sources  for  its 
series,  later  appeared  on  television 
news  programs  and  denied  what  they 
said  or  claimed  they  were  quoted  out 
of  context. 

Fans  at  the  rally  said  they  would 
like  to  hear  the  tapes  of  the  newspa¬ 
per’s  interviews,  but  editor  John  S. 
Carroll  stated  the  Herald-Leader 
would  not  willingly  make  the  tapes 
available  to  anyone. 

The  Herald-Leader  also  noted  that 
(Continued  on  page  38) 
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Latest  Audit  Bureau  of  Circulations  report  shows: 

Some  newspapers  gain,  some  lose 


Circulation  trends  that  emerge 
from  the  latest  Audit  Bureau  of  Cir¬ 
culations  FAS-FAX  reflect  the  news¬ 
paper  economy  in  general  —  mixed 
and  uncertain  —  with  few  big  losers, 
but  with  few  big  winners,  either. 

Among  the  top  25  daily  circulation 
leaders,  for  example,  19  showed  cir¬ 
culation  gains  in  the  six  months  ended 
Sept.  30, 1985  over  the  same  period  a 
year  ago.  These  gains  ranged  from 
just  126  (the  all-day  Bujfalo  (N.Y.) 
News)  to  28,749  (the  New  York 
Times).  Most,  however,  were  in  the 
lower  end  of  that  range,  generally  re¬ 
flecting  gains  of  less  than  3%. 

On  the  other  hand,  daily  circulation 
losses  were  in  most  cases  also  not 
dramatic. 

The  top  daily,  the  national  edition 
of  the  Wall  Street  Journal,  was  also 


the  biggest  circulation  loser,  dropping 
50,960  or  slightly  less  than  3%  of  cir¬ 
culation. 

Most  showing  daily  circulation 
losses  among  the  top  25  had  decreases 
in  a  range  of  10,0(X)to  13,000,  or  less 
than  2%. 

Sunday  circulations,  which  for  the 
last  few  years  have  strongly  led  the 
rebound  of  newspaper  circulations, 
this  time  showed  gains  that  were  a 
little  softer. 

There  were  18  circulation  gainers, 
but  several  of  the  gains  were  extreme¬ 
ly  marginal. 

The  Chicago  Tribune,  for  example, 
added  just  1 ,064  to  its  one  million-plus 
Sunday  circulation.  The  Miami 
Herald  was  up  only  2,114  on  Sunday 
for  a  circulation  of  512,835,  and  the 
Boston  Globe’s  Sunday  gain  of  6,414 
works  out  to  just  .07%. 


Two  exceptions  to  this  rule  were 
the  Denver  Post,  which  was  up  68,884 
to  413,477,  largely  because  of  a  con¬ 
troversial  subscription  tie-in  with  a 
cable  company,  and  the  Dallas  Morn¬ 
ing  News,  which  went  over  the 
500,000  mark  with  a  gain  of  45,891. 

Sunday  losses,  in  many  cases,  were 
much  more  substantial  than  among 
dailies. 

For  example,  the  New  York  Daily 
News  continued  its  Sunday  circula¬ 
tion  tumble  from  its  onetime  mark  of 
more  than  two  million.  During  this  six 
month  period,  Sunday  News  circula¬ 
tion  was  down  59,415  over  last  year  to 
1,662,026. 

The  Detroit  Free  Press  also  suf¬ 
fered  a  big  loss,  dropping  49,099  to 
754,615. 

Analysis  of  the  latest  FAS-FAX  fig¬ 
ures  are  somewhat  hampered  because 


ABC  FAS-FAX  TOTALS  FOR  TOP  25 

(For  Six  Months  Ended  Sept.  30,  1985) 

Gain/loss  over  Gain/loss  over 


Sunday 

Total  Sunday 
Circulation 

same  period 
last  year 

Daily 

Total  Daily 
Circulation 

same  period 
last  year 

1 .  New  York  Daily  News 

1,662,026 

-59,415 

1.  Wall  Street  Journal  (m) 

1,908,913 

-50,960 

2.  New  York  Times 

1,572,498 

-1- 18,778 

(national  edition) 

3.  Los  Angeles  Times 

1,311,858 

-1-13,371 

2.  New  York  Daily  News  (m) 

1,353,156 

+  6,316 

4.  Chicago  Tribune 

1,138,731 

+  1,064 

3.  USA  Today  (m) 

1,170,559 

-1-  7,891 

S.  Washington  Post 

1,050,009 

-1- 16,802 

4.  Los  Angeles  Times  (m) 

1,054,123 

-f  7,158 

6.  Detroit  News 

837,821 

-27,9% 

5.  New  York  Times  (m) 

%3.365 

-1-28,749 

7.  Boston  Globe 

799,200 

-f  6,414 

6.  Chicago  Tribune  (m) 

753,758** 

8.  Detroit  Free  Press 

754,615 

-49,099 

7.  Washington  Post  (m) 

735,998 

+  7,141 

9.  San  Francisco  Chronicle 

8.  Detroit  News  (all  day) 

645,016 

-11,351 

&  Examiner 

706,345 

-t-  7,089 

9.  Detroit  Free  Press  (m) 

634,466 

-12.664 

10.  Newark  Star  Ledger 

662,003 

-1-11,760 

10.  Long  Island  Newsday  (e) 

555,757 

-1- 16,692 

1 1 .  Long  Island  Newsday 

621,679 

19,203 

1 1 .  San  FratKisco  Chronicle  (m) 

545,622 

-1-  9.826 

12.  Minneapolis  Star  &  Tribune 

601,138 

-HO,153 

12.  Boston  Globe  (m) 

509,464 

-10.617 

13.  Atlanta  Journal 

13.  Cleveland  Plain-Dealer  (m) 

452,938 

-29.626 

&  Constitution 

598,697 

-H  27,051 

14.  Newark  Star  Ledger  (m) 

444,228 

+  10,111 

14.  Pittsburgh  Press 

579,264 

-15,134 

15.  Houston  Chronicle*  (all  day) 

439,044 

+  8,899 

IS.  Cleveland  Plain  Dealer 

539,216 

-f  41, 442 

16.  Miami  Herald  (m) 

421,679 

-1-  2,048 

16.  Houston  Chronicle* 

518,679 

- 12.891 

17.  Minneapolis  Star  and  Tribune  (m) 

381,808 

+  8,663 

17.  Milwaukee  Journal 

517,912 

-11,724 

18.  Dallas  Morning  News  (m) 

377,843 

+ 17,4% 

18.  Miami  Herald 

512,835 

-1-  2,114 

19.  Baltimore  Sun  (comb,  m  and  e) 

356,2% 

+  8,622 

19.  Dallas  Morning  News 

500,719 

-i- 45 ,891 

20.  Boston  Herald  (m) 

355,253 

+  11,672 

20.  St.  Louis  Post-Dispatch 

481,618 

-1-  2,543 

21.  Rocky  Mountain  News  (m)* 

317,930 

+  370 

21.  Seattle  Times/Post- 

22.  Buffalo  News  (all  day) 

315,237 

+  126 

Intelligencer 

478,212 

-1-13.217 

23.  Portland  Oregon  (all  day) 

303,720 

+  13,492 

22.  Phoenix  Arizona  Republic 

443,960 

-1-13,740 

24.  Milwaukee  Journal  (e) 

293,800 

-  9,327 

23.  Baltimore  Sun 

417,374 

-i- 14,781 

25.  Orange  County  Register  (all  day) 

287,9% 

+  3,045 

24.  Denver  Post* 

413,477 

-1-68,844 

2S.  Des  Moines  Register 

375,356 

-  9,490 

**Renecls  Circulation  from  8-19-85  to  9-30-85 

and  change  from  all  day  to  m 
*Adjusted  to  Audit 

Sunday  Newspapers  Not  Filing 

Publisher's 

DAILIES  NOT  FILING  PUBLISHING  STATE- 

Statement  by  Press  Time: 

MENT  BY  PRESS  TIME: 

Ranking  for  6  mos.  ending  March  31,  198S: 

Ranking  for6  months  ending  March  31,  1985: 

Philadelphia  Inquirer 

6lh 

New  York  Post  (all  day) 

6th 

Chicago  Sun-Times 

llth 

Chicago  Sun-Times  (m) 

llth 

*Adjusted  to  Audit 

Philadelphia  Inquirer  (m) 

14th 
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an  unusually  large  number  of  big- 
circulation  papers  did  not  file  their 
publisher’s  statements  by  Audit 
Bureau  deadline  time. 

For  example,  the  Philadelphia  In¬ 
quirer,  which  was  shuttered  by  a  46- 
day  strike  in  late  summer,  did  not  re¬ 
port.  The  newspaper  was  ranked 
sixth  among  Sundays  and  eleventh 
among  dailies  according  to  the  FAS- 
FAX  figures  for  the  March  reporting 
period. 

The  Chicago  Sun-Times  also  did 
not  furnish  a  publisher’s  statement.  It 
was  ranked  ninth  on  Sunday  and  tenth 
among  dailies  in  the  last  reporting 
period. 

Chicago’s  newspaper  competition 
was  tough  to  assess  for  another 
reason.  Several  weeks  after  an 
ongoing  strike  by  three  craft  unions 
began,  the  Chicago  Tribune  dropped 
its  afternoon  “Green  Streak”  edi¬ 
tions  and  moved  back  to  morning  pub¬ 
lication,  an  action  it  said  was  unre¬ 
lated  to  the  walkout. 

The  Tribune,  which  has  in  the  last 
two  years  widened  its  lead  over  the 
rival  Sun-Times,  listed  daily  circula¬ 
tion  at  753,758.  A  year-ago  figure  was 
not  listed  in  this  period' ;  FAS-FAX 
because  it  would  not  be  a  direct  com¬ 
parison;  however,  daily  circulation 
for  the  six  months  ended  Sept.  30, 
1984,  was  listed  then  as  776,348. 

Another  tabloid  owned  by  Rupert 
Murdoch,  the  New  York  Post,  also  did 
not  file  a  publisher’s  statement  by  Au¬ 
dit  Bureau  deadline.  The  rival  New 
York  Daily  News,  while  losing  Sun¬ 
day  circulation,  gained  6,316  in  daily 
circulation,  reversing  a  general  de¬ 
cline  that  has  lasted  for  several  years. 
It  remains  the  nation’s  second-largest 
daily  at  1,353,156. 

In  Boston,  yet  another  Murdoch 
tabloid,  the  Boston  Herald,  continued 
its  remarkable  comeback.  Daily  cir¬ 
culation  was  up  11,672  to  355,253, 
while  Sunday  circulation  grew  slight¬ 
ly,  gaining  1,718  to  282,487. 

At  the  same  time,  the  rival  Boston 
Globe  lost  daily  circulation,  slipping 
10,617,  or  slightly  less  than  2%,  to 
509,464.  The  Globe,  feeling  increas¬ 
ing  pressure  from  the  revived  Herald, 
has  instituted  a  series  of  design 
changes  that  have  drawn  mixed  reac- 

tion  from  readers.  Sunday  circula¬ 
tion,  however,  remained  solid,  up 
6,414  in  this  reporting  period  to 
799,200. 

In  an  ever  more  feverish  newspa¬ 
per  war,  the  one  between  the  all-day 
Detroit  News  and  the  morning  Detroit 
Free  Press,  both  papers  showed 
across-the-board  losses.  The  Detroit 
competition  has  been  unusual  be¬ 
cause  of  the  ability  of  both  papers  in 
the  past  to  add  circulation  con¬ 
tinuously,  despite  their  city’s  econo¬ 
mic  problems. 

The  most  recent  circulation  losses 
have  not  affected  the  balance  of  pow¬ 
er,  however:  the  Detroit  News  re¬ 
mains  on  top  of  the  Free  Press,  and  in 
fact  increased  its  margin  on  both  Sun¬ 
day  and  during  the  week.  _ 

daily  and  slipped  27,9%  on  Sunday  to 
837,821.  However,  the  “Freep’s” 
losses  were  even  sharper:  Down 
12,664  to  634,466  during  the  week  and 
down  49,099,  or  about  6%,  to  754,615. 

In  another  fiercely  fought  competi¬ 
tion,  between  the  Denver  Post  and  the 
Rocky  Mountain  News,  the  Post  re¬ 
gained  the  Sunday  circulation  lead  it 
lost  several  years  ago.  Sunday  Post 
circulation  was  up  a  substantial 
68,844,  or  about  14%,  to  413,477.  By 
contrast,  the  “Rocky”  was  up  a  mod¬ 
est  5,178,  or  a  little  more  than  1%,  to 
371,102,  which  was  not  enough  to 
place  it  on  the  top  25  list. 

The  Post’s  Sunday  surge  was 
almost  entirely  due  to  a  controversial 
subscription  tie-in  with  a  local  cable 
tv  company.  That  arrangement,  in 
which  the  foil  Sunday  Post  is  deliv¬ 
ered  to  cable  subscribers  in  place  of 
the  system’s  previous  tv  program 
guide,  was  criticized  as  bulk  sales  by 
the  Rocky  Mountain  News.  ABC  im¬ 
posed  a  new  rule  on  similar  service 
tie-ins  Oct.  1 . 

During  the  week,  the  Rocky  Moun¬ 
tain  News,  which  gained  just  370  to 
317,930,  remains  Denver’s  biggest 
newspaper.  The  Post  lost  12,986,  or 
nearly  6%  of  daily  circulation,  which 
now  stands  at  213,042  —  more  than 
100,000  behind  the  Rocky  Mountain 
News. 

Another  struggling  Times  Mirror 
paper,  the  Dallas  Times  Herald, 

slipped  even  further  behind  in  its 
competition  with  A.H.  Belo  Co.’s 
Dallas  Morning  News.  The  all-day 
Times  Herald  slid  39,398 — more  than 
16% — to  23 1 ,224  in  daily  circulation. 
Sundays  the  paper  was  down  41,636 
to  3.31,589. 

While  the  Times  Herald  slumped, 
the  Morning  News  flourished:  up 
17,4%  to  377,843  during  the  week  and 
up  45,891  to  500,719  on  Sundays. 

In  another  Texas  city,  the  Houston 
Chronicle  remained  on  top  of  the 
Houston  Post.  The  all-day  Chronicle 
was  up  8,899  to  439,044  daily  and 
down  12,891  to  518,679  on  Sunday. 
The  Post  —  which  was  livened  up  its 
design  considerably  since  it  was 
bouj^t  in  1983  by  the  owners  of  the 
Toronto  Sun  —  lost  a  modest  3, 176  to 
305,375  daily  but  gained  10,926  to 
365,303  on  Sundays. 

The  floundering  St.  Louis  Globe- 
Democrat  —  which  has  lost  circula¬ 
tion  steadily  since  Jeffrey  and  £>ebra 
McAlear  Gluck  bought  the  paper 
from  the  Newhouse  Newspaper 
group  and  took  it  out  of  a  joint  operat¬ 
ing  agreement  with  the  St.  Louis  Post- 
Dispatch  —  did  not  provide  a  pub¬ 
lisher’s  statement  by  Audit  Bureau 
deadline. 

The  Post-Dispatch  continued  to 
gain  in  daily  circulation  which  has 
grown  steadily  since  the  JO  A  was 
ended  and  the  paper  moved  from 
afternoon  to  morning  publication. 
Daily  circulation  was  up  12,806  to 
277,527,  while  Sunday  circulation 
increased  a  more  modest  2,543  to 
481.618. 

Long  Island  (N.  Y.)  Newsday,  a  Times 
Mirror  newsp^r,  showed  a  solid  gain 
in  daily  and  Sunday  circulation,  up 
16,692  and  19,203  respectively. 

Other  newspapers  showing  daily 
circulation  gains  among  the  Top  25 
were  the  Portland  Oregonian,  which 
recorded  an  increase  of  13,492  and  the 
Star  Ledger  based  in  Newark,  N.J., 
which  recorded  a  10,111  increase. 
Both  newspapers  are  part  of  the  New¬ 
house  group. 

Another  Newhouse  newspaper,  the 
Cleveland  Plain  Dealer,  reported  a 
29,626  decline  in  daily  circulation,  but 
recorded  a  sizable  41,442  circulation 
increase  on  Sundays. 

Negotiations 

Negotiations  between  a  group  of 
would-be  investors  and  the  troubled 
St.  Louis  Globe-Democrat  have 
broken  off,  owner  and  publisher  Jef¬ 
frey  Gluck  announced. 

The  investors,  a  group  of  St.  Louis 
businessmen  headed  by  Dan  Sullivan, 
president  of  a  local  painting  concern, 
had  paid  $100,000  for  a  45-day  option 

to  sell  St.  Louis  G 

to  buy  the  paper. 

The  negotiations  reportedly  fell 
apart  over  the  issue  of  how  much  in¬ 
terest  Gluck  and  co-owner  wife,  De¬ 
bra,  would  continue  to  hold  in  the 
paper. 

In  September,  Gluck  filed  for  Chap¬ 
ter  1 1  protection  from  creditors  under 
the  federal  bankruptcy  law.  The  filing 
came  a  day  before  a  hearing  on  a  peti- 

-D  terminated 

tion  by  14  current  and  former  em¬ 
ployees  to  force  the  paper  into  Chap¬ 
ter  11  reorganization. 

The  paper  has  accumulated  sub¬ 
stantial  debt  and  lost  circulation  since 
Gluck  bought  it  in  February  1984,  re¬ 
moving  it  from  a  longtime  joint  oper¬ 
ating  agreement  with  the  St.  Louis 
Post-Dispatch. 
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Columnist  resigns  after  paper  learns  of  his  outside  PR  work 


David  Farrell  resigned  as  a  political 
columnist  for  the  Boston  Globe  after 
the  newspaper  learned  he  had  worked 
part-time  for  two  outside  companies 
without  seeking  permission. 

Globe  editor  Michael  Janeway  said 
there  is  “no  evidence  of  direct  con¬ 
flict  of  interest”  from  Farrell’s  having 
held  the  jobs.  He  said  the  resi^ation 
resulted  from  Farrell  having  violated 
the  company’s  policy  that  editorial 
employees  must  be  granted  permis¬ 
sion  to  take  on  outside  jobs. 

Janeway  added,  that  had  Farrell 
asked  for  permission,  it  would  have 
been  denied  because  of  the  nature  of 
the  companies  involved. 

Farrell  worked  part-time  in  a  public 
relations  capacity  for  Merkert  Enter¬ 
prises,  a  fo^  brokerage  company  in 
Canton,  Mass.,  and  as  a  news  writer 
for  a  New  Hampshire  television  sta¬ 
tion  owned  by  developer  Thomas 


Flatley. 

Janeway  said  Farrell’s  work  for 
Merkert  was  the  newspaper’s  major 
concern  because  the  food  brokerage 
firm  “has  been  in  the  news  with  po- 


Janeway  said  Farrell’s 
work  for  Merkert  was  the 
newspaper’s  major 
concern  because  the 
food  brokerage  firm  “has 
been  In  the  news  with 
political  activities  of  their 


litical  activities  of  their  own.”  Doing 
public  relations  work  for  Merkert 


“gets  into  an  area  political  columnists 
should  avoid,”  Janeway  said. 

The  editor  said  “there  are  categor¬ 
ies”  of  outside  work  for  which  the 
Globe  grants  permission.  These  cate¬ 
gories  include  teaching  journalism 
courses  at  colleges  or  writing  books. 

“On  a  case  by  case  basis,  permis¬ 
sion  is  sought  and  granted  or  not,” 
Janeway  said. 

Janeway  said  Farrell  did  not  seek 
permission  before  taking  on  the  out¬ 
side  work. 

The  Globe  learned  of  the  part-time 
jobs  after  receiving  copies  of  a  dep¬ 
osition  taken  in  a  January  1982  libel 
action  by  former  Massachusetts  Gov¬ 
ernor  Edward  J.  King  which  named 
Farrell,  political  columnist  Robert 
Turner  and  editorial  page  cartoonist 
Paul  Szep  as  defendants. 

The  Globe  will  continue  to  repre¬ 
sent  Farrell  in  the  litigation. 


Guild  asks  readers,  advertisers  to  boycott  newspaper 

Union  says  management  wants  to  make 
‘gossiping  in  the  office^  a  firing  offense 


The  Newspaper  Guild  of  Albany 
has  called  on  readers  and  advertisers 
to  boycott  the  Glens  Falls  (N.Y.) 
Post-Star  over  what  the  union  says  is 
management’s  refusal  to  negotiate  a 
first  contract. 


Car/  M.  Davidson, 
publisher  of  the 
Post-Star,  part  of  the 
California-based  Howard 
Publications  group,  said 
the  boycott’s  effects  have 
been  “very  minimal.” 


Timothy  Schick,  chief  steward  for 
the  Albany  Guild  (Local  34),  said  the 
boycott  has  resulted  in  a  number 
of  subscription  cancellations,  but 
he  said  the  union  “is  not  keeping 
records.” 

Carl  M.  Davidson,  publisher  of  the 
Post-Star,  part  of  the  California- 
based  Howard  Publications  group, 
said  the  boycott’s  effects  have  been 
“very  minimal.” 

The  Guild  represents  68  Post-Star 
employees  in  the  editorial,  advertis¬ 
ing,  business,  maintenance  and  mail- 
room  departments. 

A  key  issue  is  wage  increases.  The 


company’s  “final  proposal”  was  an 
increase  of  8%  for  one  year  which 
would  come  out  to  an  average  gain  of 
$14.25  a  week,  the  Guild  said.  The 
average  weekly  salary  for  union  mem¬ 
bers  at  the  Post-Star  is  $178  a  week, 
according  to  the  Guild. 

Negotiations  on  the  contract, 
which  would  expire  on  December  31, 
began  last  fall. 

Davidson  said  that  from  October 
1984  to  June  of  this  year,  the  company 
held  46  meetings  with  the  Guild. 

“In  the  first  week  of  June  we  gave 
them  our  final  offer  which  we  think  is 
very  fair,”  he  said.  Besides  the  8% 
wage  increase,  the  company  offered 
“additional  benefits,”  he  said. 

The  Guild  rejected  the  proposal  in 
June,  Davidson  continued,  and  there 
have  not  been  any  negotiations  since. 

“The  final  offer  would  have  been  a 
decent  initial  offer,”  said  Schick. 
“They  are  the  lowest  paying  paper  in 
this  area  of  New  York.” 

Other  issues,  Schick  said,  include  a 
company  proposal  to  take  away  the 
first  paid  sick  day  from  employees 
who  now  have  that  benefit  and  a  pro¬ 
posal  making  it  a  firing  offense  for 
“gossiping  in  the  office.” 

He  said  the  company  also  wants  to 
make  it  more  difficult  to  take  matters 
to  arbitration. 

Davidson  did  not  want  to  reply  to 


Schick’s  comments. 

“I  don’t  want  to  get  into  a  discus¬ 
sion  of  individual  claims,”  he  said, 
characterizing  them  as  “an  awful  lot 
of  propaganda.” 


‘The  final  offer  would 
have  been  a  decent  initial 
offer,”  said  Schick.  ‘They 
are  the  lowest  paying 
paper  in  this  area  of  New 
York.” 


Davidson  said,  “The  situation  is 
not  as  serious  as  they  would  have  peo¬ 
ple  believe.” 

Newspapers  name 
Story  Kelly  Smith 

Story  Kelly  Smith  was  recently 
named  nation^  advertising  sales  rep¬ 
resentative  for  the  Las  Vegas  (Nev.) 
Sun  and  the  Alameda  Metro  Group  of 
newspapers  in  California. 

The  Alameda  Metro  Group, 
formerly  the  Sparks  Newspapers, 
consist  of  the  Hayward  Review,  Fre¬ 
mont  Argus  and  Tri-Valley  Herald. 
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Feds:  Portland  reporter  was  targeted  for  assassination 


Federal  authorities  recently  told 
the  Portland  Oregonian  that  one  of  its 
investigative  reporters  was  targeted 
for  assassination  by  followers  of  guru 
Bhagwan  Shree  Rajneesh  who  were 
angered  by  his  stories  on  their  com¬ 
mune. 

William  Hilliard,  editor  of  the 
Oregonian,  said  the  federal  author¬ 
ities  learned  that  reporter  Les  Zaitz 
was  on  a  “hit  list”  from  an  informant. 


The  newspaper  did 
learn  from  Oregon  state 
police,  however,  that  the 
Rajneeshls  had  hired  a 
private  Investigator  from 
New  York  In  an 
unsuccessful  attempt  “to 
come  up  with  dirt”  on  the 
three  reporters. 


The  alleged  plotters  include  Ma 
Anand  Sheela,  the  guru’s  former  per¬ 
sonal  secretary.  Sheela  and  two 
others  fled  to  Europe  after  Rajneesh 
accused  them  of  several  crimes  in¬ 
cluding  attempting  to  poison  other 
commune  members.  The  three  were 
recently  arrested  in  West  Germany  on 
an  Oregon  warrant. 

Rajneesh  himself  is  being  held  with¬ 
out  bail  in  North  Carolina  on  federal 


charjges  of  immigration  fraud.  The 
presiding  U.S.  magistrate  has  ruled 
there  is  no  evidence  linking  Rajneesh 
himself  to  any  murder  plots. 

Hilliard  said  that  Zaitz  and  two 
other  Oregonian  reporters  have  been 
covering  the  Rajneeshi  commune  in 
Oregon  for  a  couple  of  years.  He  said 
that  although  commune  members  had 
in  the  past  strongly  criticized  some  of 
their  stories,  “they  gave  no  reason  for 
us  to  be  afraid  of  them.  We’ve  never 
been  afraid  to  go  to  the  ranch.  Our 
reporters  have  stayed  there  over¬ 
night.” 

The  newspaper  did  learn  from  Ore¬ 
gon  state  police,  however,  that  the 
Rajneeshis  had  hired  a  private  investi¬ 
gator  from  New  York  in  an  unsuc¬ 
cessful  attempt  “to  come  up  with 
dirt”  on  the  three  reporters. 

The  newspaper  also  learned  from 
federal  authorities,  Hilliard  said,  that 
some  members  of  the  commune  dis¬ 
guised  themselves  as  cleaning  people 
and  tried  to  sneak  into  the  Orego¬ 
nian’s  building  in  an  effort  to  sabotage 
the  paper’s  computers. 

However,  the  attempt  was  made  on 
a  weekend  when  access  to  building  is 
restricted  to  one  entrance  with  a 
security  guard.  Hilliard  said  the  dis¬ 
guised  commune  members  left  the 
building  after  being  questioned  by  the 
guard. 

“We  always  thought  they  would  try 
to  sneak  through  our  files,”  Hilliard 
said.  He  noted  with  ail  the  tours  and 
business  traffic,  “it’s  very  easy  to 


walk  through  our  building.” 

He  added  that  several  Rajneeshis 
have  come  to  the  newsroom  for  inter¬ 
views  and  would  know  where  the  in¬ 
vestigative  reporters’  terminals  are 
located. 

But  Hilliard  said  it  would  be  nearly 
impossible  for  the  reporters’  compu¬ 
ter  files  to  be  damaged.  There’s  a 
backup  file  for  all  investigative  pieces 
to  prevent  erasure,  he  said,  and  any 
“sneaks”  would  also  need  to  know 
reporters’  passwords  in  order  to  to  get 
into  their  files. 


The  newspaper  also 
learned  from  federal 
authorities,  Hilliard  said, 
that  some  members  of 
the  commune  disguised 
themselves  as  cleaning 
people  and  tried  to  sneak 
Into  the  Oregonian’s 
building  In  an  effort  to 
sabotage  the  paper’s 
computers. 


“Only  four  people  (including  Hill¬ 
iard)  have  access  to  the  rest  of  the 
reporters’  passwords,”  the  editor 
said,  “and  we  have  to  go  through  the 
computer  department  to  get  them.” 


Toronto  Globe  and  Mail  to  ban  smoking  in  the  newsroom 


Smoking  will  be  banned  in  the 
Toronto  Globe  and  Mail  newsroom 
starting  next  March  31. 

Publisher  Roy  Megarry  said  the 
paper  was  taking  the  step  because  the 
“increasing  number  of  people  (who) 
are  concerned  about  the  health  dan¬ 
ger  and  unpleasant  side  effects  caused 
by  tobacco  smokers.” 

Details  of  the  ban  will  be  worked  on 


in  the  next  few  months,  personnel 
director  Orval  McGuire  said. 

The  Globe  and  Mail’s  smoking  ban 
comes  in  advance  of  an  expected  mea¬ 
sure  by  Toronto’s  city  council  that 
will  require  employers  to  adopt  a 
smoking  policy  negotiated  by  smok¬ 
ers  and  non-smokers  in  the  work¬ 
place.  That  bill  is  expected  to  come  up 
for  approval  in  the  winter. 


With  its  measure,  the  Globe  and 
Mail  becomes  the  third  —  and  the 
largest — Canadian  newspaper  to  ban 
smoking  in  the  newsroom. 

Earlier  this  year,  the  Brockville 
(Ont.)  Recorder  and  Times  prohibited 
smoking  throughout  its  building.  The 
Kingston  (Ont.)  Whig-Standard, 
which  also  adopted  a  policy  refusing 
advertisements  for  tobacco  products, 
limits  smoking  to  designated  areas. 
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Iowa  newspapers  to  receive  refund  on  ink,  newsprint  tax 

•vT _ rtt _ ? _ _  __  i  T _  _ _ t^A. _ i?. _ i_  J _ 


Iowa  Newspapers  will  receive  a  re¬ 
fund  on  a  state  newsprint  and  ink  tax 
that  was  removed  from  the  books  ear¬ 
lier  this  year. 

In  1983,  Iowa’s  attorney  general 
said  the  tax  on  newsprint  and  ink  was 
probably  unconstitutional  and  the 
state  halted  collections  although  the 
tax  remained  on  the  books. 


Iowa  newspapers  sought  refunds, 
but  the  state  banned  them.  After  that 
ban  was  also  ruled  unconstitutional, 
newspapers  began  filing  claims  for  re¬ 
funds.  The  claims  total  $4.7  million  so 
far,  but  are  expected  to  go  higher. 

Iowa  publishers  earlier  this  year 
fought  a  bill  in  the  state  legislature 
seeking  to  tax  advertising  and  retail 


sales  of  newspapers. 

The  publishers  were  able  to  keep 
newspapers  exempt  from  retail  sales 
tax  in  the  final  bill  that  passed  and  also 
succeeded  in  having  the  newsprint 
and  ink  tax  removed  from  the  law 
books. 

Although  the  newsprint  and  ink  tax 
(Continued  on  page  38) 
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Libel  ‘epidemic’ 

The  growth  of  libel  suits  by  public  officials  in  Pennsylvania 
has  developed  into  a  *First  Amendment  crisis/  editor  tells  IRE 


By  George  Garneau 

While  a  strike  silenced  the  Phil¬ 
adelphia  Inquirer  and  Daily  News  for , 
46  days  recently,  the  flow  of  lawsuits 
—  some  by  disgruntled  public  offi¬ 
cials  —  continued  unabated  in  a  city 
fast  becoming  the  libel  capital  of  the 
nation. 

Gene  Roberts,  executive  editor  of 
the  Inquirer,  speaking  before  a  meet¬ 
ing  of  Investigative  Reporters  and 
Editors  in  October,  said  eight  libel 
suits  filed  during  the  strike  exempli¬ 
fied  a  “First  Amendment  crisis’’  that 
threatened  to  silence  both  the  press 
and  individual  citizens. 


And  in  Pennsylvania, 
public  officials  are  suing 
“at  the  drop  of  a  hat”  in  a 
climate  that  encourages 
legal  assaults  on  the 
press,  he  said. 


Roberts  portrayed  a  trend  in  which 
public  officials,  who  as  such  are 
generally  immune  from  lawsuits,  are 
increasingly  suing  newspapers  —  and 
private  citizens.  A  “rash”  of  such 
suits  in  recent  years  has  become  an 
“epidemic”  lately,  he  said.  And  in 
Pennsylvania,  public  officials  are 
suing  “at  the  drop  of  a  hat”  in  a  cli¬ 
mate  that  encourages  legal  assaults  on 
the  press,  he  said. 

One  suit  filed  during  the  strike  by  a 
district  attorney,  Roger  King, 
stemmed  from  a  Daily  News  contest 
seeking  to  name  a  new  gorilla  in  the 
Philadelphia  Zoo.  King’s  name  was 
submitted  by  a  state  prison  inmate 
whom  King  is  prosecuting.  King’s 
name  was  printed  in  small  type  at  the 
end  of  a  list  of  “also  rans,”  according 
to  Sam  Klein,  attorney  for  the 
newspapers. 

The  suit  claims  King’s  name 
appearing  in  the  newspaper  “mali¬ 
ciously  caused  severe  injury”  by  im¬ 
plying  King  “is  a  gorilla  and  posses¬ 
ses  the  attributes,  qualities,  traits  and 
characteristics  of  a  gorilla”  and  that 
he  is  a  “second  class  citizen”  and 


“incapable”  of  performing  his  job. 

Klein  called  King’s  suit  “an  out¬ 
rage”  and  promised  a  countersuit. 

Another  suit,  presumably  for  inva¬ 
sion  of  privacy,  resulted  from  a  story 
about  a  press  conference  given  by  a 
prosecutor  —  who  as  such  is  immune 
from  being  sued.  According  to  Klein, 
as  part  of  a  press  conference  announc¬ 
ing  murder  charges,  later  dismissed, 
against  a  doctor  who  performed  an 
abortion  on  a  14-year-old  girl,  the  pro¬ 
secutor  distributed  with  the  press  re¬ 
lease  a  copy  of  the  criminal  com¬ 
plaint,  which  names  the  girl. 

The  Inquirer  printed  the  girl’s 
name.  Klein  said  that  because  of  pre¬ 
cedents,  it  appeared  clear  the  news¬ 
paper  had  the  right  to  print  the  name. 

Roberts  said  the  epidemic  of  libel 
suits  has  reached  the  point  that  public 
officials  feel  that  if  they  don’t  sue  over 
unfavorable  accounts,  they  appear  to 
condone  them. 

Klein  said  that  the  fact  that  two 
Pennsylvania  Supreme  Court  Justices 
are  suing  the  newspaper  “contrib¬ 
utes”  to  an  atmosphere  of  siege  upon 
the  press. 

Meanwhile,  a  recent  survey  by 
Pennsylvania  Associated  Press  Man¬ 
aging  Editors  found  that  of  64  re¬ 
sponses  received  from  mailings  to  107 
daily  and  154  weekly  newspapers,  25 
said  they  had  been  sued  a  total  of  95 
times  in  the  last  five  years,  34  times  by 
public  officials. 


Several  Pennsylvania 
newspapers  have  openly 
admitted  that  flourishing 
libel  suits  have 
emasculated  their  news 
and  investigative 
reporting. 


Responses  from  14  other  newspa¬ 
pers  said  they  had  not  been  sued  but 
were  concerned,  and  25  said  libel  was 
not  a  problem. 

Of  those  who  had  been  sued,  six 
said  they  had  been  “chilled,”  or  dis¬ 
couraged  from  aggressive  reporting 


as  a  result  of  the  suits,  and  17  said  they 
had  not. 

Newspaper  people  noted  that  while 
Philadelphia’s  dailies,  which  are 
owned  by  Knight-Ridder  Newspa¬ 
pers  Inc.,  could  withstand  a  legal 
assault  longer,  smaller  papers  have 
already  withdrawn  in  fear,  shrinking 
away  from  stories  that  may  incite 
suits,  especially  from  powerful  public 
figures  and  businesses. 


While  no  solution  is  in 
sight,  Klein  suggested 
that  as  public  officials  are 
generally  immune  from 
suit,  newspapers  and 
citizens  should  be 
immune  from  suit  when 
commenting  on  the 
official  actions  of  public 
officials. 


Several  Pennsylvania  newspapers 
have  openly  admitted  that  flourishing 
libel  suits  have  emasculated  their 
news  and  investigative  reporting. 

As  part  of  the  survey,  Gregory  L. 
Stock,  editor  of  the  Jeannette  Spirit, 
wrote  of  his  reaction:  “Have  declined 
to  publish  several  letters  to  editor  for 
fear  of  libel  action.  Have  refrained 
from  writing  editorials  on  several  sub¬ 
jects  of  regional  and  timely  impor¬ 
tance  for  fear  of  legal  reprisals. 
Refrain  from  investigative  reporting 
and  would  not  welcome  any 
information  of  corruption, 
malfeasance,  etc.” 

Roberts  said  the  libel  situation  is 
“far  worse”  than  the  survey  shows 
because  several  known  suits  did  not 
appear.  He  named  as  examples  suits 
against  the  Welcome  Mat,  a  weekly 
forum  of  public  opinion;  Philadelphia 
magazine;  and  a  black  weekly  in  Phil¬ 
adelphia. 

Carol  Oyler,  attorney  for  the  Penn¬ 
sylvania  Newspaper  Publishers  Asso¬ 
ciation,  said  that  group  was  deeply 
concerned  about  dramatic  increases 
in  the  number  of  libel  suits  in  the  state. 
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about  who  is  filing  them  and  about 
judgments  against  newspapers. 

The  survey  also  found  that  rates  for 
libel  insurance  have  sometimes  more 
than  doubled  in  recent  years  —  even 
for  newspapers  that  have  not  been 
sued. 

Paul  O’Brien,  a  Washington-based 
attorney  for  a  major  libel  insuror. 
Mutual  Insurance  Co.  Ltd.,  said  his 
company  had  not  charged  extra  for 
Pennsylvania  newspapers  but  neither 
did  he  discount  the  possibility  that  it 
might.  He  said  libel  premiums,  as  for 


other  kinds  of  insurace,  have  been  on 
the  rise. 

O’Brien  said  there  has  been  a  trend 
to  increase  the  premiums  of  those 
newspapers  sued  the  most  to  relieve 
newspapers  not  involved  in  litigation 
of  costs  incurred  by  others. 

At  the  Inquirer  and  Daily  News, 
attorney  Klein  said,  there  were  15 
lawsuits  pending  from  public  offi¬ 
cials,  including  two  from  a  former 
mayor,  two  from  state  supreme  court 
justices  and  three  from  prosecutors. 


That  figure  does  not  include  police. 

Roberts  in  his  address  noted  the 
frightening  possibilities  of  a  slander 
suit  filed  by  city  officials  in  Braddock, 
Pa.,  against  an  NAACP  chapter 
president,  Raymond  Henderson,  who 
criticized  their  firing  of  black 
employees  at  a  public  meeting. 

While  no  solution  is  in  sight,  Klein 
suggested  that  as  public  officials  are 
generally  immune  from  suit,  news¬ 
papers  and  citizens  should  be  immune 
from  suit  when  commenting  on  the 
official  actions  of  public  officials. 


The  libel  problem  —  a  lot  of  talk,  few  solutions 

Associated  Press  Managing  Editors  convention  toid  that  iibei 
insurance  premiums  are  on  the  rise;  juries  don’t  understand  iibei  iaw 


By  M.L.  Stc;in 

Newspapers  can  no  longer  count  on 
truth  as  an  effective  defense  in  a  libel 
suit,  a  veteran  editor  and  defendant  in 
two  libel  suits  told  Associated  Press 
Managing  Editors  in  San  Francisco. 

One  reason  is  that  libel  law  has  be¬ 
come  so  “complex,  arcane  and  mud¬ 
dled’’  that  most  jurors  don’t  under¬ 
stand  the  issues,  said  San  Francisco 
Examiner  managing  editor  Frank 
McCulloch. 

Besides  not  understanding  the  law, 
he  continued,  newspaper  defendants 
have  an  “impossible  task”  of  explain¬ 
ing  how  a  newspaper  operates,  how 
editors  and  reporters  go  about  their 
jobs,  and  “how  random  so  many  of 
the  mistakes  we  make  can  be.” 


A  story’s  truth  “isn’t 
much  of  a  defense  —  as 
a  matter  of  fact,  In  many 
cases  it  isn’t  a  defense  at 
all,’’  McCulloch  said. 


And  if  that  weren’t  enough,  McCul¬ 
loch  said,  there  is  the  fact  that  “folks 
out  there  in  readerland  simply  don’t 
like  us,  and  juries  accurately  reflect 
that  sentiment.  So,  for  that  matter,  do 
an  increasing  number  of  judges  who, 
after  all,  are  political  creatures  them¬ 
selves  and  therefore  sensitive  to  pub¬ 
lic  whims.” 

McCulloch,  who  became  involved 
in  pending  libel  suits  against  the 
McClatchy  Newspapers  when  he  was 
their  executive  editor,  declared  that 
newspapers  are  losing  more  than  80% 
of  all  libel  suits  heard  by  a  jury. 

“And  while  we  once  could  take 


comfort  in  the  likelihood  that  appel¬ 
late  courts  would  overturn  trial  court 
decisions  .  .  .  that’s  changing  rapid¬ 
ly,”  he  warned.  “Appeals  courts  now 
don’t  seem  to  have  much  more  sym¬ 
pathy  for  the  press  than  juries  do.” 

A  story’s  truth  “isn’t  much  of  a 
defense — as  a  matter  of  fact,  in  many 
cases  it  isn’t  a  defense  at  all,”  McCul¬ 
loch  said. 

In  recent  years,  he  observed,  plain¬ 
tiffs’  attorneys  are  winning  by  pre¬ 
senting  jurors  with  the  “average  read¬ 
er”  theory. 

This  means  that  regardless  of  how 
fair,  balanced  and  accurate  the  story, 
a  good  lawyer  can  convince  a  jury  that 
the  average  reader  would  draw  the 
conclusion  that  the  paper  had  accused 
the  plaintiff  of  wrongdoing,  the  editor 
explained. 

“The  argument  that  ‘All  we  did  was 
present  the  facts,  ma’am,’  isn’t  much 
good  against  that  attack,”  McCulloch 
stated. 

With  McCulloch  on  an  APME  con¬ 
vention  libel  panel  Oct.  31  were  libel 
attorneys  Judith  Epstein,  vhose  Oak¬ 
land  law  firm  represents  Gannett 
Newspapers,  the  Oakland  Tribune, 
Lesher  Communications  and  other  me¬ 
dia  clients,  and  Jane  Kirtley,  executive 
director.  Reporters  Committee  for 
Freedom  of  the  Press  in  Washington. 

Epstein  noted  that  libel  insurance 
premiums  are  rising  rapidly  as  the  re¬ 
sult  of  court  decisions  against  news¬ 
papers. 

As  an  example,  she  said,  the  pre¬ 
mium  for  $1  million  coverage  for  a 
weekly  with  175,000  circulation  was 
$750  in  1984.  This  year  it  is  $2,940. 

A  daily  and  shopper  of  615,000  cir¬ 
culation  that  paid  a  $12,000  premium 
for  a  $15  million  policy  last  year,  is 
paying  $16,675  this  year,  she  added. 

Still,  Epstein  advised,  newspapers 


can  lessen  libel  litigation  risk  by 
“thorough  investigation”  and  guard¬ 
ing  against  overzealousness  in  news¬ 
gathering. 

A  thorough  investigation,  she 
stated,  requires  a  “heathy  skepti¬ 
cism  about  all  sources,  particularly 
confidential  sources.  Remember  that 
sophisticated  businessmen  and  gov¬ 
ernment  officials  often  use  the  press. 
If  different  sources  are  likely  to  have 
different  perspectives,  talk  to  all  of 
them.” 


T/ie  argument  that  ‘Ail 
we  did  was  present  the 
facts,  ma’am,’  isn’t  much 
good  against  that  attack,” 
McCulloch  stated. 


Epstein  advised  investigative  re¬ 
porters  to  ask  questions  rather  than 
make  statements  or  express  hunches 
in  dealing  with  sources  to  help  avoid 
slander  suits. 

Too  aggressive  newsgathering,  she 
went  on,  can  expose  a  newspaper  to 
actions  for  trespass  and  invasion  of 
privacy. 

“When  the  investigation  is  com¬ 
plete,”  the  attorney  said,  “write  the 
story  using  unambiguous  words  that 
tell  the  story  precisely.” 

Epstein  backed  McCulloch  in 
warning  that  juries  do  not  understand 
the  editorial  process.  An  opposing 
attorney  can  make  routine  editing 
appear  to  be  an  intention  of  bias  or 
slanting  a  story,  she  said. 

The  lawyer  suggested  that  possible 
libel  suits  might  be  defused  by  in- 
(Continued  on  page  38) 
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Back  at  work 

With  the  46~day  strike  ended,  empioyees  at  the  Phiiadeiphia 
inquirer  and  Daiiy  News  get  the  newspapers  out  on  time 


Seven  hours  and  28  minutes  after 
the  staff  of  the  Philadelphia  Inquirer 
reported  to  work  to  end  the  46-day 
strike  at  Philadelphia  Newspapers, 
Inc.,  presses  at  “The  Inky”  t^gan 
rolling  for  the  midnight  edition  — 
only  three  minutes  past  deadline. 

The  longest  strike  in  Philadelphia 
newspaper  history  ended  when  staffs 
of  the  Inquirer  and  Daily  News  re¬ 
ported  at  4:35  p.m.,  Tuesday,  Octo¬ 
ber  22.  Delighted  and  excited  staffs  at 
both  papers  went  quickly  to  work, 
happy  to  be  back  after  what  had  been 
a  sometimes  bitter  battle  that  was 
financially  anguishing  for  both  sides. 


Delighted  and  excited 
staffs  at  both  papers 
went  quickly  to  work, 
happy  to  be  back  after 
what  had  been  a 
sometimes  bitter  battle 
that  was  financially 
anguishing  for  both 
sides. 


“We  were  blessed  with  a  staff  of 
professionals,”  said  Eugene  Roberts, 
executive  editor  of  the  Inquirer. 
“Within  10  minutes  after  they  started, 
there  was  a  computer  overload  in  our 
business  news  department.  They  had 
an  8:30  p.m.  deadline. 

“No  one  went  out  for  supper.  We 
sent  out  for  pizzas  and  sandwiches,” 
he  said. 

The  Inquirer  skipped  its  regular  9 
p.m.  first  deadline  and  concentrated 
on  its  midnight  deadline.  The  paper 
was  on  the  street  early  the  next  morn¬ 
ing  and  sold  an  estimated  530,000 
copies,  according  to  William  Broom, 
vice  president  of  public  affairs  for 
Philadelphia  Newspapers  Inc.  The 
Daily  News  had  a  first  day  run  of 
283,000. 

Zackary  Stalberg,  editor  of  the  Dai^ 
ly  News,  said  his  staff  responded  to 
the  new  challenge  with  tremendous 
spirit  after  the  long  layoff.  “Everyone 
was  aware  by  word-of-mouth  that  the 
strike  would  likely  end.  We  put  it  out 
with  relatively  little  problems. 


“The  morale  has  been  encourag¬ 
ing,”  he  said. 

Anticipating  the  strike’s  end,  both 
papers  sent  sportswriters  and  col¬ 
umnists  to  the  World  Series  before  the 
strike  ended,  so  they  could  provide 
immediate  coverage.  Stalberg  said 
the  News  had  two  writers  and  two 
columnists  at  the  Series  with  the 
understanding  they  would  not  work  if 
the  strike  did  not  end. 

Roberts  said  of  the  Inquirer’s  edito¬ 
rial  staff  of  over  400,  the  paper  lost 
only  two  people  during  the  strike  —  a 
copy  editor  and  an  assistant  editor. 
“One  may  have  been  contemplating 
'it,”  he  said. 

The  Inquirer  does  not  anticipate  the 
strike  will  hurt  it  in  drawing  new 
editorial  personnel.  “We  will  always 
be  able  to  attract  dedicated,  high  qual¬ 
ity  people,”  Roberts  said. 

He  expressed  confidence  that  cir¬ 
culation  would  rebound,  citing  the 
paper’s  circulation  increase  after  its 
19/7  strike,  when  the  former  Bulletin 
was  also  publishing. 

Stalberg  said  the  strike  did  not  cost 
the  Daily  News  any  personnel.  Join¬ 
ing  it  as  cartoonist  was  Signe  Wilkin¬ 
son  of  the  San  Jose  (Calif.)  Mercury 
News,  who  had  set  to  join  the  staff  on 
Oct.  1. 

The  Daily  News  carried  this  front 
page  banner:  LONG  TIME  NO  SEE. 
Stalberg  said  the  front  page  head  had 
been  suggested  in  mid-strike  by  Rick 
Selvin,  a  features  slotman  who  called 
it  in.  Selvin  worked  as  an  assistant 


Anticipating  the  strike's 
end,  both  papers  sent 
sportswriters  and 
columnists  to  the  World 
Series  before  the  strike 
ended,  so  they  could 
provide  immediate 
coverage. 


manager  of  a  nut  store  in  Cherry  Hill, 
N.J.,  shopping  mall  during  the  strike. 
Both  Roberts  and  Stalberg  said  that 


while  they  saw  happy  personnel 
pleased  to  be  back  in  the  newsrooms, 
they  did  not  feel  there  would  be  com¬ 
plete  satisfaction.  “Everybody  was 
scarred  by  the  strike,”  Stalberg  said. 

Meanwhile,  competition  for  sub¬ 
urban  readers  continues.  Both  the 
Main  Line  Times  and  the  Suburban 
and  Wayne  Times,  catering  to  Main 
Line  area  readers,  announced  plans 
to  continue  the  Sunday  papers  they 
introduced  early  in  the  strike. 


Broom  said  the  first 
Sunday  edition  after  the 
strike,  Oct.  27,  set 
records  for  Inquirer 
advertising.  The  paper 
published  a  256  page 
newspaper,  plus  its 
magazine,  tv  supplement 
and  other  supplements. 


The  strike  itself  had  a  tremendous 
economic  impact  on  the  Delaware 
Valley  area.  Business  and  community 
leaders  estimate  the  losses  could  run 
more  than  $30  million,  the  biggest  im¬ 
pact  being  felt  by  retailers,  movie 
houses,  restaurants  and  real  estate 
brokers. 

Readers,  especially  senior  citizens, 
are  also  encouraged  with  the  return  of 
the  obituaries  published  by  both 
newspapers.  Many  complained  they 
were  unaware  of  the  passing  of  friends 
and  former  associates  while  the  strike 
continued.  Political  leaders  found 
themselves  facing  the  scrutiny  of  the 
newspapers  for  the  first  time  in  weeks 
as  the  impending  November  elections 
appeared  on  the  horizon.  The  politi¬ 
cians  were  not  as  happy  as  PNI  staf¬ 
fers  that  the  strike  was  over. 

Some  news  clerks  and  others  in 
lower  ranks  received  less  money  in 
the  final  Guild  settlement  than  they 
expected.  This  has  caused  some  con¬ 
cern  among  them.  Officials  pointed 
out  they  have  to  attract  top-flight  per¬ 
sonnel  in  major  editorial  and  advertis- 
(Continued  on  page  38) 
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Press  blackout  in  South  Africa 

Government  imposes  wide-ranging  restrictions  on  media  coverage; 
charges  that  biased  journaiists  are  fueiing  raciai  unrest 


Charging  that  the  foreign  media  is 
biased  and  fueling  black  unrest,  the 
South  African  government  on 
November  2  imposed  wide-ranging 
restrictions  on  correspondents  which 
apply  both  to  domestic  and  interna¬ 
tional  distribution  of  their  news 
coverage. 

Journalists  found  guilty  of  violating 
the  rules  could  face  prison  sentences 
of  up  to  10  years  and  fines  of  about 
$8,000. 

The  nationwide  restrictions  follow 
a  decree  in  October  banning  all  jour¬ 
nalists  from  covering  events  in  Sowe¬ 
to,  a  large  black  township  outside  of 
Johannesburg. 

The  restrictions  prohibit  television 
crews,  photographers  and  radio  re¬ 
porters  from  covering  unrest  in  38 
areas  currently  under  a  government 
emergency  decree.  Broadcast  jour¬ 
nalists  and  photographers  are  also 
prohibited  from  obtaining  film,  re¬ 
cordings  or  videotapes  from  someone 
else  who  was  in  an  emergency  area. 


Under  the  restrictions, 
newspaper  reporters 
would  be  allowed  into 
areas  of  unrest  only  after 
reporting  to  local  ^lice 
and  agreeing  to  obey 
their  instrut^ons. 


Under  the  restrictions,  newspaper 
reporters  would  be  allowed  into  areas 
of  unrest  only  after  reporting  to  local 
police  and  agreeing  to  obey  their  in¬ 
structions.  The  rules  state  that  news¬ 
paper  reporters  could  also  be  banned 
from  an  area  of  unrest  unless  they 
agree  to  a  police  escort. 

The  restrictions  prohibit  coverage 
of  police  and  military  actions  in 
emergency  areas  as  well  as  the  activi¬ 
ties  of  protesters. 

The  South  African  government 
charged  that  the  presence  of  camera 
crews  in  areas  of  unrest  “proved  to  be 
a  catalyst  to  further  violence.” 

Local  South  African  newspapers 


have  also  run  stories,  which  do  not 
name  sources,  charging  television 
crews  with  paying  blacks  to  burn 
books  or  repeat  stone  throwing  inci¬ 
dents  so  they  could  film  them.  The 
local  papers  ^so  charged  that  at  times 
foreign  journalists  knew  in  advance 
that  violence  would  occur  during  an 
anti-apartheid  demonstration. 


See  related  stories  on  South  Africa  on 
pages  20  and  36. 


The  Foreign  Correspondents  Asso¬ 
ciation  condemned  the  new  restric¬ 
tions  “as  the  beginning  of  the  slippery 
slide  toward  a  totally  controlled 
press”  in  South  Africa.  The  associa¬ 
tion  called  on  its  members’  govern¬ 
ments  “to  lodge  the  firmest  possible 
protests  with  the  South  African  au¬ 
thorities. 

“We  reject  the  government’s  con¬ 
tention  that  the  restrictions  are  meant 
solely  to  help  reduce  the  level  of  vio¬ 
lence,”  the  association  stated.  “It  is 
absurd  to  hold  a  small  group  of  jour¬ 
nalists  responsible  for  a  profound 


political  conflict  that  has  been  going 
on  for  more  than  a  year,  left  800  peo¬ 
ple  dead  and  placed  a  third  of  the 
population  under  emergency  rules.” 

The  press  curbs  came  after  South 
African  Prime  Minister  Botha  ac¬ 
cused  foreign  media  of  bias  in  their 
reporting  of  the  government’s  moves 
toward  racial  reform. 

“Until  now  we  have  been  bending 
,  over  backward  to  protect  the  last  ves¬ 
tige  of  press  freedom  in  Africa  against 
those  who  do  not  value  decency,” 
Botha  told  the  Foreign  Correspond¬ 
ents  Association  oh  October  31. 


Journalists  found  guilty 
of  violating  the  rules 
could  face  prison 
sentences  of  up  to  10 
years  and  fines  of  about 
$8,000. 


’SORRY,  WJSnR-  MO 
MORE  PICTURES 
OP  THE  TRUTH-/' 
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Freelance  graphics 

Many  newspapers,  due  to  budget  constraints,  are  keeping  graphic 
department  staffs  smaii  and  turning  to  freeiancers,  whom  they  pay  iess 


By  Mark  Fitzgerald 

Despite  recent  dramatic  improve¬ 
ments  in  newspaper  graphics,  editors 
and  artists  continue  to  differ  widely 
on  the  relationship  between  “art” 
and  the  “news,”  according  to  a  new 
survey. 

The  survey  of  art  department  mana¬ 
gers  and  newsroom  editors,  released 
(Oct.  17)  by  the  Society  of  Newspaper 
Design,  showed  divergent  opinions 
on  the  need  to  add  more  graphics 
staffers,  on  the  importance  of  involv¬ 
ing  artists  in  hard  new  stories,  and  on 
the  ability  of  art  departments  to  meet 
deadlines. 


Despite  the  increasing 
use  of  graphics,  art 
departments  remain 
smaii:  85%  have  fewer 
than  10  staffers;  half  have 
fewer  than  five. 


However,  both  artists  and  editors 
say  overwhelmingly  that  improving 
the  visual  appearance  of  their  papers 
is  an  important  goal. 

According  to  the  survey  of  editors 
and  art  department  managers  from  62 
U.S.  and  Canadian  newspapers,  the 
growing  use  of  graphics  is  putting 
greater  strains  than  e\er  on  the 
graphic  staffs. 

“Many  art  department  respondents 
report  that  they  are  flooded  with  re¬ 
quests  for  work  that  they  consider  to 
Ik  time-consuming  and  of  insignifi¬ 
cant  value,”  said  the  survey’s  author, 
Nancy  Tobin.  A  former  news  art 
director  for  the  Buffalo  Courier- 
Express,  she  is  a  newspaper  design 
instructor  at  Syracuse  University. 

Despite  the  increasing  use  of 
graphics,  art  departments  remain 
small:  85%  have  fewer  than  10  staff¬ 
ers;  half  have  fewer  than  five. 

The  survey  said  it  is  “not  uncom¬ 
mon  to  find  photo  staffs  twice  the  size 
of  art  staff’  in  the  newspapers  sur¬ 
veyed. 


“Small  newspaper  art  staffs,  re¬ 
sponsible  also  for  advertising  and 
promotion  duties,  express  concern 
about  their  ability,  simply,  to  survive 
under  a  never-ending  mound  of  de¬ 
mands,”  Tobin  added. 

“Respondents  from  all  sized  news¬ 
papers  comment  that  the  art  depart¬ 
ment  must  be  ‘all  things  to  all  other 
departments.’” 

Twenty-two  percent  of  papers  said 
they  had  hired  additional  art  depart¬ 
ment  workers,  while  another  17% 
said  that  would  be  a  major  goal  of  this 
year. 

To  fill  the  gap  between  their  graphic 
needs  and  their  small  staffs,  newspa¬ 
pers  are  increasingly  turning  to 
freelancers.  Two-thirds  purchase 
freelance  material,  the  survey  found, 
and  60%  plan  to  increase  their  free¬ 
lance  budget. 

However,  what  newspapers  pay  for 
freelance  work  is  “extremely  low  by 
commercial  art  or  magazine  publica¬ 
tion  standards,”  Tobin  said. 

For  black  and  white  illustrations, 
for  example,  25%  will  pay  no  more 
than  $50.  About  half  pay  between  $50 
to  $175. 

Even  for  color  illustrations,  one- 
quarter  will  pay  less  than  $50,  and 
another  25%  pay  between  $50  and 
$175.  About  15%  say  they  pay  over 
$500  for  color  artwork. 

Despite  complaints  about  work 
overloads,  there  is  one  area  of  the 
newspaper  that  remains  largely  off- 
limits  to  the  art  department:  the  front 
page. 

“Surprisingly,  and  in  spite  of  so 
much  emphasis  on  better-looking 
newspapers,  only  one-third  have  a 
layout  or  design  specialist  assigned  to 
the  news  make-up  desk.  Even  more 
surprising  is  that  two-thirds  have  no 
system  to  graphically  evaluate  the 
news  pages  on  deadline,”  Tobin  said. 

But  the  results  only  emphasize  art 
department  frustration  over  their  re¬ 
lationship  with  editors — a  frustration 
not  shared  by  newsroom  managers. 

“A  better  working  relationship 
with  the  art  department  is  not  a  con¬ 
cern  for  the  newsroom  manager,  nor 
is  the  integration  of  the  art  department 
into  the  newsroom  decision-making 
process,”  Tobin  says  in  a  summary  of 


results. 

Graphic  artists  are  apparently  not 
trusted  with  evaluating  this  hard  news 
despite  the  fact  that  more  than  one- 
fourth  of  the  surveyed  newspapers 
said  artists  are  the  persons  primarily 
responsible  for  gathering  the  informa¬ 
tion  for  a  graphic. 

News  editors  are  most  often  cited 
as  the  initiator  for  most  news  graphics 
(75%)  followed  by  graphics  editors 
(41%). 

Reporters  rarely  suggest  graphics, 
according  to  the  survey.  Just  12%  of 
respondents  named  reporters  as  in¬ 
itiators  of  graphics. 


However,  what 
newspapers  pay  for 
freelance  work  is 
“extremely  low  by 
commercial  art  or 
magazine  publication 
standards,”  Tobin  said. 


“The  low  number  of  reporters  who 
show  initial  interest  in  news  graphics 
suggests  that  more  training  by  news 
and  graphics  editors  should  be  taking 
place  at  this  level,”  Tobin  said.  “One 
possibility  not  to  be  discounted  is  that 
reporters,  who  thrive  on  bylines,  do 
not  often  see  such  credit  given  to  them 
for  ‘reporting’  information  for 
graphics.” 

In  another  major  finding,  the  sur¬ 
vey  said  that  the  introduction  of  SAU 
advertising  formats  has  not  lived  up  to 
the  expectation  of  many  art  depart¬ 
ments  which  had  hoped  the  Standard 
Advertising  Units  would  eliminate 
convoluted  and  confusing  ad  makeup. 

“Only  40%  believe  that  there  has 
been  a  significant  visual  upgrading  in 
the  look  of  their  newspaper  since 
SAUs  were  nationally  instituted  in 
July  1984.  One  conclusion  that  may  be 
drawn  from  this  disappointing  re¬ 
sponse  is  that  most  advertising  de¬ 
partments  are  still  loath  to  use  a  mod¬ 
ular  format  for  dummying  ads,” 
Tobin  said. 
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Front  page  still  off-limits  to  art  departments 

Editors  claim  artists  do  not  know  enough  about  news  to  be 
given  responsibility  of  designing  late-breaking  news  pages 


By  Mark  Fitzgerald 

Graphic  artists  have  transformed 
the  look  of  today’s  newspapers  in 
nearly  every  aspect  but  one:  the  front 
page. 

That  failure  of  art  departments  to 
gain  day-to-day  influence  over  the 
look  of  the  page  that  sells  the  paper 
remains  a  source  of  deep  frustration 
for  graphic  artists. 

“Who  designs  the  breaking  news 
pages?”  a  Society  of  Newspaper  De¬ 
sign  survey  asked. 

“Not  members  of  the  art  depart¬ 
ment,”  it  answered. 

According  to  the  survey  of  62  U.S. 
and  Canadian  papers,  a  full  two-thirds 
of  the  publications  “have  no  system 
to  graphically  evaluate  the  news 
pages  made  up  on  deadline.” 

Artists  remain  shut  out  of  front 
page  despite  the  fact  that  95%  of  the 
graphics  department  managers  and 
editors  surveyed  agreed  that  “the 
look  of  the  paper  is  very  important” 
to  the  highest-ranking  editor. 

One  of  those  editors,  Orlando  (Fla.) 
Sentinel  managing  editor  William 
Dunn  told  the  SND  convention  in  Chi¬ 
cago  (Oct.  17-19)  that  he  agrees  most 
newspapers  have  a  “problem”  about 
letting  graphic  designers  influence  the 
front  page  on  a  day-to-day  basis. 

“The  front  page,  in  effect,  (is)  our 
corporate  identity,  it  is — as  we  say  in 
Florida  —  the  prime  real  estate  in 
journalism,”  he  said. 

One  reason  editors  are  reluctant  to 


give  graphic  artists  greater  influence 
there  may  be  simple  conservatism, 
Dunn  said. 

“Our  product,  after  all,  ranks  right 
down  there  with  men’s  underwear  as 
the  last  product  to  discover  color,”  he 
said. 

But  a  more  important  reason,  Dunn 
added,  is  that  graphic  artists  are  still 
largely  ignorant  about  what  makes 
news  —  and  even  about  their  own 
newspaper’s  policies  on  news. 


That  failure  of  art 
departments  to  gain 
day-to-day  influence  over 
the  look  of  the  page  that 
sells  the  paper  remains  a 
source  of  deep 
frustration  for  graphic 
artists. 


Dunn  said  he  recently  took  an  infor¬ 
mal  survey  of  the  Sentinel’s  10 
graphic  artists.  He  said  he  was  en¬ 
couraged  that  the  graphic  staff  agreed 
overwhelmingly  that  “strong  news 
sells  better  than  strong  design,”  but 
he  still  found  surprising  examples  of 
the  staffs  ignorance. 

Seven  of  the  10,  for  example,  had 
attended  the  paper’s  story  confer¬ 
ences,  but  fewer  than  half  of  them 
knew  who  runs  the  meetings. 


And  less  than  half  knew  that  the 
paper’s  daily  story  count  is  supposed 
to  be  six. 

Though  the  survey  was  taken  at 
1 1:30  one  morning,  only  six  had  read 
even  one  front-page  story  all  the  way 
through. 

Dunn  also  found  a  divergence  be¬ 
tween  the  paper’s  thinking  and  that  of 
the  artists  when  he  asked  them  to  rate 
which  of  10  local  and  national  celebri¬ 
ties  would  deserve  a  front-page 
obituary. 

Though  Dunn  himself  would  have 
put  eight  of  them  on  the  front  page, 
only  the  two  nationally  known  per¬ 
sons  were  chosen  by  the  artists. 

“There  are  rare  individuals  with  an 
art  background  who  are  qualified  to 
judge  news  —  but  most  are  not,” 
Dunn  said.  “Most  are  simply  not 
familiar  with  current  events.” 

Despite  those  misgivings,  howev¬ 
er,  Dunn  said  graphic  artists  should  be 
trained  to  work  more  on  the  front 
page. 

“I  think  that  there’s  a  danger  in 
artists  with  little  front-page  experi¬ 
ence  coming  to  the  front  page.  But  it’s 
not  difficult  to  get  that  training,”  he 
said. 

One  artist  in  the  Society  of  News¬ 
paper  Design  audience  said  Dunn’s 
targeting  of  the  graphics  department 
was  unfair. 

“You  should  survey  your  own  re¬ 
porters.  I  think  you’d  find  they  may 
not  know  current  events  either,”  she 
said  to  laughter  and  applause. 


Computers  rapidly  replacing  graphic  artists’  mechanical  tools 


Newspaper  graphics  have  joined 
the  computer  age,  according  to  a  sur¬ 
vey  by  the  Society  of  Newspaper  De¬ 
sign. 

The  survey  found  that  computers, 
typesetters,  and  dot  matrix  printers 
are  rapidly  replacing  mechanical  pen¬ 
cils,  compasses  and  T-squares  as  a 
newspaper  graphic  artist’s  tools  of  the 
trade. 

Nearly  40%  of  174  newspapers  re¬ 
sponding  to  the  SND  survey  said  they 
prepare  graphics  using  their  editorial 
system  and  typesetter  or  a  stand¬ 
alone  or  micro-computer. 


Another  30%  are  planning  to  pre¬ 
pare  graphics  electronically,  most 
through  purchase  of  a  micro  or  stand¬ 
alone  computer. 

This  is  an  updated  version  of  an  earlier 
E&P  story  on  the  survey. 

The  remaining  30%  say  they  have 
no  plans  to  prepare  graphics  electron¬ 
ically,  although  more  than  three- 
quarters  of  them  say  they  have  the 
capacity  to  do  so. 

“For  the  number  of  graphs  and 
graphics  we  do,  the  computer¬ 


generated  graphics  are  not  cost- 
effective,”  Kathleen  Hasfield,  food/ 
women’s  editor  of  the  Skagit  Valley 
(Wash.)  Herald,  told  the  survey. 

The  survey  found  that  a  very  few 
vendors  predominate  among  news¬ 
papers  using  electronic  graphics. 

Among  those  newspapers  using 
their  editorial  systems,  for  example, 
51.2%  use  an  Atex  system  and  58.5% 
were  using  some  version  of  the  Auto¬ 
logic  APS  typesetter. 

Survey  author  David  Gray,  manag¬ 
ing  editor/graphics  for  the  Providence 
(Continued  on  page  36) 
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Australian,  Mexican  are  among  remaining  UPl  bidders 

Texas  real  estate  developer  also  high  on  list  of  those  being  considered 


Australian  media  magnate  Robert 
Holmes  a  Court  and  Mexican  news¬ 
paper  chain  owner  Vasquez  Rana  are 
among  the  front  runners  in  the  bidding 
for  United  Press  International,  E&P 
has  learned. 

The  tripartite  committee  consisting 
of  UPI  president  Luis  Nogales  and 
representatives  of  the  Wire  Service 
Guild  and  the  news  agency’s  credi¬ 
tors,  which  has  been  authorized  by 
the  federal  bankruptcy  court  to  con¬ 
sider  bids  for  UPI,  has  narrowed  the 
field  to  about  four  or  five  companies. 

The  Bell  Group  headed  by  Holmes 
'a  Court  is  said  to  be  one  which  has 
made  a  “serious  offer”  for  the  news 
service. 

In  an  October  16  interview  in  Au¬ 
stralian  Business,  Holmes  a  Court 
said  if  he  acquired  UPI  he  would  mod¬ 
el  it  after  Reuters  by  emphasizing  the 
development  of  electronic  financial 
information  services. 

The  Australian  magazine  described 
Holmes  'a  Court  as  someone  known 
for  “miserliness  in  selected  direc¬ 
tions”  in  his  business  dealings  and 
who  “cuts  costs  to  the  bone.” 

The  Press  Gazette  in  Britain  also 
reported  recently  that  Holmes  a 
Court’s  bid  includes  an  offer  to  pay  off 
all  of  UPI’s  debts  at  100  cents  on  the 
dollar. 


A  UPI  staffer  described  Holmes  a 
Court  as  “a  personal  rival  to  Rupert 
Murdoch.”  He  said  Holmes  k  Court, 
whose  media  holdings  include  Sir 
Lew  Grade  film  and  tv  studies,  has  no 
U.S.  holdings  and  may  be  looking 
“for  entry”  into  this  country.  “We 
hope  he  would  use  UPI  as  a  show¬ 
case”  rather  than  as  a  source  of  large 
profits,  he  said. 


UPI  officials  also  said 
Rana’s  bid  Is  under 
serious  consideration 
because  of  his  family’s 
extensive  media  holdings 
In  Mexico,  which  Include 
the  El  Sol  newspaper 
chain. 


UPI  officials  also  said  Rana’s  bid  is 
under  serious  consideration  because 
of  his  family’s  extensive  media  hold¬ 
ings  in  Mexico,  which  include  the  El 
Sol  newspaper  chain.  When  the  re¬ 
cent  earthquake  in  Mexico  City  de¬ 
stroyed  UPI’s  offices  there,  the  news 


service’s  correspondents  operated 
from  the  offices  of  El  Sol  in  Mexico 
City. 

Joe  Russo,  a  Texas  real  estate  de¬ 
veloper,  is  another  potential  bidder 
said  to  be  high  on  the  committee’s  list.  | 
Russo,  according  to  the  Press  Ga¬ 
zette,  has  also  offered  to  pay  off  UPI’s 
debts  in  full. 

UPI  officials  also  said  that  the  com¬ 
mittee  had  misgivings  about  consider¬ 
ing  a  bid  from  Beurt  SerVaas,  whose 
Curtis  Publishing  owns  the  Saturday 
Evening  Post,  because  of  “his  South 
African  ties.”  They  said  SerVaas  in 
the  1970s  took  several  “junkets”  to 
South  Africa  and  favorable  stories  on 
the  racially  troubled  country 
appeared  in  his  magazine. 

There  are  also  concerns  about  the 
impact  on  “client  relations”  if  UPI 
were  to  be  sold  to  Max  Hugel,  a  for¬ 
mer  senior-level  Central  Intelligence 
Agency  official  who  has  expressed  in¬ 
terest  in  buying  UPI  in  association 
with  other  investors. 

One  of  the  companies  Hugel  has 
mentioned  as  a  possible  partner  is  Tel- 
com  Plus  of  Miami.  UPI  officials  said 
a  Telcom  bid  “without  Hugel”  would 
be  welcome  since  the  company’s 
communications  hardware  lines  of 
business  would  tie  in  well  with  the 
news  service. 


AP  president  sends  protest  to  Botha 


Louis  D.  Boccardi,  president  and 
general  manager  of  the  Associated 
Press,  sent  a  telex  to  South  African 
Prime  Minister  Peter  W.  Botha  pro¬ 
testing  the  country’s  restrictions  on 
the  reporting  of  foreign  correspon¬ 
dents. 

“The  chief  of  bureau  in  Johannes¬ 
burg  piotested  locally  to  South  Afri¬ 


can  officials  and  then  Boccardi  sent 
this  telegram,”  said  AP  spokes¬ 
woman  Kelly  Smith  Tunney. 

The  telegram  stated:  “The  Associ¬ 
ated  Press  protests  the  unwise  and 
inevitably  self-defeating  restictions 
imposed  on  news  coverage  of  de¬ 
velopments  in  South  Africa. 

“Such  severe  measures  will  be  seen 


around  the  world  as  an  attempt  to 
draw  a  curtain  of  silence  across 
events  in  your  country. 

“The  Associated  Press  seeks  a  free 
flow  of  factual  and  balanced  informa¬ 
tion.  In  view  of  your  government’s 
stated  commitment  to  press  freedom, 
we  urge  the  early  removal  of  these 
restrictions.” 


South  African  paper  defies  press  ban 


A  Capetown  newspaper  defied 
South  Africa’s  press  laws  banning 
stories  about  the  outlawed  African 
National  Congress  by  running  an  in¬ 
terview  with  ANC  leader  Oliver 
Tambo. 

Tambo’s  statements  in  the  Cape 
Times,  from  an  interview  conducted 
in  London,  were  the  first  comments 
by  an  ANC  leader  to  appear  in  the 
South  African  press  in  almost  25 
years. 


Tambo  said  in  the  interview  that  the 
ANC  would  declare  a  truce  in  its  guer¬ 
rilla  war  against  the  South  African 
government  and  its  system  of  apar¬ 
theid  if  the  authorities  released  the 
organization’s  president.  Nelson 
Mandela,  and  other  political  prison¬ 
ers  from  jail. 

Tambo,  who  denied  his  organiza¬ 
tion  is  communist  or  anti- white,  said 
the  prisoners’  release  would  be  taken 
as  a  sign  the  government  is  serious 


about  negotiations  to  end  apartheid. 

The  interview,  conducted  by  editor 
Anthony  Heard,  came  two  days  after 
the  South  African  government  im¬ 
posed  stringent  restrictions  on  foreign 
media  covering  the  nation’s  racial  un¬ 
rest. 

Long  standing  press  laws  have  bar¬ 
red  South  African  media  from  pub¬ 
lishing  or  broadcasting  statements  by 
the  African  National  Congress. 
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Los  Angeles  mayor  tells  aides  to  shun  the  press 


Los  Angeles  Mayor  Tom  Bradley’s 
staff  has  been  given  orders  not  to  talk 
to  the  press. 

The  gag  order  was  imposed  in  a 
memo  last  week  from  Deputy  Mayor 
Tom  Houston  and  defended  the  fol¬ 
lowing  day  by  Bradley  himself. 

Houston’s  memo  said,  “No  one  on 
staff  is  authorized  to  speak  to  the 
media  concerning  events  or  issues  in 
the  office  or  respond  to  questions 
from  the  media.’’ 

Staffers  receiving  media  phone 
calls  were  directed  to  switch  them  to 
the  press  office  “unless  special  per¬ 
mission  is  specifically  granted  by  my¬ 
self  (Houston)  or  (press  secretary)  Ali 
Webb.  .  .  .  Henceforth  the  press 
office  will  seek  information  from  staff 
and  relay  that  information  to  the 
media  organization.’’ 

Webb  said  she  drafted  the  memo, 
which,  she  contended,  was  merely  a 
reminder  of  regular  press  policy  in  the 
mayor’s  office. 

However,  there  was  speculation 
that  the  gag  rule  is  connected  to  Brad¬ 
ley’s  expected  second  run  for  the  gov¬ 


ernorship.  He  lost  to  California  Gov. 
George  Deukmejian  by  1(X),000  votes 
in  1984. 

Editors  at  the  Los  Angeles  Times 
and  the  Los  Angeles  Herald  Examin¬ 
er  shrugged  off  the  order,  saying  it 

However,  there  was 
speculation  that  the  gag 
rule  is  connected  to 
Bradley’s  expected 
second  run  for  the 
governorship. 

would  have  little  or  no  effect  on  their 
city  hall  coverage. 

“I  don’t  feel  any  chilling  effect.  In 
fact,  my  blood  is  warm,’’  Times  metro 
editor  David  Rosenzweig  told  E&P. 
“We  have  too  good  a  group  of  report¬ 
ers  at  city  hall  to  let  this  stop  them.  It 
(the  gag  order)  may  make  coverage  a 
little  more  diflficult  but  it  won’t  pre¬ 
vent  us  from  finding  out  what’s  going 
on  in  the  mayor’s  office.” 


Herald  Examiner  political  editor 
Don  Frederick  speculated  that  the  gag 
order  stemmed  from  an  internecine 
fight  between  old  and  new  Bradley 
aides  as  the  mayor  prepares  for  the 
1986  gubernatorial  race. 

Frederick,  who  supervises  two  city 
hall  reporters,  said  he  had  seen  no 
effect  of  the  gag  on  the  paper’s 
coverage. 

“We’re  still  talking  to  the  same 
people  in  Bradley’s  office  we  always 
have,”  he  commented. 

In  a  Times  story  on  the  gag,  one 
unnamed  Bradley  staffer  c^led  the 
memo  “nonsense”  and  another,  “pa¬ 
ranoid.” 

The  Times  also  reported  that  some 
high-level  Bradley  advisors  recently 
expressed  displeasure  over  com¬ 
ments  made  by  staff  members  regard¬ 
ing  a  sewage  spill  in  Santa  Monica 
Bay. 

the  story  quoted  one  advisor  as 
complaining  that  the  comments  gave 
the  impression  “the  mayor  wasn’t  on 
top  of  things.” 
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L.A.  Times  sued  for  rejecting  insert 

Firm  charges  the  newspaper’s  refusal  to  carry  its  advertising 
supplement  is  a  violation  of  the  Sherman  Antitrust  Act 


By  MX.  Stein 

A  California  Arm  is  suing  the  Los 
Angeles  Times  and  Times  Mirror 
under  the  Sherman  Antitrust  Act, 
charging  that  its  refusal  to  accept  a 
preprinted  advertising  supplement  is 
an  unlawful  restraint  of  trade 

The  federal  court  suit,  which  seeks 
injunctive  relief,  contends  that  the 
Times  turned  down  the  supplement 
because  it  competed  with  the  news¬ 
paper's  own  advertising  selling. 

The  plaintiff,  Westech  ExpoCorp, 
a  Santa  Clara  company,  which  pro¬ 
duces  “Career  Expos”  or  job  fairs, 
announced  the  suit  at  an  Oct.  23  Los 
Angeles  press  conference.  Rod  Lake, 
the  firm’s  president,  declared,  “The 
Los  Angeles  Times  can’t  hide  behind 
the  veil  of  a  free  press  to  undermine 
free  enterprise,  especially  when  faced 
with  a  competitive  situation.” 

The  Times,  in  a  response  by  its 
attorney,  asserted  the  First  Amend¬ 


ment  is  on  its  side  in  the  dispute. 

Focus  of  the  suit  is  High  Technolo¬ 
gy  Careers,  a  Westech  sponsored,  71- 
page  tabloid  containing  voluminous 
employer  advertising  and  five  arti¬ 
cles. 

Westech,  which  said  it  had  billings 
of  $5  million  last  year,  claims  in  the 
suit  that  in  October  1984,  it  tried  to 
arrange  placement,  publication  and 
distribution  of  the  supplement  in  the 
Times  but  was  informed  by  classified 
ad  director  Don  Clark  that  the  paper 
does  not  publish  employment  pre¬ 
prints  “of  this  type.” 

According  to  Westech,  it  would 
have  paid  the  Times  $95,000  for  each 
insertion,  based  on  its  rate  card,  for  a 
total  of  about  $500,000  the  first  year. 

Lake  said  the  San  Jose  Mercury 
News  has  carried  the  tabloid  as  a  free¬ 
standing  insert. 

The  Times,  however,  would  only 
accept  Westech  job  fair  ads  as  inser¬ 
tion  advertising  to  which  the  com¬ 
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pany  agreed,  according  to  the  suit. 

“That  decision  was  made  in  order 
to  protect  Westech’s  investment  in 
the  planned  Expos  which  Westech 
was  obligated  to  do  by  its  arrange¬ 
ments  with  the  Expo  participants,” 
the  suit  alleged. 

Lake,  in  an  interview  with  E&P, 
said,  “There’s  no  way  to  produce  a 
trade  fair  in  southern  California  with¬ 
out  advertising  in  the  Los  Angeles 
Times,”  which  he  claimed  carries 
73%  of  the  employment-related 
classified  advertising  in  Los  Angeles. 

Even  so,  he  said,  Westech  lost  sub¬ 
stantial  income  because  of  the  Times’ 
decision.  He  claimed  attendance  at 
the  March  and  July  1985  job  fairs  was 
below  what  had  been  anticipated  and 
projected.  Attendance,  he  continued, 
averaged  2,460  but  should  have  been 
between  6,500  and  8,000  based  on 
similar  events  in  northern  California. 

The  suit  filed  by  attorney  Peter  C. 
Freeman  states: 

“The  First  Amendment  does 
not.  .  .offer  a  shield  behind  which  the 
defendant  may  stand  and  assert  its 
right  to  refuse  advertising.  It  has  been 
demonstrated.  .  .that  the  defendant’s 
refusal  to  accept  the  plaintiff’s  adver¬ 
tising  constitutes  monopolization  or 
attempted  monopolization  of  the  em¬ 
ployment-related  newspaper  adver¬ 
tising  market  in  violation  of  the  Sher¬ 
man  Act,  and  that  it  constitutes  an 
lawful  restraint  of  trade  in  that  it  eli¬ 
minates  or  prevents  competition.” 

The  court  action  asks  for  a  pre¬ 
liminary  injunction  enjoining  the 
Times  from  refusing  to  accept,  pub¬ 
lish  and  circulate  the  preprint. 

William  A.  Niese,  vice  president 
and  general  counsel  for  the  Times, 
acknowledged  the  newspaper  would 
not  accept  the  tabloid  as  an  insert  but 
noted  that  it  has  been  publishing  Wes¬ 
tech  ads  for  more  than  a  year  in  its 
classified  section. 

But  he  asserted  that  “we  have  a 
right  not  to  distribute  this  separate 
publication.  And  we  are  quite  confi¬ 
dent  that  the  antitrust  laws  do  not  re¬ 
quire  us  to  distribute  (Westech’s) 
separate  publication .  ’  ’ 

Niese  added:  “There’s  also  an  im¬ 
portant  First  Amendment  principle 
involved  here,  and  that  concerns  the 
right  of  a  newspaper  to  control  its  own 

content.” _ _ 
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NEWSPEOPLE  IN  THE  NEWS 


Jacques  Clafin  has  been  named 
Pacific  Division  editor  for  United 
Press  International  and  will  direct 
coverage  of  ten  states. 

Clafln’s  most  recent  assignment 
was  at  UPI’s  World  Headquarters  in 
Washington,  D.C. ,  where  he  was  dep¬ 
uty  international  editor,  with  a  five- 
month  stint  as  acting  foreign  editor. 

Stan  Metzler,  formerly  night 
manager  at  the  Los  Angeles  bureau, 
was  named  bureau  manager  supervis¬ 
ing  one  of  UPI’s  largest  metropolitan 
operations. 

He  joined  the  wire  service  in  Uos 
Angeles  in  1%9  and  served  as  South¬ 
ern  California  broadcast  editor  for 
two  years  in  the  70s.  He  succeeds 
Douglas  Dowie,  who  resigned  to  be¬ 
come  business  editor  at  the  Daily 
News  of  Los  Angeles. 

Robert  A.  Martin  was  named 
UPI  MetroWire  editor  and  assistant 
bureau  manager  in  Los  Angeles.  He 
joined  UPI  in  San  Francisco  in  1979 
after  working  for  the  Santa  Rosa 
Press  Democrat  and  the  Alameda 
Times  Star. 

He  replaces  Joan  Goulding,  who 
resigned  to  become  an  assistant  city 
editor  at  the  Orange  County  Register, 
Santa  Ana. 
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Harry  Blatt  has  returned  to  the 
Los  Angeles  Herald  Examiner  as 
national  advertising  director.  Blatt, 
who  was  the  paper’s  advertising  man¬ 
ager  from  1977  to  1980,  also  has  been 
advertising  director  for  the  Las  Vegas 
Sun.  Most  recently,  he  was  western 
sales  manager  for  Fox  Associates,  a 
magazine  representative  firm. 

Also  at  the  Herald  Examiner,  Can- 
Di  Van  Meter  is  the  new  director  of 
employee  relations.  She  had  served 
as  both  human  resources  director  and 
general  manager  for  the  Philadelphia 
Bulletin  and  personnel  manager  for 
the  Salem  (Ore.)  Statesman-Journal. 

John  Evans  has  been  named  retail 
advertising  manager  for  the  Herald 
Examiner.  He  was  with  the  Tallahas¬ 
see  (Fla.)  Democrat  as  national 
advertising  manager  and  previously 
worked  for  the  Philadelphia  Daily 
News. 

♦  ♦  ♦ 

Laurie  Smith  Walton  was 
appointed  vice  president/promotion 
at  the  Dallas  Times  Herald.  She 
formerly  was  marketing  director. 

Walton  will  be  on  the  newspaper’s 
11 -member  senior  management  team 
and  also  retains  her  responsibility  for 
the  total  marketing  plan  and  direction 
of  the  promotion,  promotion  art, 
community  relations,  marketing  re¬ 
search  and  retail  art/photography  de¬ 
partments. 

With  the  Times  Herald  since  1980, 
Walton  previously  was  promotion 
manager  of  the  Austin  American- 
Statesman. 

*  ♦  ♦ 

Gordon  D.  Fisher,  assistant  man¬ 
aging  editor  of  the  Vancouver  (B.C.) 
Sun  for  the  past  two  years,  was 
appointed  managing  editor. 

Previously,  he  had  been  an  assis¬ 
tant  mana^ng  editor  of  the  Ottawa 
Citizen  which  he  joined  after  complet¬ 
ing  a  year  of  academic  study  at  the 
University  of  Toronto  under  a  South- 
am  Fellowship  won  in  1975. 


Fisher  started  his  newspaper  career 
at  the  Lethbridge  (Alta.)  Herald  as  a 
sports  reporter  and  then  joined  the 
Edmonton  (Alta.)  Journal  in  1964, 
where  he  held  various  reporting,  desk 
and  bureau  positions. 


L.  David  Harris  is  the  new  chair¬ 
man  of  the  Department  of  Journalism 
and  Communications  at  Point  Park 
College,  Pittsburgh. 

Harris  was  with  Washburn  Uni¬ 
versity  in  Topeka,  where  he  served  as 
publications  advisor  and  journalism 
supervisor  for  the  Center  for  Media 
and  Communications  Studies.  He  has 
taught  journalism  and  mass  com¬ 
munications  in  Pennsylvania  at 
Washburn  and  York  College,  and  at 
Wichita  State  University  in  Kansas. 
His  professional  experience  includes 
work  as  an  editor,  staff  writer,  col¬ 
umnist  and  critic  for  a  number  of 
newspapers. 

He  was  founder  and  editor  of  the 
Wichita  Videtter  newspaper  and  co¬ 
founder  and  editor  of  Wichita  City 
Lfe  magazine  and  worked  as  a  repor¬ 
ter  and  commentator  for  radio  and 
television  in  Wichita. 

*  *  * 

Greg  R.  Veon  has  been  appointed 
publisher  of  the  Muscatine  (Iowa) 
Journal  effective  December  1,  suc¬ 
ceeding  Wanda  McAlister,  who  is 
retiring  after  27  years  with  Lee  Enter¬ 
prises. 

Veon  began  his  career  at  the  Chica¬ 
go  Tribune  in  1974  and  joined  Lee  as 
marketing  and  sales  director  at  the 
Muscatine  Journal  in  1976.  He  was 
appointed  general  manager  at  the  La 
Crosse  (Wise.)  Tribune  six  years 
later. 

McAlister  has  been  publisher  of  the 
Journal  since  1982  and  was  editor  of 
the  Corvallis  (Ore.)  Gazette  Times 
prior  to  the  Muscatine  appointment. 
She  worked  for  other  Lee  divisions 
during  her  newspaper  career. 


INSURANCE  SPOKEN  ...  IN  PLAIN  ENGLISH 


We've  got  the  facts  and  figures  on  all  aspects  of 
life  and  health  insurance.  We  know  how  to  com¬ 
municate  them.  If  you  want  to  know  where  we 
stand  on  any  subject,  we'll  tell  you  that  too. 

We're  the  American  Council  of  Life  Insurance 
and  the  Health  Insurance  Association  of  America, 
and  English  is  not  our  second  language. 

Call  us  any  time. 

In  New  York: 

Robert  Waldron  212-245-4198  (office);  516471-3653  (home) 

In  Washington,  D.C.: 

Waiter  Bussewitz  202-M2-4064  (office);  301-770-2190  (home) 

Rkk  BUe  202-062-4062  (office);  202-2934245  (home) 


American 
Council  of 
Life  Insurance 
and 

Health  Insurance 
Association  of 
America.* 

t8SOKStreet.NW.Washmgton.OC  20006 

•Representmg  570  We  msurance 
companies,  with  95  percent  of  the  We 
msurance  force  m  the  Uniied  States, 
and  330  health  msurance 
companies,  with  80  percent  of  the  health 
insurarKe  wrKten  by  msurarKe  companies 


26 


EDITOR  &  PUBLISHER  for  November  9  1985 


Kenneth  S.  Duffield  Jr.  Pamela  A.  Michener  Edward  M.  Sears 


Kenneth  S.  Duffield  Jr.  has  been 
appointed  director  of  operations  of 
the  Santa  Barbara  (Calif.)  News- 
Press.  The  newspaper  is  owned  by 
The  New  York  Times  Company. 

Duffield  moved  to  Santa  Barbara 
from  the  Lakeland  (Fla.)  Ledger,  also 
a  Times-owned  newspaper,  where  he 
was  production  director  for  a  short 
time. 

He  joined  the  company  at  the 
Gainesville  (Fla.)  Sun  as  production 
director  in  1973  and  moved  to  Lake¬ 
land  earlier  this  year.  Duffield  worked 
in  various  production  positions  at  the 
Bucks  County  (Pa.)  Courier-Times, 
Levittown,  and  at  El  Mundo,  San 
Juan,  as  assistant  to  the  production 
director  before  joining  the  Times 
company. 

♦  *  * 

Robert  Friedman  has  been 
appointed  editor  of  The  Village 
Voice,  New  York  City.  He  most  re¬ 
cently  has  been  a  staff  writer  at  the 
Wall  Street  Journal,  covering  enter¬ 
tainment,  law  and  media.  Previously 
he  was  a  freelance  writer,  and  earlier 
editor  of  More  magazine. 

Kit  Rachlis,  formerly  managing 
editor  of  the  weekly,  now  is  executive 
editor  with  major  emphasis  on  the  arts 
section. 

M.  Mark  ,  formerly  executive  edi¬ 
tor,  now  holds  the  title  of  literary  edi¬ 
tor,  and  Kathleen  O’Reilly  was 
appointed  managing  editor.  O’Reilly 
previously  was  with  The  New  Yorker, 
where  she  held  a  variety  of  editorial 
staff  and  supervisory  positions. 

*  ♦  * 

Ellie  Dixon,  city  editor  of  the 
Caledonia-Record,  St.  Johnsbury, 
was  elected  president  of  the  Vermont 
Press  Association. 

Other  officers  include:  Nick  Mon- 
SARRAT,  managing  editor  of  the  Rut¬ 
land  Herald,  vice  president;  M.  Dick¬ 
ey  Drysdale,  publisher  of  the  White 
River  Valley  Herald,  treasurer;  and 
Andrea  Bearderstadt,  St. 
Michael’s  College  journalism  depart¬ 
ment,  secretary. 


Pamela  A.  Michener  was 
appointed  research  manager  of  the 
Rocky  Mountain  News,  Denver.  She 
replaced  John  Sudmeier,  who  retired 
after  more  than  30  years  with  the 
News. 

Michener  joined  the  News  in  1972 
as  an  advertising  promotion  depart¬ 
ment  clerk.  Earlier  she  worked  as  a 
market  analyst  at  the  San  Bernardino 
(Calif.)  Sun  and  as  a  field  researcher 
for  Procter  &  Gamble  in  Cincinnati. 
*  *  ♦ 

Richard  C.  Lytle  is  the  new 
general  manager  of  Texas  Student 
Publications  at  the  University  of 
Texas,  Austin. 

Lytle  was  director  of  student  pub¬ 
lications  at  Texas  Tech  University  the 
past  seven  years.  During  that  time,  he 
held  a  concurrent  appointment  as  a 
lecturer  in  journalism. 

His  experience  includes  reporting 
and  editing  for  newspapers  in  Penn¬ 
sylvania  and  teaching  at  several  col¬ 
leges  and  universities  in  the  state.  Ly¬ 
tle  is  national  vice  president  of  Col¬ 
lege  Media  Advisers  Inc.,  and  deputy 
director  of  Region  8,  The  Society  of 
Professional  Journalists,  Sigma  Delta 
Chi. 

*  ♦  ♦ 

The  Associated  Press  has 
announced  the  following  appoint¬ 
ments: 

Judy  Gunettino,  formerly  corres¬ 
pondent  in  El  Paso,  has  been  named 
news  editor  in  Newark,  N.J.  She 
joined  the  AP  at  Albuquerque  in  1981 
and  transferred  to  Santa  Fe  the  fol¬ 
lowing  year. 

James  Reindl  has  been  named 
news  editor  for  Wisconsin,  based  in 
Milwaukee.  Reindl  joined  AP  in  De¬ 
troit  in  1983  after  four  years  as  a  re¬ 
porter  at  the  Muskegon  (Mich.) 
Chronicle. 

Stephen  W.  Bell,  a  day  super¬ 
visor  in  Albany,  N.Y.,  has  been 
named  correspondent  in  Buffalo.  He 
is  also  a  business  writer.  He  joined  AP 
in  Albany  in  1982  after  six  years  with 
the  Stamford  (Conn.)  Advocate. 


Edward  M.  Sears  is  the  newly 
appointed  executive  editor  of  the 
Palm  Beach  (Fla.)  Post  and  the  Eve¬ 
ning  Times  with  responsibility  for  the 
news  and  editorial  operations  of  both 
newspapers.  He  was  managing  editor 
of  the  Atlanta  Journal  and  Constitu¬ 
tion.  The  West  Palm  Beach  and  Atlan¬ 
ta  newspapers  are  in  the  Cox  group. 

Sears  joined  the  Constitution  in 
1970  after  graduation  from  the  Uni¬ 
versity  of  Florida,  and  held  a  number 
of  positions  including  news  editor, 
features  editor  and  city  editor.  He  was 
named  assistant  managing  editor  of 
the  Constitution  in  1978  and  managing 
editor  of  the  Journal  in  1980.  In  July 
1982,  he  became  managing  editor  of 
both  newspapers  when  the  news 
staffs  were  combined. 

His  newspaper  career  began  in  1%2 
with  sports  writing  for  the  Fort 
Lauderdale  Sun-Sentinel  while  a 
senior  in  high  school.  In  l%3-64  he 
worked  as  a  reporter  for  both  the  Sun- 
Sentinel  and  the  Fort  Lauderdale 
News.  He  was  a  Gainesville,  Fla., 
correspondent  for  the  St.  Petersburg 
Times  and  the  Miami  Herald  and  edi¬ 
tor  of  the  University  of  Florida  paper, 
the  Alligator. 

*  ♦  * 

Virgil  Smith  recently  was  named 
director  of  consumer  marketing  for 
the  Fresno  (Calif.)  Bee.  with  respon¬ 
sibility  for  the  circulation  and  public 
relations/promotion  departments  and 
the  mailroom. 

He  joined  the  McClatchy  organiza¬ 
tion  in  1971  at  the  Sacramento  Bee, 
where  he  most  recently  serve*^  as  per¬ 
sonnel  manager  and  l^fore  that  was 
circulation  manager,  among  other 
positions. 

♦  ♦  ♦ 

Harrison  E.  Hornbeck,  editor 
and  general  manager  of  the  Fort  Plain 
(N.Y.)  Standard-Enterprise,  was 
elected  president  of  the  New  York  j 
Press  Association  at  the  annual  fall  | 
meeting  recently  in  Cooperstown,  | 
N.Y.  He  succeeded  Leah  S.  ! 
Dunaief,  publisher  of  The  Village  \ 
Times,  East  Setauket. 

Hornbeck  is  assistant  to  the  pub¬ 
lisher  of  The  Recorder,  Amsterdam, 
and  manages  four  other  weeklies 
owned  by  the  newspaper. 
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Morris  E.  Schneider  has  been 
appointed  director  of  circulation  for 
Tlie  Times-Picayune  Publishing  Cor¬ 
poration  in  New  Orleans. 

He  succeeds  William  J.  Connel¬ 
ly,  who  retired  as  circulation  director 
and  also  served  as  a  company  vice 
president. 

Connelly  spent  48  years  in  circula¬ 
tion  positions  at  the  Times-Picayune, 
except  for  a  period  during  World  War 
II  when  he  was  in  the  U.S.  Navy.  He 
has  been  circulation  director  for  12 
years. 

Schneider,  who  will  oversee  em¬ 
ployees  and  independent  dealers  re¬ 
sponsible  for  delivery  of  the  Times- 
Kcayune/r/ie  States-Item,  and  the 
Sunday  Times-Picayune,  started  his 
career  delivering  newspapers  on  his 
bicycle  in  1941.  After  high  school 
graduation  he  ran  a  sub-station  for 
home  deliveries  and  in  1957  became  a 
home  delivery  dealer  and  in  1%9,  a 
dealer  training  manager.  He  has 
served  as  city  circulation  manager 
and  assistant  circulation  manager. 

3|e  * 

Joseph  M.  Siano  joined  the  New 
York  Times  as  a  copy  editor  in  the 
sports  department.  Previously,  he 
worked  as  travel  editor  and  a  copy 
editor  at  The  Record  in  Hackensack, 
N.J. 


Elizabeth  T.  Spayd  has  been 
promoted  to  business  editor  of  the  De¬ 
troit  News  effective  December  1 ,  suc¬ 
ceeding  Andrew  R.  McGill,  who 
resigned  to  become  editor  of  Automo¬ 
tive  News. 

This  month,  Spayd  is  attending  the 
Effective  Executive  Program  at  the 
University  of  Pennsylvania’s  Whar¬ 
ton  School. 

A  graduate  of  Colorado  State  Uni¬ 
versity,  she  was  managing  editor  of 
The  Penny  Stock  News,  a  trade  pub¬ 
lication,  before  joining  the  News  a 
year  ago. 

♦  ♦  ♦ 

Reg  Ivory,  executive  director  of 
Inland  Daily  ^ess  Association,  has 
been  elected  to  a  one-year  term  as 
president  of  Newspaper  Association 
Managers,  Inc.  He  succeeded  War¬ 
ren  Hoyt,  executive  director  of  the 
Michigan  I^ess  Association. 

Other  officers  elected  at  the  annual 
meeting  were: 

Edwin  W.  Tucker,  executive 
secretary  of  the  New  Jersey  Press 
Association,  vice  president,  and  Jer¬ 
ry  W.  Friedheim,  executive  vice 
president  of  the  American  Newspap¬ 
er  Publishers  Association,  secretary. 
Stephen  E.  Palmedo,  NAM  execu¬ 
tive  secretary,  was  appointed 
treasurer. 


Edward  LrFreniere  has  been 
named  news  editor  of  the  Hartford 
Courant,  in  a  promotion  from  metro 
news  editor,  his  position  for  the  past 
five  years.  He  is  responsible  for  edit¬ 
ing  and  laying  out  the  front  page  as 
well  as  supervision  of  both  the  wire 
and  metro  copy  desks. 

3|c  * 

Amy  Wilson  has  been  named 
associate  editor  of  Texas  Weekly 
Magazine,  the  Sunday  newspaper 
supplement.  She  joined  the  staff  fol¬ 
lowing  15  months  of  reporting  and 
editing  work  with  the  Huntsville  Item, 
and  prior  to  that  was  editor  of  Humble 
Area  Magazine. 

*  *  ♦ 

Paul  Lloyd-davies  was  appointed 
Cheyenne  bureau  manager  and 
Wyoming  state  editor  for  United 
Press  International.  He  replaces 
Scott  Farris,  who  resigned  to  man¬ 
age  the  1986  GOP  gubernatorial  prim¬ 
ary  campaign  of  Bill  Budd,  executive 
vice  president  of  the  Wyoming  Min¬ 
ing  Association. 

Lloyd-Davis  joined  UPI  in  1981  to 
cover  the  Montana  Legislature  in 
Helena  and  moved  to  Cheyenne  in 
1982.  He  has  worked  in  Montana  and 
South  Dakota  for  radio  and  television 
stations  and  the  Jackson  Hole  (Wyo.) 
Guide. 


OBITUARIES 


Cornelius  M.  Dalton,  74,  retired 
political  reporter,  columnist  and  edi¬ 
tor  for  the  Boston  Herald-Traveler 
and  Herald  American,  died  Septem¬ 
ber  1 1 . 

*  *  * 

Marvin  F.  Richmond,  64,  former 
Worcester  (Mass.)  Telegram  & 
Gazette  photographer,  died  Septem¬ 
ber  23.  He  was  a  past  secretary  of  the 
National  Press  Photographers  Asso¬ 
ciation  and  inventor  of  a  special 
camera  used  to  photograph  children 
with  Santa  Claus  in  department 
stores. 

*  *  ♦ 

George  H.  Robillard  Jr,,  64, 
public  relations  director  of  Mas¬ 
sachusetts  Mutual  Life  Insurance 
Co.,  Springfield,  for  five  years,  died 
August  9  after  a  long  illness. 

Earlier,  he  was  a  reporter  for  the 
Springfield  Morning  Union  and  a 
foreign  service  staff  officer  with  the 
United  States  Embassy  in  Amman, 
Jordan. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 
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U.S.  press  club  urges  Marcos  to  halt  ‘murder’  of  journalists 


The  National  Press  Club  in 
Washington  has  urged  President  Fer¬ 
dinand  Marcos  of  the  Philippines  to 
take  the  “necessary  steps”  to  halt 
“the  deaths,  indeed  murders”of  jour¬ 
nalists  in  the  Philippines. 

The  club  said,  “American  journal¬ 
ists  share  the  outrage  of  the  American 
people  over  what  has  been  a  trend  of 
your  government  turning  its  head  as 
these  kinds  of  injustices  are  carried 
out.” 

The  message  to  Marcos  was  in  a 
letter  signed  by  David  Hess  of  Knight- 
Ridder  newspapers.  National  Press 
Club  president;  and  Andrew  Mollison 
of  the  Cox  newspapers,  chairman  of 
the  club’s  board  of  governors. 

They  wrote  that  they  understood 
that  “as  many  as  22  news  reporters 
have  been  killed  since  1979,  10  of 
them  in  recent  months.” 

“Your  government’s  inaction  in 
bringing  those  who  committed  these 
crimes  to  justice  is  contributing  to  a 
world-wide  perception  that  you  have 
little  concern  for  human  rights,”  the 
letter  said.  “The  board  of  governors 
of  the  National  Press  Club  in  the  Unit¬ 
ed  States  urges  you  take  necessary 
steps  to  halt  these  needless  killings 


and  investigate  the  deaths,  indeed, 
murders,  of  journalists. 

“Only  aggressive  action  by  you  and 


your  government  to  put  an  end  to 
these  killings  will  alter  world  opinion 
about  your  human  rights  records.” 


Court  sends  mail  permit  case 
back  to  postal  service 


The  Sixth  U.S.  Circuit  Court  of 
Appeals  has,  in  effect,  told  a  free  cir¬ 
culation  that  it  must  first  take  its  com¬ 
plaint  about  being  denied  a  second 
class  mail  permit  up  with  the  U.S. 
Postal  Service  before  seeking  redress 
in  the  courts. 

The  Winchester  (Tenn.)  Enterprise 
contended  its  constitutional  rights 
were  violated  when  the  postal  service 
wouldn’t  give  it  a  second  class  mail 
permit. 

The  Sixth  Circuit  Court  sent  the 
case  back  to  the  district  court  with 
orders  that  it  be  dismissed.  The 
appeals  court  said  if  after  the  Enter¬ 
prise  exhausted  all  administrative 
channels  with  the  postal  service  and 
was  still  not  satisfied,  then  it  could 
re-apply  to  the  Court  of  Appeals. 

The  Enterprise  claims  that  the  post¬ 
al  service’s  rule  that  newspapers  must 
have  more  than  50%  of  their  circula¬ 


tion  in  paid  subscriptions  in  order  to 
qualify  for  a  second  class  permit  is  a 
violation  of  its  First  and  Fifth  Amend¬ 
ments  rights. 

A  similar  complaint  over  denial  of  a 
second  class  permit  by  the  free- 
distribution  River  Parishes  Sun  in 
Louisiana  is  now  before  the  Postal 
Rate  Commission. 

The  Sun’s  challenge  to  the  50%  rule 
is  being  opposed  before  the  PRC  by 
the  National  Newspaper  Associatioa, 
the  Magazine  Publishers  Association 
and  Time  Inc. 

Gannett  Foundation 
awards  new  grants 

The  Gannett  Foundation  has 
approved  167  new  grants  totaling 
$909,690  in  49  areas  served  by  Gan¬ 
nett  Co. 


At  last!  The  Truth  About  Consumer  Products 


Curious  Shopper 


Sonja  Heinze  is  a  consumer  sleuth. 
She  researches  and  reports  fascinating 
answers  to  readers’  questions  about  every¬ 
day  purchases  and  household  hazards. 
•  What  is  the  shelf  life  of  canned  foods? 
•  Does  milk  in  plastic  containers  lose 
its  nutritional  value?  •  How  fresh  are 
fresh  turkeys?  •  What  is  the  foam 
on  home-made  chicken  soup? 
The  Curious  Shopper 
informs,  alerts  consumers 
^  to  deception,  and  lays  to  rest 
old  wives’  tales.  Educate 
%  and  entertain  your  readers 
with  The  Curious  Shopper. 
I  Call  Larry  Olsen, 

*  k  Director  of  Marketing  &  Sales, 
A  at  1-800-223-7383 

or  1-212-682-5600. 


o* 

el  Just  curious, 

I  but  why  is  it  that 
apples  in  the  supermarket  are 
all  just  about  the  same  size? 


A: 


^  I  According  to 

L_ _ LI  Albert  J.  Heier,  a 

spokesman  for  the  U.S.  Environ¬ 
mental  Protection  Agency,  certain 
apples,  mainly  McIntosh,  Red  Deli¬ 
cious,  Golden  Delicious  and  Stay- 
man,  are  sprayed  with  a  chemical 
called  damirozide. 

This  chemical  controls  the  size 
of  the  apple,  gives  it  a  longer  shelf 
life  and  intensifies  the  color  of  red 
apples.  Washing  the  apple  won’t 
get  rid  of  it  because  it  actually 
goes  right  to  the  core. 

Over  one-third  of  the  apples  in 
the  U.S.  are  subjected  to  this 
treatment.  Traces  of  it  even  show 
up  in  apple  juice  concentrate. 
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Computers  as  investigative  toois 

Journalists  are  crunching  numbers  to  handle  data-filled  stories 
that  they  once  considered  too  complex  to  tackle 


By  George  Gameau 

Increasingly,  reporters  at  newspa¬ 
pers  around  the  country  are  using 
computers  to  analyze  huge  volumes 
of  information  and  sift  out  the  meat  of 
investigative  stories  that  otherwise 
would  go  unnoticed. 

At  an  Investigative  Reporters  and 
Editors  conference  in  Philadelphia  re¬ 
cently,  Mike  Grim,  a  reporter  at  the 
Richmond  (Va.)  Times-Dispatch, 
compared  literacy  in  the  15th  and  16th 
centuries  with  computer  literacy 
today. 

“If  you  know  how  to  use  compu¬ 
ters,  you’ve  got  the  power,”  Grim 
said. 

While  computers  have  aided  inves¬ 
tigative  journalists  for  several  years, 
the  technique  it  is  still  in  its  seminal 
stages.  However,  the  number  of 
newspapers  using  computers  for  in¬ 
vestigative  projects  appears  to  be 
growing. 

“Investigative  reporting  is  just  now 
getting  into  the  computer  age,”  Al 
Hasbrouck,  a  systems  editor  at  the 
Philadelphia  Inquirer,  said  in  a  tele¬ 
phone  interview  after  the  conference. 
“Reporters  are  just  beginning  to  dis¬ 
cover  what  computers  can  do  for 
them.  And  they  can  do  a  lot.” 


Bfdd/e  and  reporter 
Buzz  Bissinger  used 
computers  to  study 
120,000  case  dispositions 
invoiving  100  judges  and 
hundreds  of  lawyers  over 
seven  years. 


Grim  and  reporters  from  the  Inquir¬ 
er  and  the  Providence  (R.I.)  Journal 
related  how  the  information  gleaned 
from  computer-assisted  research  and 
statistical  analysis  have  provided  the 
basis  for  investigative  stories. 

Grim  worked  with  reporter  Ray 
McAllister  and  researcher  Stephen  T. 
Shaw  on  an  11 -month  investigation 
resulting  in  “Money  &  Votes,”  which 


documented  the  relationship  between 
campaign  contributions  and  votes  by 
state  legislators. 

Another  Times-Dispatch  compu¬ 
ter-aided  investigation  culminated  in 
“Unequal  Justice,”  a  series  describ¬ 
ing  how  blacks  as  a  rule  received 
harsher  sentences  for  robbery  convic- 


“You  just  can’t  do  a 
computer  story,”  Grim 
said.  “It  won’t  fly.  You’ve 
got  to  go  out  and  talk  to 
people.” 


tions  in  Virginia.  That  project 
stemmed  from  an  observation  that 
would  have  been  insupportable 
without  statistical  evidence.  It 
involved  trips  to  courthouses  around 
Virginia  and  weeks  of  computer  time 
to  analyze  trends  in  174  robbery  cases 
according  to  94  variables. 

While  computers  are  invaluable  for 
storing  data,  combining  them  and 
spitting  out  figures,  they  do  not  think 
or  write.  Reporters  must  gather  in¬ 
formation,  conduct  interviews,  check 
facts  and  write  the  stories. 

“You  just  can’t  do  a  computer 
story,”  Grim  said.  “It  won’t  fly. 
You’ve  got  to  go  out  and  talk  to 
people.” 

Several  speakers  suggested  that 
small  newspapers  that  don’t  have  the 
mainframe  computer  power  neces¬ 
sary  to  process  large  volumes  of  data 
can  take  advantage  of  computing  re¬ 
sources  at  colleges,  where  professors 
have  been  known  to  be  cooperative. 

Programs  for  statistical  research 
are  available  also  for  use  on  personal 
computers. 

At  the  Inquirer,  where  computers 
have  been  tapped  for  several  inves¬ 
tigative  stories,  reporter  Dan  Biddle 
related  how  sources  in  Philadelphia’s 
court  system  led  the  newspaper  to 
question  the  relationship  between 
lawyers  and  judges.  Sources  sug¬ 
gested  that  lawyers,  who  might  con¬ 
tribute  to  election  campaigns  for 
judges,  might  go  “judge  shopping”  — 
maneuvering  for  assignments  to 


sympathetic  judges  —  or  might  waive 
jury  trials,  deferring  to  the  judgment 
of  friendly  judges. 

How  do  you  find  the  facts  in  a  sea  of 
information? 

Biddle  and  reporter  Buzz  Bissinger 
used  computers  to  study  120,000  case 
dispositions  involving  100  judges  and 
hundreds  of  lawyers  over  seven 
years.  The  task  was  difficult  and  time 
consuming  with  computer  help.  With¬ 
out,  it  would  be  so  impractical  that  in 
all  probability  it  would  not  have  been 
done.  The  results  had  not  been  pub¬ 
lished. 

Computer-aided  investigations 
pose  their  own  kinds  of  problems  and 
challenges,  how^ever. 

In  Philadelphia,  court  officials 
refused  to  turn  over  the  magnetic 
tapes,  the  electronic  version  of  court 
records,  Biddle  said.  Instead  of 
fighting  a  legal  battle  to  get  the  tapes, 
the  Inquirer  accepted  a  number  of 
boxes  of  computer  printouts  of  court 
records.  The  data  then  had  to  be 
formatted  and  entered  by  hand  into 
the  system.  Likewise,  information  on 
judicial  election  campaigns  had  to  be 
acquired  and  keyed  in. 

The  Inquirer  hired  a  firm  to  enter 
the  information.  It  was  strongly  rec- 


“Watch  out  for  dirty 
tapes,”  Grim  warned, 
citing  one  expample  of 
prison  records  in  which 
inputting  was  done  by 
inmates  and  sentences 
were  found  to  have  been 
reduced. 


ommended  that  one  person  or 
company  handle  the  input  so  that 
codes  and  formats  will  be  compatible 
and  errors  will  be  minimzed. 

Reporters  at  the  conference 
emphasized  that  information  received 
on  paper  or  tape  must  often  be  check¬ 
ed  for  accuracy  and  discrepencies. 

“Watch  out  for  dirty  tapes,”  Grim 
warned,  citing  one  example  of  prison 
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records  in  which  inputting  was  done 
by  inmates  and  sentences  were  found 
to  have  been  reduced. 

The  Providence  Journal  had  to  go  to 
court  to  get  the  computerized  records 
of  Rhode  Island’s  housing  and  mort¬ 
gage  finance  co^ration.  And  when 
it  got  the  tapes,  it  found  evidence  the 
computer  tapes  were  missing  certain 
information. 

Nevertheless,  in  continuing  stories 
based  on  information  culled  from  the 
tapes,  the  Journal  has  reported  that 
the  agency  had  accumulated  a  slush 
fund  from  programs  for  low-  and 
moderate-income  residents  that  was 
used  by  wealthy  and 
politically-connected  people.  The 
director  of  the  agency  faces  a 
33-count  indictment  resulting  from 
the  scandal. 

Stephen  Shaw,  assistant  research 
director  for  the  Richmond  newspa¬ 
pers,  said  that  a  program  called  | 


Statistical  Package  for  Social 
Sciences — the  same  software  used  to ' 
perform  readership  studies  —  was 
hooked  onto  the  newspaper’s 
mainframe  business  computer.  It 
performed  statistical  analysis 
functions  such  as  multiple  cross 
tabulations  instantly. 

“The  more  complex  the  issue,  the 
more  the  computer  allows  you  to  sort 
it  out  a  piece  at  a  time.  You  find  a  lot 
of  trends  when  you  run  through  this,’  ’ 
Shaw  said. 

Shaw  warned,  however,  that  some 
knowledge  of  statistics  is  necessary  in 
order  to  interpret  results  accurately. 
“You  cannot  be  a  novice  in  statis¬ 
tics,’’  he  said. 

At  Rhode  Island,  four-phase  tapes 
of  the  state  agency  had  to  be  trans¬ 
ferred  to  a  disk  system  compatible 
with  the  newspaper’s  IBM  mainframe 
used  for  business  functions.  Then 
Ann  Rheault,  a  programmer,  said  she 


wrote  programs  using  a  language 
called  Easytrieve  Plus  and  pulled 
information  from  records  of  31,000 
files. 

Elliot  Jaspin,  a  Providence  Journal 
reporter  who  has  been  heavily 
involved  with  computers,  said  in  a 
telephone  interview  that 
computerized  investigations  involve 
some  problems  in  accessing  the 
different  layouts  and  codes  of 
different  government  agencies. 
Writing  programs  to  search  the  files  is 
sometimes  “tricky,”  he  said. 

Jaspin  said  the  investigation  of  the 
state  mortgage  finance  corporation 
“would  have  been  impossible  without 
a  computer.  If  we  had  to  go  record  by 
record,  it  would  have  taken  a  year  or 
more.  With  a  computer  we  were  able 
to  go  through  31,000  mortgages  and 
find  out  how  these  favored  people 
came  for  these  secret  mortgages.” 


Government  computer  tapes  are  public  records 


The  Providence  (R.I.)  Journal  is 
giving  Big  Brother  a  dose  of  his  own 
his  own  medicine. 

George  Orwell  forsaw  an  all¬ 
knowing  government  in  his  book 
1984.  But  the  Journal  is  taking  advan¬ 
tage  of  technology  and  public  records 
to  keep  track  of  how  Providence  and 
Rhode  Island  government  officials 


spend  just  about  every  cent  of  tax¬ 
payers’  money. 

Elliot  Jaspin,  a  Journal  reporter 
who  has  been  heavily  involved  with 
computer-aided  reporting  and  investi¬ 
gating,  said  in  a  telephone  interview 
that  the  newspaper  has  acquired 
several  years’  worth  of  financial  rec¬ 
ords  of  city  and  state  government  on 


magnetic  tape.  The  tapes  cost  about 
$200  each  for  a  year’s  worth  of  rec¬ 
ords. 

Analyzing  the  financial  data  on  its 
mainframe  computer,  the  newspaper 
uses  the  information  not  only  for  spe¬ 
cial  investigations.  The  information 
becomes  part  of  the  newspaper’s 
(Continued  on  page  32) 
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permanent  data  base.  It  can  be  used  to 
check  whether  government  funds 
have  been  spent  at  businesses  that 
contributed  to  election  campaigns  or 
whether  overtime  is  getting  out  of 
hand,  among  countless  other  applica¬ 
tions. 

“By  using  these  computer  tapes, 
we  are  able,  I  think,  for  the  first  time 
to  monitor  government  activities  in  a 
really  comprehensive  way  that  just 
wasn’t  available  to  us  before.  The 
computer  is  a  super  efficient  file  clerk 
we  can  use  to  search  through  30,000 
records  for  one  record  in  under  20 
seconds.” 

According  to  Jaspin,  newspapers 
can  cash  in  on  electronic  forms  of 
public  information  and  computers  to 
scrutinize  government  finances  more 
thoroughly  and  easily  than  ever  be¬ 
fore.  He  said  computerized  access  to 
government  records  is  crucial  and  will 
play  a  growing  role  in  newspapers  re¬ 
porting  on  government. 

Using  various  programs,  the  rec¬ 
ords  can  be  searched  many  ways.  One 
programmer  at  the  newspaper  has 
been  devoting  major  portions  of  time 
writing  programs  for  searching  the  re¬ 
cords,  Jaspin  said. 


“We  can  go  back  again  and  again 
and  analyze  government  operations 
in  a  number  of  ways  and  do  it  in  a 
matter  of  seconds,”  Jaspin  said. 

Jaspin  said  such  computerized  ex¬ 
amination  of  government  records  can 
be  done  in  any  state.  “These  are  pub¬ 
lic  records  whether  they  are  on  paper 
or  on  tape.  A  newspaper  that  doesn’t 
go  after  these  records  is  cutting  its 
throat.  Just  because  it’s  in  electronic 
form  doesn’t  mean  it’s  any  less 
public.” 

The  Journal  had  to  go  to  court  to 
gain  access  to  records  of  the  state 
housing  and  mortgage  finance  cor¬ 
poration,  but  eventually  won  the  right 
to  its  computer  tapes. 

Jaspin  urged  newspapers  to  take  a 
strong  stand  on  gaining  access  to  com¬ 
puterized  government  records,  which 
he  called  “the  best  source  of  informa¬ 
tion  out  there.” 


In  many  government  agencies  rec¬ 
ords  kept  for  years  on  paper  or  on 
microfilm  are  now  on  magnetic  tape 
or  discs.  Many  states  have  laws  de¬ 
claring  government  records  public. 

Other  newspapers,  such  as  the  De¬ 
troit  News,  have  used  computerized 
records  as  the  basis  of  investigative 
stories. 

But  in  some  instances  officials  balk 
at  turning  over  public  records  in  elec¬ 
tronic  form.  Dan  Biddle,  a  reporter 
for  the  Philadelphia  Inquirer,  report¬ 
ed  that  Philadelphia  court  officials  re¬ 
fused  to  turn  over  records  of  court 
cases.  Rather  than  fight  the  matter  in 
the  same  courts  it  was  trying  to  in¬ 
vestigate,  the  newspaper  accepted 
boxes  of  computer  printouts,  which  it 
had  to  keyboard  manually  into  its 
computer. 


—  George  Gameau 


Media  win  reiease  of  documents 


Two  California  newspapers  and  a 
television  station  won  a  court  battle 
for  the  release  of  material  relating  to 
the  resignation  of  a  county  personnel 
director,  who  accepted  a  $150,000 
settlement  from  the  county. 
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But  the  775  pages  of  released  docu¬ 
ments,  reports  and  notes  shed  no  light 
on  the  reason  for  the  large  cash  settle¬ 
ment,  according  to  Thomas  W.  Wal¬ 
ton,  editor  of  the  Monterey  Peninsula 
Herald. 

The  Herald,  the  Salinas  Califor¬ 
nian  and  Monterey  tv  station  KMST 
obtained  the  papers  through  an  order 
by  the  state’s  Sixth  District  Court  of 
Appeals. 

Walton  said  the  material  had  been 
kept  from  public  view  by  county  offi¬ 
cios  “who  had  struck  an  ajgreement 
with  Sally  McMillan  not  to  discuss  the 
cause  of  her  departure  or  for  the 
$150,000  payment.” 

According  to  Walton,  the  docu¬ 
ments  provided  extensive  back¬ 
ground  into  McMillan’s  difficulties 
with  her  superiors  but  disclosed  no 
reason  for  the  settlement. 

He  said  the  Monterey  County 
board  of  supervisors  contended  the 
settlement  was  necessary  to  avoid  a 
much  costlier  resolution  because  of 
legal  action  threatened  by  McMillan’s 
attorney. 

Biloxi  dailies  merge 
into  all-day  paper 

Gulf  Publishing  Co.  of  Biloxi, 
Miss.,  has  merged  its  morning  Biloxi- 
Gulfport  Sun  with  its  evening  Daily 
Herald  to  form  the  all-day  Biloxi- 
Gulfport  Sun  Herald. 

The  12,000  daily  Sun  and  40,000 
Herald  have  published  a  combined 
weekend  edition  since  1973,  the  same 
year  the  Sun  was  launched. 
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Where  the  money  is 

Business  iournalists  claim  their  sections  have  wider  appeal 
than  sports  sections  and  often  out-report  the  city  desk 


By  William  Brand 

A  panel  of  journalists  spent  several 
hours  here  one  morning  last  week  dis¬ 
cussing  one  of  the  biggest  stories  in 
American  newspapers  this  year:  busi¬ 
ness. 

The  session,  which  featured  busi¬ 
ness  editors  and  reporters  from  the 
New  York  Times,  Milwaukee  Journal, 
the  Oakland  Tribune  and  Palo  Alto 
(Calif.)  Times  Tribune,  was  part  of  a 
three-day  conference  for  college  jour¬ 
nalism  professors  on  business  report¬ 
ing  sponsored  by  the  National  ^ess 
Foundation,  an  offshoot  of  the 
National  Press  Club. 


“People  feel  business  is 
an  Important  part  of  their 
lives.  They  want  to  know 
about  lif^le  things,  the 
arts;  they  want  the  news 
and  they  want  to  know 
about  business.” 


Belinda  Taylor,  business  editor  of 
the  Oakland  Tribune,  said  the  reason 
business  reporting  is  such  a  big  story 
is  because  that’s  where  the  readers 
are.  “People  feel  business  is  an  im¬ 
portant  part  of  their  lives.  They  want 
to  know  about  lifestyle  things,  the 
arts;  they  want  the  news  and  they 
want  to  know  about  business.” 

The  day  that  the  business  page  was 
a  gray  area,  lost  to  most  readers,  is 
gone,  Taylor  said. 

Andrew  Pollack,  who  is  the  first 
,San  Francisco  business  reporter  for 
the  New  York  Times,  agreed.  Busi¬ 
ness  reporting  is  expanding  at  the 
Times,  Pollack  said.  For  instance,  the 
paper  has  just  opened  a  new  bureau  in 
Dallas  —  there’s  only  one  report¬ 
er  —  a  business  writer. 

Marlene  Somsak,  business  editor 
of  the  Palo  Alto  Times  Tribune,  said 
she  suspects  there  is  more  interest  in 
the  business  pages  these  days  than  in 
the  sports  section.  “A  good  indica¬ 
tion  is  the  advertising  dollar,”  Som¬ 
sak  said.  “Look  where  the  ads  are.” 

Business  commands  a  tremendous¬ 


ly  broad  audience,  she  said,  and 
advertisers  know  it.  College  students 
are  interested,  “Even  my  parents  got 
into  municipal  bonds  this  year.” 

“It  seems  to  me,”  a  member  of  the 
audience  of  J-school  professors  from 
around  the  country  said,  “that  your 
audience  is  ahead  of  you.  Take  myself 
for  instance.  I  recently  looked  at  my 
IRS  statement  from  seven  years  ago. 
It  was  mind  boggling.  I  had  a  checking 
account  and  an  account  at  a  savings 
and  loan. 

“This  year,  my  tax  statement  bris¬ 
tled  with  financial  data.  Money  mar¬ 
ket  accounts,  mutual  funds.  In  all 
honesty,  I  haven’t  suddenly  gotten 
wealthy.  But  in  the  current,  dereg¬ 
ulated  financial  markets,  knowledge 
about  money  and  business  is  a  matter 
of  survival.” 

“I  think  you’re  right,”  Taylor  said. 
“People  out  there  are  hungering  for 
news  about  finances.  We  have  a  per¬ 
sonal  finance  columnist  who  is  del¬ 
uged  with  mail.” 

“This  panel,”  moderator  Frank 
Aukofer,  Washington  Correspondent 
for  the  Milwaukee  Journal  said, 
“illustrates  how  business  sections  to¬ 
day  have  broad  appeal;  that  people 
are  attracted  to  depth  and  breadth  that 
they  offer.” 

Both  Taylor  and  Somsak  said  they 
feel  that  the  business  section  often 
does  a  more  comprehensive  job  of  re¬ 
porting  a  story  than  city  or  news 

Both  Taylor  and 
Somsak  said  they  feel 
that  the  business  section 
often  does  a  more 
comprehensive  job  of 
reporting  a  story  than  city 
or  news  desks. 


desks.  “We  feel  our  ways  are  broad¬ 
er,  more  in-depth,  Mr.  Taylor  said. 
“We  dig  a  little  deeper.  I  think  any 
reporter  who  goes  into  the  business 
department  gains  skills  that  are  very 
useful  elsewhere.” 

These  days,  Taylor  said,  business 
reporters  often  work  with  the  city 


desk  on  Page  One  stories.  And  more 
and  more  often,  business  stories  are 
Page  One. 

Business  reporters,  panelists  said, 
often  find  coverage  by  other  depart¬ 
ments  one-dimensional.  Pollack  men¬ 
tioned  that  a  story  on  Genentech,  a 
South  San  Francisco  bio-engineering 
company  which  has  started  selling  a 
human  growth  hormone,  was  handled 
by  the  Times  science  department  and 
“almost  didn’t  mention  Genentech.” 

“We  have  a  real  problem  some¬ 
times,”  Taylor  said.  “Is  it  business  or 
is  it  science?” 


Marlene  Somsak, 
business  editor  of  the 
Palo  Alto  Times  Tribune, 
said  she  suspects  there  is 
more  interest  In  the 
business  pages  these 
days  than  in  the  sports 
section.  “Look  where  the 
ads  are.” 


Somsak  said  the  Times  Tribune  had 
the  science  writer  handle  the  main 
Genentech  story  —  that  the  company 
was  marketing  the  growth  hormone. 
A  business  writer  did  a  sidebar,  telling 
about  the  company  and  filling  in  back¬ 
ground.  “Both  stories  ran  Page 
One,”  she  said. 

The  Tribune  and  the  Times  Trib¬ 
une,  following  the  lead  of  other,  larger 
papers  around  the  nation,  have  laun¬ 
ched  beefed-up  Monday  business  sec¬ 
tions.  Taylor  said  the  Tribune  ran 
focus  groups  of  readers  and  non¬ 
readers  before  starting  the  section. 
Somsak  said  her  paper  conducted  an 
informal  reader  survey. 

The  papers  found  a  wide  reader  in¬ 
terest  in  business.  People,  ordinary 
people,  not  business  people,  think 
mutual  funds  and  money  market 
accounts  are  important,  Somsak  said. 
The  first  Palo  Alto  Monday  section 
ran  12  pages  with  4V2  pages  of  adver¬ 
tising,  Somsak  said.  Since  the  Octo¬ 
ber  14  debut,  ad  content  has  grown. 

The  paper  has  added  a  number  of 
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columnists  writing  on  financial 
topics,  and  is  concentrating  on  what 
its  readership  survey  shows  people 
want,  local  business  news,  although 
sometimes  with  a  national  or  even  in¬ 
ternational  slant. 

Somsak  cited  one  story  on  prob¬ 
lems  American  businesspeople  face 
in  foreign  countries  because  of  dif¬ 
ferent  customs.  For  the  story,  staff 
members  interviewed  local  execu¬ 
tives  and  experts  who  knew  about  the 
subject. 

Taylor  said  the  Tribune,  after  a 
great  deal  of  research  and  planning, 
launched  a  new  Money  Monday 
section  Oct.  21.  The  first  issue  ran 
eight  pages  and  included  strong  local 
stories,  a  local  column,  “Money  and 


You,”  plus  roundups  on  trends,  on 
advertising  and  on  job  advancement. 
A  full  page  is  devoted  to 
c  o  m  p  r  e‘h  ensive  money 
charts  —  everything  from  mortgage 
loan  rates  and  area  banks  to  how  local 
stocks  performed  in  the  last  week. 

Another  column  covers  business 
events  around  the  Pacific  Rim,  an 
area  the  Tribune  is  quite  interested  in 
since  the  Port  of  Oakland  alone 
accounts  for  or  affects  one  of  every 
four  jobs  in  the  East  San  Francisco 
Bay  Area. 

Taylor  said  the  Tribune  has  discov¬ 
ered  that  the  stereotype  of  a 
heavily-male  business  readership  is 
from  the  past.  Today,  many  people 
read  the  section  out  of  general 


interest.  “So  we  need  to  be  careful 
about  our  terms  and  explain  things.” 

A  question  about  coverage  of 
minorities  brought  a  quick  response 
from  Taylor.  “We’ve  got  to  stop  char¬ 
acterizing  minorities  as  underpriv¬ 
ileged,”  she  said.  “In  Oakland, 
financiers  and  businessmen  we 
interview  frequently  are  minorities. 
We  also  have  many  entrepreneurs 
who  are  minorities.” 

The  business  section,  she  said,  fo¬ 
cuses  on  what  people  are  doing  and 
how  they  can  succeed. 

The  conference,  called  Business 
Beat,  was  underwritten  by  Sun  Com¬ 
pany,  Inc.,  McKesson  Corp.,  Pacific 
Gas  &  Electric  Co.  and  United  States 
Leasing  International,  Inc. 


Tribune  Publishing  Co.  of  Tacoma,  Wash.,  is  for  sale 


The  Tacoma  (Wash.)  News  Trib¬ 
une  and  other  media  properties  of  the 
Tribune  Publishing  Co.  are  for  sale, 
the  board  of  directors  and  principal 
stockholders  have  announced. 

William  L.  Honeysett,  president 
and  chief  executive  officer,  told  E&P 
the  announcement  has  generated  “se¬ 
rious  interest”  from  a  number  of 
media  companies,  including  major 
chains. 

He  noted,  however,  that  the  Trib¬ 


une  Co.  will  be  sold  only  as  a  group, 
which  may  deter  some  potential 
buyers  for  “business  and  government 
related  reasons.” 

Elbert  H.  Baker  II,  Tribune  Pub¬ 
lishing  Co.  board  chairman,  reported 
that  family  stockholders  had  agreed 
to  sell  the  properties  “for  estate  plan¬ 
ning  purposes.” 

Besides  the  News  Tribune  and  Sun¬ 
day  News-Tribune  &  Ledger,  the 
holdings  include  the  Pierce  County 


Herald,  a  20,000-circulation  tri¬ 
weekly  in  nearby  Puyallup;  Cable 
Puget  Sound,  which  serves  more  than 
75,000  subscribers;  18  cable  fran¬ 
chises;  KNBQ-FM  radio  in  the  Seat- 
tle-Tacoma  area;  an  answering  ser¬ 
vice;  a  radio  page  service,  and  Trib¬ 
une  Business  Park. 

In  addition  to  Baker,  the  com¬ 
pany’s  principal  owners  are  his  sis¬ 
ters,  Mary  Baker  Russell  and  Eli¬ 
zabeth  Baker  Kelley. 
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Computer  graphics 


(Continued  from  page  19) 


(R.I.)  Journal  and  Bulletin,  attributes 
the  Atex  and  APS  domination  to  the 
ease  with  which  those  machines  can 
prepare  bar  graphs  and  other 
rudimentary  graphics. 

“The  large  numbers  of  people 
doing  simple  graphics  may  also  have  a 
lot  to  do  with  an  aggressive  Atex 
Newspaper  Users  Group  which  has 
been  sharing  formats  for  information¬ 
al  graphics  for  years  among  its  mem¬ 
bers,”  Gray  writes. 

According  to  the  survey,  the  re¬ 
maining  48.8%  of  newspapers  using 
their  editorial  system  “were  spread 
evenly  among  SII,  Itek,  Hastech, 
DEC,  CSI  and  Compugraphic  users.” 

Apple  Computer’s  so-called  “Fat 
Mac”  dominates  the  field  among 
newspapers  using  micros  or  stand¬ 
alone  computers  to  generate 
graphics. 

Macintosh  popular 

The  survey  found  47.4%  were  using 
a  Macintosh  configured  with  512K  of 
memory.  Most  of  these  users  were 
already  printing  the  graphics  on  Ap¬ 
ple’s  new  LaserWriter  printer,  or 
planned  to  replace  their  present  Ap¬ 
ple  ImageWriter  dot-matrix  printer 
with  one. 

“If  our  SND  survey  figures  are  pro¬ 
jected  to  ail  newspapers  in  the  U .  S . ,  ” 
survey  author  Gray  writes,  “then  the 
Macintosh  should  be  in  546 
dailies  .  .  .  Adding  those  who  specifi¬ 
cally  plan  to  buy  Macintoshes  ‘soon’ 
would  bring  the  projected  figure  to 
1,029  newspapers,  or  61%  of  all  U.S. 
daily  newspapers,  a  fairly  large  seg¬ 
ment  of  the  newspaper  industry.” 

Nearly  30%  of  micro  users  are 
generating  their  graphics  using  an 
IBM-PC,  AT,  XT  or  one  of  many  IBM 
“workalikes,”  according  to  the 
survey. 
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A  majority  (54.6%)  of  the  IBM  us¬ 
ers  run  their  graphics  on  Lotus  1-2-3 
software. 

“Of  the  remaining  45.4%,  there  was 
no  software  that  was  mentioned  more 
than  once,”  the  survey  notes. 

The  remaining  micro  users,  about 
one-quarter  of  the  group,  use 
machines  ranging  from  a  very  low 
cost  Sharp  EL-7050  calculator  to 
high-priced  systems  such  as  Compu¬ 
ter  News  Graphics  and  the  Interleaf 
publishing  system. 

At  several  papers,  graphics  mana¬ 
gers  use  their  own  computers  at  home 
to  prepare  information  art. 

“We  are  currently  using  my  per¬ 
sonal  Apple  Macintosh  128K 
machine,”  reported  Salem  (Ore.) 
Statesman-Journal  director  of  photo¬ 
graphy  Ron  Londen. 

“One  staff  artist  has  been  doing 
many  charts  and  graphs  on  his  PC  at 
home,”  added  J.  Ford  Huffman,  man¬ 
aging  editor  of  the  Rochester  (N.Y.) 
Times  Union. 

Murdoch  to 
newsprint  fron 

Rupert  Murdoch  has  announced 
that  he  will  no  longer  buy  newsprint 
from  South  Africa  for  the  New  York 
Post. 

It  was  disclosed  two  weeks  ago  that 
the  Post  had  purchased  about  30,000 
metric  tons  at  $400  at  ton  from  Mondy 
Paper  Co.  in  an  apparent  effort  to  re¬ 
duce  costs  (E&P  Nov.  2.) 

The  South  African  newsprint 
purchase  sparked  protests  from  black 

stop  buying 

South  Africa 

leaders  who  urged  a  boycott  of  the 
newspaper. 

Howard  Rubenstein,  whose  public 
relations  agency  often  handles  press 
relations  for  Murdoch,  said  the  Post 
would  use  all  of  the  newsprint  that 
was  purchased  but  would  not  buy  any 
more. 

“The  New  York  Post  and  News 
American  Publications  have  consis¬ 
tently  and  vigorously  opposed  apar¬ 
theid,”  Rubenstein  said. 

Press  restrictions 

(Continued  from  page  17) 

for  the  termination  of  the  state  of 
emergency. 

“Or  cause  it  (film  or  tape)  to  be 
made,  taken,  recorded,  manufac¬ 
tured,  reproduced,  published,  broad¬ 
cast  or  distributed,  or  taken  or  sent  to 
any  such  place,  or  attempt  to  commit 
any  such  act. 

“Any  persons  who  contravene  a 
provision  of  subregulation  1  shall  be 
guilty  of  an  offense.” 

Texas  Weekly  hits 
half  million  mark 

Texas  Weekly,  Harte-Hanks  Com¬ 
munications  new  Sunday  newspaper 
magazine,  has  “hit  the  half  million 
circulation  mark”  with  the  addition  of 
the  Pasadena  Citizen  and  Clear  Lake 
Daily  News,  the  company 
announced. 

Texas  Weekly  debuted  September 
8.  It  is  carried  by  14  Harte-Hanks 
dailies  in  Texas  plus  10  other  non¬ 
competing  newspapers  in  the  state. 

dom  will  not  drive  their  animosity  to¬ 
ward  the  South  African  people  too 
far.” 

Saying  his  country  has  become 
“the  number  one  whipping  boy  of 
world  politics,”  Botha  stated,  “The 
more  we  reform,  the  more  we  are  con¬ 
demned.” 

The  press  restrictions  state  that 
“no  person  shall,  without  permission 
of  the  Commission  of  South  African 
police,  or  a  commissioned 
officer  .  .  .  make,  take,  record, 
manufacture,  reproduce,  publish, 
broadcast  or  distribute,  or  take  or 
send  to  any  place  within  or  outside  the 
republic  any  film  as  defined  in  Section 
47  (1)  of  the  Publications  Act,  1974,  or 
any  photograph,  drawing,  or  other 
representation,  or  any  sound  record¬ 
ing  of: 

“Any  public  disturbance,  disorder, 
riot,  public  violence,  strike  or 
boycott,  or  any  damage  to  any  proper¬ 
ty,  or  any  assault  on  or  killing  of  a 
person. 

“Any  person  present  at  or  involved 
in  any  public  disturbance,  disorder, 
riot,  public  violence,  strike  or 
boycott,  or  any  damage  of  any  proper¬ 
ty,  or  any  assault  on  or  killing  of  a 
person. 

“Any  conduct  of  a  (government) 
force  or  any  member  of  a  force  with 
regard  to  the  maintenance  of  the  safe¬ 
ty  of  the  public  or  the  public  order  or 

Clarification 

The  headline  of  an  October  26  E<&P 
article  on  the  Chicago  Tribune  strike 
situation  may  have  implied  that  the 
strike  was  over. 

The  fact  is  negotiations  are  con¬ 
tinuing  with  meetings  scheduled  for 
November  with  all  three  striking  un¬ 
ions,  according  to  Charles  T.  Brum- 
back,  president  of  the  newspaper. 
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Feminists  hope  to  deveiop  women’s  new  service 


By  Kathy  Gurchiek 

Women  who  pulled  together  the 
Women’s  International  News  Service 
for  coverage  of  the  U.N.  Decade  for 
Women  conference  in  Nairobi, 
Kenya,  have  new  visions  for  WINS 
now  that  the  conference  is  over, 
according  to  coordinator  Susanna  F. 
Downie. 

Downie,  formerly  editor  of  a 
monthly  feminist  magazine  in  Pitts¬ 
burgh,  said  work  is  underway  to  find 
funding  to  develop  WINS  into 
Women’s  International  Media  Net¬ 
work. 

“We  agreed  (before  the  conference 
ended).  .  .on  the  need  for  more  and 
better  information  about  what  women 
are  doing  worldwide,’’  Downie  said  in 
a  report  published  in  Women’s  Inter¬ 
national  Network  News. 

“(On)  the  need  to  circulate  this  in¬ 
formation  to  more  women  and  to 
reach  a  wider  public.  In  particu¬ 
lar.  .  .we  want  to  circulate  informa¬ 
tion  that  can  be  used  as  leverage  for 
change,’’  she  said.  “We’ve  got  string¬ 
ers  all  over  the  world  —  it’s  called  the 
women’s  movement. 

“Maybe  none  of  it  will  click  for 
another  three  years  or  so’’  she  said  in 
a  recent  telephone  interview.  She  said 
the  timeline  for  the  project  depends 
on  both  funding  and  the  result  of  a 
survey  that  is  being  planned  of  ex¬ 
isting  women’s  news  sources  world¬ 
wide.  The  funding  that  is  being  sought 
would  finance  the  survey. 

Initially,  Women’s  International 
Media  Network  would  limit  its  mar¬ 
ket  to  the  U.S.,  mainly  at  alternative 
publications  like  Ms.  and  Mother 
Jones  magazines.  Newspapers  like 
the  Los  Angeles  Times,  which  de¬ 
voted  a  lot  of  space  to  WIN  S  coverage 
of  Nairobi,  also  would  be  targeted  as 
potential  clientele,  Downie  said. 

WINS  was  developed  to  link  Nairo¬ 
bi,  London,  California,  New  Zealand 
and  Terre  Haute,  Ind.,  with  a 
women’s  news  perspective  of  the  17- 
day  conference  in  July,  according  to 
Downie.  The  project  received  the  en¬ 
dorsement  of  Dorothy  Jurney,  co¬ 
author  of  “New  Directions  for 
News.” 

Funded  by  $42,5(X)  from  the  Skaggs 
Foundation  and  headquartered  in 
Terre  Haute,  WINS  was  founded  by 
Donna  Allen ,  founder  of  Women’ s  In¬ 
stitute  for  Freedom  of  the  Press. 

Allen  is  “the  person  on  whose 
shoulders  we  are  standing.  She  pulled 
the  network  together  out  of  which  we 
pulled  WINS,”  Downie  said. 


“It  was  not  so  important  what  we 
actually  did,  but  from  a  process  stand¬ 
point,  we  proved  that  a  (worldwide) 
women’s  news  service  can  be  done,” 
said  Susan  J.  Kaufman,  who  main¬ 
tained  the  personal  computer-based 
news  service  in  her  home  in  Terre 
Haute. 


“In  particular. .  .we 
want  to  circulate 
information  that  can  be 
used  as  leverage  for 
change,”  she  said.  “We’ve 
got  stringers  all  over  the 
world  —  it’s  called  the 
women’s  movement.” 


Local  efforts  and  those  from  coun¬ 
terparts  in  London,  New  Zealand, 
Australia  and  Nairobi  made  the  ser¬ 
vice  work,  Kaufman  said. 

About  43  stories  were  fed  to  Terre 
Haute  by  a  team  of  30  women  with  an 
interest  in  Women’s  Institute  for 


Freedom  of  the  Press.  Stories  were 
sent,  by  the  unpaid  team  members 
working  in  their  spare  time,  via  port¬ 
able  computers  to  Diane  Bailey  of 
London.  Bailey,  who  heads  Women 
in  Media  there,  accessed  free  trans¬ 
atlantic  telephone  lines  and  compu¬ 
ters  the  Labor  Party  had  set  up  for  use 
by  British  citizens. 

The  stories  were  sent  into  Interna¬ 
tional  Telephone  &  Telegraph’s  elec¬ 
tronic  mail-basket  system  and  from 
there  into  Kaufman’s  home  com¬ 
puter. 

She  edited  the  stories  and  sent  them 
to  WINS  subscribers  that  included 
the  Milwaukee  Sentinel,  Pittsburgh 
Press,  San  Francisco  Examiner,  the 
Charlotte  Observer-News,  Cape  Cod 
Tribune,  Salt  Lake  Times  and  the 
Tribune-Star  in  Terre  Haute. 

“I  do  not  think  women’s  issues  are 
being  given  the  attention  in  the  male- 
dominated  media  that  needs  to  be 
given,”  Kaufman  said.  “I  think  the 
male  (dominated)  media  are  not 
aware”  of  global  issues  affecting 
women  and  are  not  adequately  cover¬ 
ing  those  issues,  she  said. 
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Wildcat  boycott 

(Continued  from  page  9) _ 

“for  much  of  the  early  part  of  the 
rally,  there  appeared  to  be  almost  as 
many  reporters  as  fans  at  the  club.” 

Herald-Leader  publisher  Creed 
Black  said  that  the  club  sold  baseball 
caps  reading  “Cheap  Shot  Gazette 
(formerly  the  Herald-Leader)/We 
print  for  profit.”  Thfere  were  also  t- 
shirts  on  sale  saying  “Send  the  Herald 
to  Knoxville.”  Knoxville  is  the  home 
of  Kentucky’s  arch  sports  rival,  the 
University  of  Tennessee. 

Black  said  the  rally  resulted  in 
about  300  subscriptions  being 
canceled.  However,  one  canceled 
subscription  has  already  been 
renewed  and  Black  expects  the 
newspaper  will  get  the  others  back  as 
well. 

“If  they’re  that  rabid  about  Uni¬ 
versity  of  Kentucky  basketball, 
they’ll  have  to  read  the  paper  to  keep 
up  with  what  the  team  is  doing,”  he 
said. 

The  Herald-Leader  has  daily  cir¬ 
culation  of  about  1 1S,(KK)  and  Sunday 
circulation  of  about  13S,(XX),  Black 
said. 

Despite  the  cancellations.  Black 
called  the  rally  “a  big  flop.” 

“They  didn’t  have  more  than  a  cou¬ 
ple  of  hundred  people  there  all  night.” 

But  the  protests  against  the  Herald- 
Leader  had  an  uglier  side.  Black  said 
the  newspaper  received  a  bomb  threat 
that  forced  the  mid-day  evacuation  of 
the  building,  although  nothing  was 
found. 

An  anonymous  phone-caller  also 
threatened  editor  Carroll,  Black  said. 
The  caller  “asked  if  he  (Carroll)  had  a 


body  guard.” 

The  Louisville  newspapers’  Lex¬ 
ington  circulation  manager  did  attend 
part  of  the  rally  “but  when  he  saw  it 
was  obviously  anti-Herald,  he  called 
his  superior  in  Louisville  and  was  told 
to  get  out  of  there,”  said  spokesman 
Donald  Towles.  “We  didn’t  want  to 
get  business  that  way.” 

When  the  Louisville  newspapers’ 
Lexington  district  manager  received 
the  Lansdowne  Club’s  invitation  to 
attend  the  rally,  he  knew  it  related  to 
displeasure  with  the  Herald-Leader 
but  he  did  not  know  “the  extent  of  it,” 
Towles  said. 

Towles  pointed  out  that  the  Lans¬ 
downe  Club  offered  a  two-for-one 
special  on  drinks  during  the  rally  . 

Nevertheless,  the  Lousiville  dailies 


Back  at  work 

(Continued  from  page  16) 

ing  posts,  thus  the  reason  for  the  rate 
difference. 

Broom  said  PNI  management  made 
every  effort  to  have  returning  staff 
enjoy  “a  cordial  welcome.” 

At  the  Philadelphia  office  of  the 
Newspaper  Guild,  there  was  not  com¬ 
plete  satisfaction.  “The  company 
forced  the  strike,”  said  Bill  Barry, 
executive  administrative  officer  of 
the  local. 

Broom  said  the  first  Sunday  edition 
after  the  strike,  Oct.  27,  set  records 
for  Inquirer  advertising.  The  paper 
published  a  256-page  newspaper,  plus 
its  magazine,  tv  supplement  and  other 
supplements.  Both  classified  and  real 
estate  advertising  reached  new 
marks. 

Both  papers  sought  to  bring  readers 


did  pick  up  about  35  midweek  calls 
from  people  wanting  to  start  the  pa¬ 
pers  cancel  the  Herald,”  Towles  said. 
“That’s  more  than  we  normally  get.” 

According  to  the  Herald-Leader, 
the  Louisville  representative,  while  at 
the  rally,  was  selling  discounted  sub¬ 
scriptions  to  his  newspapers. 

K.C  Star  to  help 
needy  this  winter 

The  Kansas  City  Star  has  teamed 
up  with  KCTV-5  and  Kansas  City 
Star  Carriers  Care  Inc.  to  sponsor  the 
annual  Project  Warmth  campaign. 

Through  the  project,  needy  people 
receive  food,  clothing,  blankets  and 
emergency  assistance. 


up-to-date  on  significant  local  news 
they  had  missed  during  the  strike.  The 
Daily  News  sports  section  devoted 
several  pages  to  the  tail  end  of  the 
Phillies  season.  The  papers  gave  ex¬ 
tensive  coverage  to  the  televised 
hearing  of  the  MOVE  Commission, 
which  were  setting  new  audience 
viewing  records  for  public  tv  station 
WHYY-tv. 


Libel  problem 

(Continued  from  page  14) 

house  counseling  of  reporters. 

“Go  back  to  the  basics,”  she  told 
editors.  “Talk  to  reporters  about 
politeness.  And  let  complainers  call¬ 
ing  the  office  blow  off  steam.” 

Kirtley  added,  however,  that  the 
complainers  should  not  be  flowed  to 
talk  to  the  reporter  involved  in  the 
story,  but  to  an  editor  or  ombudsman. 

“The  reporter  can’t  have  the  dis¬ 
tance  from  the  story,”  she  observed. 
“Have  him  refer  the  call  to  an 
editor.” 

In  terms  of  investigative  activity, 
Kirtley  said  that  libel  risk  may  also  be 
reduced  if  the  reporter  backs  up  his 
confidential  sources  with  non- 
confidential-ones. _ . 

Tax  refund 

(Continued  from  page  13) 

was  law  for  15  years,  newspapers  can 
claim  refunds  for  only  the  past  five 
years,  which  is  the  time-span  for  the 
statute  of  limitations. 

All  claims  for  refunds  are  subject  to 
auditing  by  the  state  for  verification. 

The  Des  Moines  Register  will  re¬ 
ceive  the  biggest  refund,  since  as  the 
state’s  largest  newspaper  it  used  the 
most  in  newsprint  and  ink. 

The  refund  will  go  to  the  Register’s 
former  owners  rather  than  Gannett 
Co.  which  acquired  the  paper  this 
summer. 
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If  you’re  a  commercial  photogrsiphy  buyer . 


“Q”  is  the  key  to  the  photo 
studio  that’s  best  for  you 


CommerC'ial  photo  studios  that  have  earned  the 
PPof  As  prestigious  “Qualified  Photographic  Studio" 
rating  offer  top-quality  photographic  services,  busi¬ 
ness  experience  and  dependability . . .  backed  by  the 
Professional  Photographers  of  America,  Inc.  They're 
a  select  group,  yet  members  are  located  worldwide. 

Not  every  studio  has  the  “Q”;  those  that  do  have  earned  it. 


For  a  free  copy  of  the  1985-86  'Directory  of  Qualified 
Photographic  Studios."  clip  this  ad  to  your  letterhead 
and  mail  to: 

Jane  Shaffer,  Dept.  Q 

Prof.  Photographers  of  America,  Inc. 

1090  Executive  Way,  Des  Plaines.  IL  60018 


Next  time, 
look  for 
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Shop  Talk 

(Continued  from  page  56) 

Furthermore,  I’ve  taken  advantage 
of  the  Texas  Department  of  Correc¬ 
tions’  Community  Education  pro¬ 
gram  which  allows  inmates  to  visit 
schools  to  tell  how  they  got  caught  up 
in  a  life  of  crime. 

The  program  is  most  often  seen  in 
junior  high  and  high  schools,  but  it 
makes  an  even  greater  impression 
when  brought  to  a  college  classroom 
where  the  inmates  are  usually  the 
same  age  as  their  audience. 

The  inmates  participate  in  a  no- 
holds-barred  question-arid-answer 
session,  and  since  most  of  the  pro¬ 
gram  participants  initially  got  into 


trouble  because  of  drug  abuse,  the 
peer  pressure  is  quite  intense  among 
college  students  who  may  think  twice 
about  drug  indulgence  after  hearing 
.  and  seeing  what  it  can  lead  to. 

Of  course,  too  few  college  journal¬ 
ism  teachers  put  forth  the  effort  to  see 
that  students  observe  and  experience 
this  walled-off  society.  I’d  be  delight¬ 
ed  if  more  of  my  colleagues  accompa¬ 
nied  students  to  city  council  and 
school  board  meetings,  took  students 
to  mental  hospitals  and  jails,  and 
otherwise  “rubbed  their  noses’’  in 
news  that  is  likely  to  be  covered. 

Instead,  too  many  journalism 
teachers  are  “know-it-ils”  who  view 
students  as  empty  vessels  and  consid¬ 
er  themselves  as  fountains  of  know¬ 
ledge  pouring  information  into  stu¬ 
dents’  heads.  Worse  yet,  some  news 


writing  teachers  have  little  or  no  re¬ 
porting  experience  themselves  — 
having  worked  one  summer  writing 
real  estate  news,  for  example.  Their 
“expertise”  at  writing  crime  news 
comes  mainly  from  textbooks.  Still 
other  teachers  have  done  some  re¬ 
porting,  but  it  is  dated.  Crime  news 
has  changed,  to  be  sure,  since  many 
teachers  last  wrote  a  crime  story. 
Computer  crime  is  just  one  example 
of  today’s  criminology. 

If  we,  as  journalism  teachers,  don’t 
defer  to  experts  in  the  field,  don’t  take 
trips  into  fields  that  are  foreign  to  our 
students,  then  we  run  the  risk  of  rob¬ 
bing  a  future  generation  of  journalists 
of  valuable  experiences  and  the  dis¬ 
covery  process.  The  results  can  be 
devastating;  poor  teaching  and  poor 
reporting. 


Sacramento  Bee  in  dispute  over  arena’s  name 


By  M.L.  Stein 

The  Sacramento  Bee  has  sparked 
controversy  by  refusing  to  publish  the 
commercial  name  of  the  city’s  new 
basketball  arena. 

The  problem  began  when  the  own¬ 
ers  of  the  Sacramento  Kings  basket¬ 
ball  team  signed  a  $5  million,  10-year 
advertising  agreement  with  Atlantic 
Richfield  Co.  that  included  naming 
the  team’s  home  “Arco  Arena.” 

But  the  Bee  decided  to  refer  to  the 
building  as  the  “Kings  arena,”  — 
with  a  lower  case  “a”  —  in  its  news 
columns. 

Sports  columnist  Tom  Jackson  jus¬ 
tified  the  move,  asserting  that  selling 
the  name  rights  to  Arco  was  part  of 
the  growing  commercialization  of 
sports.  This  practice,  he  continued, 
began  in  earnest  last  year  when  Peter 
Uberroth,  president  of  the  Los 
Angeles  Olympics  Organizing  Com¬ 
mittee,  made  the  games  a  “financial 
bonanza  by  auctioning  the  right  to  vu  - 
tually  every  venue  to  advertising- 
hungry  corporations.” 

Several  readers  took  issue  with  the 
Bee’s  policy,  according  to  Art  Nau- 
man,  the  paper’s  ombudsman. 

One  subscriber,  he  reported,  called 
the  policy  “asinine”  and  accused  the 
Bee  of  distorting  the  news. 

Another  reader  charged  that  the 
newspaper’s  decision  as  “an  attempt 
to  report  the  news  as  you  wish  it 
would  be  rather  than  the  way  it  actual¬ 
ly  is.” 

He  pointed  out  that  in  the  same 
issue  as  Jackson’s  column  on  the 
name,  there  were  references  to  the 
Coca-Cola  Grand  Slam  golf  tourna¬ 
ment,  the  Miller  500  and  Stroh  300 
motor  car  races  and  the  Maybelline 


tennis  tournaments.  The  reader  asked 
why  those  commercial  references 
were  not  eliminated  as  well. 

Nauman  took  the  issue  to  Bee  ex¬ 
ecutive  editor  Gregory  Favre,  who 
said  there  had  been  considerable  staff 
discussion  over  the  name  policy  “and 
not  unanimity  either.” 

But  Favre,  according  to  Nauman, 
stuck  by  the  ruling. 

The  ombudsman  reported  in  an 
Oct.  13  column: 

“In  the  end  it  came  down  to  this,  as 
Favre  put  it:  ‘Somebody  has  to  take  a 
stand’  against  the  commercialization 
trend,  and  this  is  where  the  Bee  is 
making  its.” 


Nauman  further  quoted  Favre  as 
saying,  “The  Kings  are  the  reason 
that  the  arena  is  there.  Arco  just 
bought  in.” 

Favre  also  told  Nauman  that  he  has 
asked  the  sports  staff  to  “reassess” 
the  paper’s  usage  of  other  commercial 
names  attached  to  sporting  events. 

Speaking  for  himself,  Nauman  said 
he  was  “not  at  all  troubled  by  the 
no- Arco  stance.  .  .it  would  make  me 
personally  uncomfortable  to  know 
that  this  newspaper  —  actually,  any 
news  organization  —  had  acquiesced 
to  an  audacious  $5  million  publicity 
deal.” 


Accu-Weather  can  significantly  enhance  your  weather  credibility.” 
Accurate,  precise  and  understandable  weather  is  the  advantage  we 
bring  to  newspapers  coast  to  coast. 


^cu- Wither,  Inc 

North  America  s  Leading  Weather  Service 
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Comic  job  for  Mary  Schmich,  reporter 

The  Chicago  Tribune  staffer  taiks  about  her  new  assignment 
as  writer  of  the  Da/e  Messick-created  'Brenda  Starr’  strip 


By  David  Astor 

When  Mary  Schmich  was  growing 
up,  “Brenda  Starr”  was  her  favorite 
comic. 

For  one  thing,  the  strip  was  actually 
done  by  a  woman  cartoonist — still  un¬ 
usual  for  syndication  in  1985  but 
almost  unheard  of  years  ago. 

“Brenda  was  exciting  and  glamor¬ 
ous,”  continued  Schmich,  a  feature 
writer  for  the  Chicago  Tribune.  “She 
had  exotic  love  affairs.  And  she  work¬ 
ed.  I  found  that  very  exciting.”  Char¬ 
acters  like  Nancy  and  Blondie,  she 
added,  just  couldn't  compare. 

“I  used  to  sit  around  and  draw 
Brenda’s  face,”  recalled  Schmich.  “I 
would  do  page  after  page  with  those 
twinkles  under  her  eyes.” 

Then  Schmich  paused  and  noted 
that  she  didn’t  want  to  sound  too 
dramatic  about  her  interest  in  the 
comic,  because  she  ended  up  not 
reading  it  “for  years”  as  she  grew 
older. 

But  Schmich  last  year  began  care¬ 
fully  perusing  “Brenda”  once 
again — and  for  a  very  good  reason. 
She  was  offered  the  opportunity  to 
write  the  Tribune  Media  Services- 
distributed  strip. 

Schmich  was  a  reporter  for  the 
Tribune  Company-owned  Orlando 
Sentinel  last  year  when  TMS  began 
searching  for  a  writer  to  replace  Linda 
Sutter  (who  in  turn  had  replaced 
“Brenda”  creator  Dale  Messick). 

Sentinel  executive  editor  David 
Burgin — who  is  now  editor  of  the  San 
Francisco  Examiner — recommended 
Schmich,  and  TMS  asked  her  to  come 
up  with  a  sample  “Brenda”  script. 

Schmich  studied  old  episodes  of  the 
comic,  and  developed  a  story  line  that 
had  Brenda  covering  the  gubernato¬ 
rial  campaign  of  a  woman  who  was 
her  “chief  rival  from  childhood.” 

“I  have  no  idea  how  I  came  up  with 
the  idea,”  said  Schmich,  although  she 
did  note  that  1984  was  the  time  of 
Geraldine  Ferraro’s  vice  presidential 
candidacy. 

Schmich  ended  up  doing  14  weeks 
worth  of  sample  strips.  Given  the  fact 
that  she  was  accustomed  to  writing 
newspaper  articles,  Schmich  said  she 


AAary  Schmich 


initially  had  trouble  pacing  the  “Bren¬ 
da”  story  and  using  only  35  to  40 
words  a  day — most  of  them  in  the 
form  of  dialog.  But  she  noted  that  it 
gradually  became  easier. 

TMS  liked  the  sample  sequence, 
and  Schmich  officially  became  the 
“Brenda”  writer  as  of  this  year’s 
September  23  episode. 

The  31 -year-old  Schmich  said  she 
plans  to  keep  “a  lot”  of  things  in  the 
strip  the  same.  Brenda,  she  observed, 
will  still  be  “flaky,”  “vulnerable  in 
some  ways,”  “bold  and  tough,”  “ex¬ 
tremely  self-centered,”  and  “beauti¬ 
ful  and  brilliant.” 

But  Schmich  also  said  she  plans  to 
change  some  things  in  the  comic. 
Brenda’s  love  life  will  continue  to  be 
an  important  part  of  the  strip,  for  in¬ 
stance,  but  she  won’t  quit  her  job 
again  when  she  falls  for  a  man.  “Bren¬ 
da  in  love  is  fine,  Brenda  in  love  is 
critical,  but  Brenda  has  to  earn  a  liv¬ 
ing  too,”  said  Schmich  with  a  laugh. 

And  although  the  roving  cartoon 
character  will  still  lead  a  much  more 
glamorous  and  adventurous  existence 
than  the  average  real-life  newspaper 
writer,  Schmich  said  Brenda  will  act  a 
bit  more  like  a  reporter  when  working 


on  a  story.  But  she  emphasized  that 
Brenda  will  never  be  a  “typical  jour¬ 
nalist.” 

Schmich  will  also  draw  on  her  own 
journalistic  knowledge  and  experi¬ 
ence  to  give  the  fictional  daily  Flash 
newsroom  some  authentic  1980s 
touches.  An  upcoming  story  line,  she 
said  by  way  of  example,  will  show 
“people  talking  about  how  corporate 
newspapers  have  become — which  is 
so  fundamental  to  modern  journal¬ 
ism.”  And  Schmich  noted  that  she 
has  already  introduced  a  new  charac¬ 
ter — gossip  columnist  Gabriella  Van 
Slander — who  is  “a  kind  of  synthesis 
of  all  the  worst  of  modern  jour¬ 
nalism.” 

“It  drives  Brenda  crazy  that  the 
readers  love  Van  Slander,”  said 
Schmich.  “Everyone  at  the  Flash 
knows  she’s  writing  trash — people 
news  that  requires  no  research,  ex¬ 
cept  for  ‘researching’  gossip.” 

The  “Brenda”  writer  continued, 
“(Van  Slander  is)  a  total  jerk!  She 
drinks  champagne  in  the  newsroom, 
smokes  cigarettes,  and  throws  phony 
French  phrases  around.” 

Schmich,  who  speaks  fluent 
French  herself,  is  also  speeding  the 
pace  of  “Brenda.”  She  noted  that 
continuity  strips  are  not  doing  as  well 
as  they  used  to,  and  that  a  major 
reason  is  the  way  television  has 
changed  the  nature  of  people’s  atten¬ 
tion  spans. 


Ramona  Fradon 
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Brenda  as  an  undercover  'motorcycle  mama'  in  the  current  story  line. 


“I’m  not  going  to  have  Brenda 
stand  around  for  three  weeks  in  the 
same  conversation,’’  declared 
Schmich.  “People  want  the  quick  hit. 
You’re  competing  with  Dynasty  and 
Dallas.” 

Schmich  said  the  specific  changes 
she  has  made — and  will  make — in 
“Brenda”  are  her  own  ideas,  not  the 
syndicate’s.  She  said  all  TMS  basical¬ 
ly  told  her  was  to  bring  the  strip  “into 
the  ’80s.” 

There  may  be  visual  changes  com¬ 
ing  in  the  comic  as  well.  Although 


Dale  AAessick  in  1953. 


“Brenda”  artist  Ramona  Fradon  has 
her  own  personal  style,  she  noted  that 
her  drawing  tends  to  change  some¬ 
what  when  the  writing  changes.  “It’s 
kind  of  inevitable,  really,”  Fradon 
said. 

The  New  York  City-based  Fradon 
and  the  Chicago-based  Schmich  work 
together  via  the  mail.  Schmich,  a  full¬ 
time  Tribune  staffer  who  does  most  of 
the  “Brenda”  writing  on  weekends, 
sends  dialog  and  various  instructions 
on  computer  printouts  to  the  artist. 
Fradon,  who  usually  takes  about  four 
days  to  draw  a  week’s  worth  of 
“Brenda”  comics,  then  mails  the  di¬ 
alog  and  art  to  TMS  in  Orlando. 

Schmich  said  she  doesn’t  see  the 
finished  strips  until  around  the  time 
that  newspaper  editors  receive  them, 
but  is  always  happy  with  how  Fradon 
illustrates  her  ideas.  She  said  Fradon 
has  been  “uncannily  good”  about 
drawing  scenes  and  characters  the 
way  she  (Schmich)  visualized  they 
would  look. 

“I  really  think  she’s  a  terrific 
artist,”  said  Schmich,  who  occa¬ 
sionally  talks  to  Fradon  on  the  tele¬ 
phone  about  the  general  direction  of 


the  comic — which  TMS  syndicates  to 
over  200  newspapers. 

Schmich  herself  has  worked  on  a 
number  of  papers.  She  was  an  intern 
at  the  Los  Angeles  Times  while  in  the 
master’s  program  in  journalism  at 
Stanford  University,  after  which  she 
went  to  the  Peninsula  Times  Tribune 
in  Palo  Alto,  California,  and  then  the 
Sentinel.  It  was  at  the  Orlando  paper 
that  Schmich  did  a  story  on  bikers  that 
later  gave  her  the  idea  to  put  reporter 
Brenda  undercover  as  a  “motorcycle 
mama”  in  the  comic’s  current  story. 

The  “Brenda”  writer — who  has 
won  awards  from  the  Associated 
Press  for  newswriting,  the  Florida 
Society  of  Newspaper  Editors  for  fea¬ 
tures  and  columns,  and  the  Florida 
Magazine  Association  for  features 
and  essays — came  to  the  Chicago^Tri- 
bune  this  July  after  about  two  years  at- 
the  Sentinel. 

Schmich  grew  up  in  Georgia, 
attended  high  school  in  Arizona,  and 
majored  in  liberal  arts — with  an 
emphasis  on  creative  writing — at 
Pomona  College  in  California.  In 
1978,  she  was  awarded  a  Rotary 
Foundation  fellowship  for  a  year’s 
study  in  France.  Schmich  has  played 
piano  professionally,  and  used  to  run 
in  marathons  before  hurting  her  knee. 

The  59-year-old  Fradon  was  bom  in 
Chicago  and  grew  up  in  Westchester 
County,  New  York.  She  studied  ad 
design  at  the  Parsons  School  of  De¬ 
sign  in  New  York  City  and  then  fine 
arts  at  the  Art  Students  League  in 
New  York  City.  Fradon  was  a  car¬ 
toonist  for  DC  Comics — drawing  Su¬ 
perman,  Batman,  Wonder  Woman, 
and  other  characters — from  the  1950s 
until  she  became  the  “Brenda”  artist 
in  1980. 

Dale  Messick,  who  created  “Bren¬ 
da  Starr”  in  1940,  continued  writing 
the  comic  until  she  retired  in  1982. 
Messick,  now  79  and  living  in  Califor¬ 
nia,  is  no  longer  involved  with 
“Brenda.” 
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King  Features  Syndicate  creators  and  characters  have  been  caught  in  some  rather  interesting  poses  lately.  On  the  left  is  'Barney 
Google  and  Snuffy  Smith'  cartoonist  Fred  Lasswell  sporting  a  pipe  and  witch's  hat.  Lasswell  recently  released  his  first  home 
video — 'Draw  and  Color  Your  Very  Own  Cartoonys  Right  Along  with  Uncle  Fred.'  In  the  center  is  Heloise  (wearing  the  dark 
blouse)  at  the  kickoff  of  'National  Smile  Week'  in  Sun  City  Center,  Florida.  The  'Hints  for  Heloise'  columnist  has  sponsored  the 
event  ^  the  past  two  years.  On  the  right  is  New  Jersey  Generals  running  back  Herschel  Walker  dancing  with  Betty  Boop  in  a 
^  AAanhattan  nightclub.  King  distributes  the  'Betty  Boop  and  Felix'  comic. 


(Continued  from  page  41) 

The  cartoonist,  concluded  Univer¬ 
sal,  “currently  resides  in  Hudson, 
Ohio,  with  his  real-artist  wife,  Melis¬ 
sa,  and  their  adopted  children.  Junip¬ 
er  Boots,  Sprite,  and  Pumpernickel.” 

Speaking  of  strange  names,  Calvin 
in  one  episode  imagines  that  his 
teacher  has  turned  into  a  hideous 
“graknil.”  So  he  fires  his  “trusty  ato¬ 
mic  napalm  neutralizer”  while  shout¬ 
ing,  “Chew  electronic  death,  snarling 
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Your  readers  have  an  insatiable  appe¬ 
tite  for  what  the  stars  eat  and  what 
America's  famous  chefs  have  to  say 
about  food.  Feed  them  recipes  and 
entertaining  tips  from  our  celebrity 
chefs,  too.  You'll  beef  up  readership 
quickly. 

Call  toll-free  800445-4555  for  a 
free  sample  from  our  food  mini  pack¬ 
age.  Alaska,  California,  Hawaii  and 
Canada,  call  collect  (619)  293-1818. 
Get  the  package  that  ties  up  read¬ 
ership  and  revenues. 


Weekly  microwave  column  starts 


A  weekly  cooking  column  called 
“Microwave  Minutes”  is  being  dis¬ 
tributed  by  Extra  Newspaper  Features 
(ENF). 

The  writer  of  the  feature  is  Joyce 
Battcher,  who  provides  seasonal  rec¬ 
ipes,  a  nutritional  analysis  of  these 
recipes,  information  on  new  prod¬ 
ucts,  and  various  tips  on  “saving 
time,  money,  and  energy.”  She  also 
answers  questions. 

Battcher  has  self-syndicated  “Mi¬ 
crowave  Minutes”  for  the  past  five 
years  to  newspapers  in  Minnesota 
and  Wisconsin.  She  has  also  written 
two  books — Microwave  Family 
Favorites  and  Microwaving  with  a 
Gourmet  Flair — and  various  articles. 
And  Battcher  is  in  her  second  year  of 
writing  and  publishing  a  microwave 


Joyce  Battcher 

newsletter  called  A  Batch  of  Ideas. 
The  Minnesota  native  teaches  micro- 
wave  classes,  too. 

ENF  is  based  at  P.O.  Box  6118, 
Rochester,  Minn.  55903. 


Syndicate  has  all  five  leading  books 


The  top  five  nonfiction  books  on 
the  October  27  New  York  Times  best¬ 
seller  list  have  all  been  offered  in  ex¬ 
cerpt  form  by  the  L<3S  Angeles  Times 
Syndicate. 

They  are:  Elvis  and  Me  by  Priscilla 
Beaulieu  Presley  with  Sandra  Har¬ 
mon,  Dancing  in  the  Light  by  Shirley 


MacLaine,  lacocca:  An  Autobiogra¬ 
phy  by  Lee  lacocca  with  William 
Novak,  Yeager:  An  Autobiography 
by  Chuck  Yeager  and  Leo  Janos,  and 
Goddess  by  Anthony  Summers. 

Excerpts  from  all  except  lacocca’s 
book  are  still  available  from  LATS. 
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LATS  is  offering  daiiy  who-said-it  quotation  feature 


A  daily  who-said-it  quote  game  was 
introduced  November  3  by  the  Los 
Angeles  Times  Syndicate. 

“Says  Who?”  asks  readers  to 
match  each  of  four  short  quotations 
with  the  four  famous  personalities 
listed.  A  different  topic — such  as 
dogs,  marriage,  prophecy,  women, 
crime,  show  business,  sex,  taxes,  and 
baseball — is  featured  each  day. 


‘Ethics’  is  with  GNS 

“Ethics  &  Religion,”  which  cur¬ 
rently  has  seven  Gannett  newspapers 
among  its  102  clients,  is  being  made 
available  to  over  80  other  Gannett 
papers  by  Gannett  News  Service. 

“I  think  editors  are  beginning  to 
realize  the  subject  (of  religion)  is  im¬ 
portant  to  people,”  said  Michael  J. 
McManus,  writer  of  the  self- 
syndicated  column.  He  cited  reader 
reaction  at  the  Harrisburg  (Pa.)  Pat¬ 
riot  News,  where  355  of  370  respon¬ 
dents  said  they  wanted  to  keep  seeing 
“Ethics  &  Religion”  after  the  paper 
ran  it  on  an  experimental  basis. 

McManus  (see  E&P,  March  19, 
1983)  is  based  at  85  Halliwell  Drive, 
Stamford,  Conn.  06902. 

Wine  feature  now  15 

The  “Mead  on  Wine”  column, 
which  is  carried  by  about  40  newspap¬ 
ers,  has  reached  its  15th  anniversary. 

The  once-  or  twice-weekly  feature 
is  by  Jerry  Mead,  who  was  recently 
named  “Wine  Writer  of  the  Year”  by 
the  Wines  &  Vines  publication. 

Mead — based  at  P.O.  Box  880281, 
San  Francisco,  Calif.  94188 — mostly 
writes  about  the  reasonably-priced 
wines  that  most  consumers  buy.  But 
his  column  also  covers  wines  for  the 
“connoisseur.” 

Wins  Mencken  prize 

“Frank  and  Ernest”  by  Bob 
Thaves  of  Newspaper  Enterprise 
Association  has  won  a  1985  Mencken 
Award. 

The  award  is  sponsored  by  the  Free 
Press  Association,  a  group  of  journal¬ 
ists,  broadcasters,  and  free-lance  wri¬ 
ters  working  to  defend  First  Amend¬ 
ment  rights  while  promoting  excell¬ 
ence  within  the  profession. 

AP’s  investing  book 

AP  Newsfeatures  is  making  avail¬ 
able  to  newspaper  readers  The  Inves- 
_ (Continued  on  page  44) _ 


One  of  the  quotes  in  the  baseball 
category  is:  “Age  is  a  question  of 
mind  over  matter.  If  you  don’t  mind, 
it  don’t  matter.”  The  person  who  said 
it  was  Satchel  Paige. 

“Says  Who?”  is  by  William  Rots- 
ler,  who  started  collecting  “famous, 
unfamous,  and  infamous”  quotations 
in  1959.  He  now  has  over  3.5  million 
of  them.  The  Los  Angeles  resident  did 
a  regular  two-page  spread  of  quotes 
for  Coronet  magazine  in  the  i960s. 


has  written  magazine  articles  based 
on  his  quote  collection,  and  is  a  fre¬ 
quent  contributor  to  Reader’s  Digest. 

The  59-year-old  Rotsler  has  also 
created  and  sold  more  than  6,000 
sculptures,  served  as  a  professional 
photographer,  and  written  science 
fiction  novels  and  stories,  the  first  six 
of  the  new  Tom  Swift  series  (with 
Sharman  DiVono),  and  movie  and 
television  tie-in  books,  among  other 
things. 


Goiiw  Up! 


ON  THE  FASTRACK  is 
rising  in  popularity! 

Each  episode,  with  political 
intrigue  and  office  romance, 
draws  a  funny  and  accurate 
picture  of  the  search  for  success! 


Bill  Holbrook’s  strip  appears  in 
almost  200  influential  papers  — 

the  Atlanta  Constitution, 
Chicago  Tribune,  Denver 
Rocky  Mountain  News,  Dallas 
Morning  News  and  lots  more. 


For  additional  information  call:  Lawrence  T.  Olaen,  Director  of  Marketing  and  Sales 

toll  free:  1-800-223-7383  or  collect  212-682-5600 

King  FnaS-wres  Synciicae-n 

THE  INDUSTRY’S  CREATIVE  RESOURCE 


A  Division  of  The  Hears!  Corporation 


235  East  45-  Street.  New  York.  N  Y.  10017 
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SYNDICATES 


(Continued  from  page  43) 
tor’s  Encyclopedia,  a  367-page  soft- 
cover  book  written  by  Associated 
Press  business  columnist  Chet  Cur- 


Bombeck’s  not  local 

“At  Wit’s  End”  columnist  Erma 
Bombeck  of  the  Los  Angeles  Times 
Syndicate  recently  sent  a  letter  to 
“Dear  Abby”  columnist  Abigail  Van 
Buren  of  Universal  Press  Syndicate. 
“You’re  going  to  love  this,”  Bom- 


Over  6,000  people  entered  Tom  Armstrong's  'AAorvin'  contest. 


.  .  .  something  with  some  meat  to  it 
and  a  woman  in  Phoenix  wanted  me  to 
send  it  on  to  you  so  it  could  get  nation¬ 
al  readership.  She  said  it  was  a  shame 
to  keep  it  local  and  with  you,  1  could 
have  it  read  by  millions.  God,  does 
anyone  have  the  right  to  be  this 
humble?” 

Van  Buren  does  indeed  have  mil¬ 
lions  of  readers  from  over  1 ,000  news¬ 
papers,  but  Bombeck  isn’t  doing  too 
badly  either.  She  reportedly  has  800 
to  900  papers — the  third  highest  total 
of  any  syndicated  columnist. 

N.Y.  events  for  King 

King  Features  Syndicate  is  holding  a 
number  of  events  in  New  York  City’s 
Citicorp  Center  this  month  starring  its 
creators  and  comic  characters  such  as 
Beetle  Bailey,  Hagar  the  Horrible, 
Mandrake  the  Magician,  Popeye,  and 
Archie. 

On  November  16,  for  instance, 
“The  Lockhorns’’  and  “Agatha 
Crumm”  creator  Bill  Hoest  will  draw 
his  characters,  sketch  caricatures  of 
people  in  the  audience,  and  answer 
questions  about  cartooning. 

Praise  for  columnist 

The  San  Diego-based  Children’s 
Watchdog  newsletter,  in  an  article  ab¬ 
out  educational  television  shows  that 
“teach  kids  about  the  real  world,” 
called  consumer  advocate  David 
Horowitz  “a  wonderful  role  model 
for  young  people  (as  well  as 
adults) .  .  .  .” 

Horowitz  does  the  Fight  Back  tv 
program,  and  also  writes  the  “Fight 
Back”  column  for  Cowles  Syndicate. 

Series  covers  China 

China’s  new  economic  program  is 
the  subject  of  a  series  of  Crain  Syndi¬ 
cate-distributed  articles  by  former 
United  I*ress  International  editor-in- 
chief  H.L.  Stevenson. 

Stevenson,  now  an  executive  with 
Crain  Communications  in  New  York 
City,  recently  made  his  third  report¬ 
ing  trip  to  China. 


beck  wrote.  “A  few  weeks  ago  I  did  a 
column  on  .  .  .  I  don’t  know 


*  19W  King  r—hiri  Syndicsta,  Inc. 


235  East  45th  Strsat,  Nsw  York,  N.Y.  10017 
A  DMalon  of  Tha  Haarat  Corporation 


By  Barbara  Lippert 


For  additional  information  call  Laarrence  T.  Olsen,  Director  of  Marketing  and  Sales 

ton  free;  1-800-223-7383  or  collect  21 2-682-5600 


ywlCig»fi  Feat’wrvs  Synclical'« 

THE  INDUSTRY’S  CREATIVE  RESOURCE 


Advertising  has  become  our 
most  pervasive  and  persuasive 
form  of  mass  communication. 

Barbara  Lippert  analyzes  and 
criticizes  the  $20  billion  worth 
of  ads  your  readers  see,  explains 
hidden  messages  and  subtle 
manipulations.  The  column  is 
in  the  same  style  that  has  made 
her  the  favorite  columnist  in 
AdWeek  and  a  regular  commentator  on  CBS. 

Clients  already  include:  Dallas  Morning  News,  Tampa 
Tribune,  St.  Petersburg  Times,  Orange  County  Register  and 
many  more! 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


eHTERTAINMENT 


CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


_ CARTOONS _ 

AWARD-WINNING  CARTOONS,  carica¬ 
tures,  news  art,  and  illustration  to  fit  the 
needs  of  YOUR  newspaper  or  publica¬ 
tion.  Strips,  panels  and  editorials.  Mem¬ 
ber  NCS.  Bruce  Higdon,  Route  11, 
315B,  Murfreesboro,  TN  37130. 


FIVE  FOR  $5:  Popular  weekly  feature 
package.  Selection.  Dickson  17700, 
Western  69F,  Gardena,  CA  90248. 


"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  11th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

NOW!!  Camera  ready  review  &  preview 
capsules.  Samples  &  free  X-mas  preview 
feature.  ROR.  PO  Box  20267,  London 
Terrace  Station,  New  York  NY  10011. 


(X)ES  MOM  tell  you  to  eat  your  veget¬ 
ables?  Even  though  mu  are  42?  She 
wants  to  feel  needed.  Tell  her  to  write  to 
Seniors!  upbeat  advice  column  $5.00 
each  500-800  words.  PO  Box  55908, 
Seattle  WA  98155 


WEEKLY  SCI ENCE  COLU M N  800  words 
pluseditorialcartoon.  Concepts,  profiles 
precis,  reader  queries.  Relevant,  witty, 
painless.  3rd  year.  Samples:  Science 
Syndicate,  PO  Box  5636,  Portland,  OR 
97228.  (503)  224-8338. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 


JOIN  OUR  CONTRACT 
CREW! 

.  .  Those  individuals,  compan¬ 
ies,  syndicates  that  know  the  value 
of  an  E&P  ad  and  nin  with  us  on  a 
regular  basis. 

Whether  it’s  12,  26  or  52  times  per 
year,  we  produce  business  and 
profit  for  these  people.  We  offer  you 
freedom  to  rotate  your  copy  within 
our  regular  deadline  times,  monthly 
billing  and  the  best  exposure  in  the 
field. 


BOXING  -  Established  weekly  column  of 
boxing  commentary.  Well  written,  pro¬ 
vocative.  Excellent  offbeat  sports  fea¬ 
ture  about  controversial,  high  interest 
subject  often  underestimateoby  editors. 
Will  cultivate  new  readership.  Won't  cost 
much  in  space/money  for  trial.  Samples. 
Jon  Piper,  Sports  News  Service,  44  Luf¬ 
kin  Point  Rd.,  Essex,  MA  01929.  (617) 
!  768-7165. _ 

I _ HEALTH _ 

j  ‘DON’T  LET  IT  HAPPEN’— Alcoholism 
I  need  not  be  a  career  and  drug  abuse  can 
I  be  stopped.  America’s  No.  1  health  and 
I  social  problem  addressed  and  readers’ 
questions  answered  authoritatively.  Bi¬ 
weekly.  Samples,  rates.  Executive  Direc¬ 
tor,  VmCOA,  6501  Boeing  Bldg.  B,  Suite 
400,  El  Paso,  TX  79999. 


"SENIOR  CLINIC".  An  experienced 
practicing  specialist  writes  America’s 
only  health  column  specifically  addres¬ 
sing  the  medical  problems  of  past  mid¬ 
dle  life.  The  nation’s  26  million  seniors 
now  exceed  the  teen  age  population. 
Senior  Clinic  caters  exclusively  to  this 
ever  increasing  segment  of  your  read¬ 
ership.  "Warm  witty  authoritative- 
excellent  reader  response”  (Rochester, 
NY  Democrat  &  Chronicle).  Weekly  600 
words.  Now  in  5th  year.  Mmoles,  rates. 
Dr.  Macinnis,  PO  Box  307,  Edmonton, 
Alberta,  Canada,  T5J  2J7,  (403)  973- 
2361. _ 

TIMELY  NEWS,  features  and  columns  on 
health  and  medical  topics  for  a  remark¬ 
ably  low  price.  Columns  ready  to  run  on 
childrens’  health,  consumer  drugs, 
healthful  travel,  dental  care  and  fitness. 
Weekly  package  of  6000  plus  words. 
Can  be  mailed  or  sent  electronically.  AP 
style.  Send  for  sample  or  free  trial.  Inter¬ 
national  Medical  Tribune  Syndicate, 
600  New  Hampshire  Ave.  NW,  Wash¬ 
ington,  DC  20037. 

POLITICAL  COLUMNS 

NEW  RELEASES  from  all  Federal  Agen¬ 
cies,  The  Congressional  Press  Galleries 
and  Committees  mailed  daily.  $50 
monthly  each.  Call  Dave  (202)737- 
4434. 

NEW  RELEASES  from  all  Federal  Agen- 
cies.  The  Congressional  Press  Galleries 
and  Committees  mailed  daily.  $50 
monthly  each.  Call  Dave  (202)737- 
4434. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMAfCE 
SYO  S.  GOULD  &  COMPANY 
Box  249,  B»  Point 
Panama  City,  R.  32407 
(904)  234-3307  ext  3408 

Brokers<k>nsultants<Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASS()CIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  cpnsider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime;  (813)446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion  of  course. 

CONFIDENTIAL  PROFESSIONAL  SER- 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
Box  637,  Goochland,  VA  23063 
(804)  784-7000 

Fournier  Media  Service  Inc. 
Appra  isa  PBrokerage^nsu  It  i  ng 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


!  PHILLIPS  MEDIA,  INC. 

{  Newspaper  Brokers— Consultants 

!  PO  Box  e07.  Berryville,  AR  72616 
i  RUPERT  PHILLIPS  (501)  423-6688 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sa  lesOonsu  1 1  i  ng>Appra  ising 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 

WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  451-8260 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Swice 
W.  B.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(202)  628-1133 


I  Pacific  NW  Newspaper  Associates 
I  Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

I  Sales  -  Appraisals  -  Consultations 
ATN,  INC.  •  Bill  or  Ed  Berger 
!  1801  Exposition  -  Austin,  TX  78703 
_ (512)  476-3950 _ 

NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIREDS 
GET  THEM 
THE  BUSINESS! 

I  NEWSPAPERS  FOR  SALE 

I  ARIZONA  WEEKLY  community  tabloid, 

I  two  y^rs  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. 

COUNTY  SEAT  WEEKLY,  priced  at 
$140K,  below  gross.  Includes  building. 

!  Profitable ,  needs  local  ownership.  West 
central  Texas,  near  metro  area. 
Profitable  Northwest  Texas  weekly,  near 
metro  area.  Asking  $70K,  includes 
I  building.  Owners  mo^,  must  sell.  We 
I  have  others,  free  list.  ATN,  Inc.,  Bill  or 
Ed  Berger,  1801  Exposition  Blvd.,  Au¬ 
stin,  TX  78703,  (512)  476-3950. 

ESTABLISHED  TMC  weekly  in  booming 
S.W.  Sunbelt  market.  Below  gross  of 
$290,000.  Includes  RE  Sale,  investor 
or  working  partner.  Write  Box  9367,  Edi- 
I  tor  &  Publisher. 

NORTHWEST  SUBURBAN  weekly  $2.3 
million.  High  growth  area. 
NORTHWEST  SUBURBAN  weekly 
$300,000.  Good  potential. 
[WESTERN  WASHINGTON  weekly 
$300,(X)0.  Profitable. 

EASTERN  WASHINGTON  weekly 
$75,000.  Nice  first  owner  opportunity. 
BOISE  ID.  area  weekly  $195,C>00.  Good 
first  ownership  chance. 

WESTERN  RANCHER  weekly 
$250,(X)0.  Includes  building. 

FOURNIER  MEDIA  SERVICE.  Inc.  PO 
Box  5789,  Bend  OR  97708.  Phone 
(503)  389-3277. 


NORTH  ARKANSAS  WEEKLY  with 
I  14(X)  circulation  gross  $50,(X)0.  Will 
:  sell  below  gross.  $15,000  down  balance 
over  lOyearsat  10%.  Contact  PHILLIP 
MEDIA,  PO  Box  607,  Berryville  AR 
72616.  Phone  James  (Janfield 
(501)982-5312  or  Rupert  Phillips 
(501)423-6688. _ 

ROCKY  MOUNTAIN  GEM.  Absentee 
owner  of  award-winning  weekly  will  sell 
at  below  gross.  Minimum  $25,000  down 
to  qualified  buyer.  Box  9363,  Editor  & 
Publisher. 

RAPIDLY  GROWING  NEW  ENGLAND 
weekly  and  shopper  combination  serving 
I  prosperous  area.  Priced  below  annual 
i  gross  of  $850,000.  Composition  facili¬ 
ties  included.  W.B.  Grimes  &  Co.,  1511 
K  St.,  N.W.,  Washington,  DC  20005. 
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ANNOUNCEMENTS 
NE¥lfSPAPERS  FOR  SALE 


SOUTHEASTERN  MICHIGAN  weekly 
tabloid  in  high  growth  area-  projected 
1.5  billion  worth  of  new  business  growth 
in  next  five  years.  Adjudicated  weekly 
with  4  different  editions.  117  years  old 
$500,000  gross  sales,  23K  circulation, 
^inciples  only.  $650,000.  Box  9326, 
Editor  &  Publisher. 


INDUSTRY 

SERVICES 


ADVERTISING  SERVICES 


SUNNY  FLORIDA  GULF  COAST  domi¬ 
nant  weekly  magazine.  Cash  in  on  ten 
years  results.  Circulation  exceeds  daily 
paper.  Billing  $6,000  a  week.  Early 
potential  double.  Proven  management, 
stable  growing  economy,  military  bases. 
Owner  retiring.  Cash  required.  Box 
9458,  Editor  &  Publisher. 

TWO  COLORADO  MOUNTAIN  WEEK- 
LIES,  (9  miles  apart).  Combination  sales 
$1,100,000.  Cash  flow  $300,000. 
Great  growth  locations.  Terms.  Box 
9393,  Editor  &  Publisher. 


TELEMARKETING  SPECIALIST 
19  Years  Newspaper  E^rience 
Consultant  —  Sales  Trainer 
MARIE  HOLLAND 
HOLLAND  TELEMARKETING 
PO  Box  5328  Indian  Rocks,  FL  33535 
_ (813)596-0706 _ 


aRCULATION  SERVICES 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and  in¬ 
ternational  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-29&3. 
Circulation  Consultant  for  newspapers. 


14  year  free  distribution  TV  tab  in  bust- 
ling  Zone  4  market.  ‘84  sales 
$19^,000.  ‘85  will  exceed  $215,000. 
Sales  oriented  publisher  can  do  much 
more.  Or  will  show  good  profit  as  stand 
alone.  Staff,  type-photo-office  equip¬ 
ment  in  place.  $110,000  cash.  House 
and  office  can  be  purchased  seperately. 
Serious,  financially  qualified  inquires 
only.  Box  9399,  Editor  &  Publisher. 


THREE  ARKANSAS  weeklies  in  adjoin¬ 
ing  towns.  Located  in  progressive  coun¬ 
ty.  Sell  below  gross  of  $85,000. 
$15,000  down  and  balance  over  10 
years  at  10%.  PHILLIPS  MEDIA,  PO  Box 
607,  Berryville  AR,  72616.  Phone 
James  Canfield  (SOl)  982-5312  or 
Rupert  Phillips  (501)  423-6688. 


WEEKLY  Shopper  near  San  Francisco. 
Priced  well  below  gross.  $65,000  with 
$20,(XX}  down,  balance  at  10%.  Mr. 
Carlineo  (209)522-9668. 


NEVVSPAPERS  WANTED 


EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circula¬ 
tion.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 
%26,  Editor  &  Publisher. 


NEWSPAPER  GROUP  wants  to  purchase 
exclusive  weeklies  or  dailies  with  a 
annual  volume  exceeding  $600,000  for 
weeklies  and  $8(X),000  for  dailies.  Re¬ 
plies  will  be  kept  in  confidence  and  we 
can  act  quickly.  Reply  to  Box  9419,  Edi¬ 
tor  &  Publisher. 

WELL  RESPECTED,  growing  Canadian 
daily  newspaper  with  cash  seeks  to 
purchase  smaller  newspapers  (5000- 
10,000  circulation).  Write  or  phone 
Arthur  Weeks,  Sterling  Newspapers, 
LTD,  PO  Box  10079,  Pacific  Center, 
Vancouver,  B.C.  V7Y1B6.  (604)  682- 
7755. 


EMPLOYMENT  OPPORTUNITIES 

NATIONAL  PUBLISHING  BROKERAGE 
FIRM  IN  WASHINGTON,  D.C.  seeks 
publishing  generalist  with  financial  and 
sales  bacl^round.  Willing  to  learn 
brokeran.  Send  resume  to  Box  9412, 
Editor  &  Publisher. 


_ REAL  ESTATE _ 

Would  like  to  trade  240  acres  valued  at 
$96,000  in  southeast  Missouri  fora  late 
model  web  offset  press.  Will  pay  differ¬ 
ence  in  cash.  Reply  to  Box  9414,  Editor 
&  Publisher. 
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I  LEVIS  SALES  SELLS!  The  finest  quality 
I  new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


TELEMARKETING  SALES  &  CONSUL¬ 
TANTS  for  the  newspaper  industry. 
“Quantity  With  Quality.“  Call  Teleforce 
-  794- - 


(516) : 


-1500. 


ENGINEERING  ft 
INSTALLATIONS 


Dan-Bar  Industrial  Contractors 
We  move  and  install  new  and  used  print¬ 
ing  press  equipment,  Electical,  Piping, 


Total  Turn  Key  Job. 

Contact  Mr.  Arnold  C.  Rose  (305)  293- 
49B5. 


EDITORIAL  CONSULTANTS 


SAM  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equiprrant  and  personnel  evaluation. 
Maintenance  and  training  program,  in¬ 
stallations  and  repairs.  20  years  experi¬ 
ence.  Phone  (705)  673-6607. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  ft  DARKROOM 


SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  DIMENSION 
CONTROL.  REPAIR  and  OPTIMIZING  of 
process  camera  lenses.  Herb  (^rlbom  at 
CK  Optical  -  (213)  372-0372,  PO  Box 
1067,  Redondo  Beach,  CA  90278. 


WITH  A  MACNASCAN 
ONE  MAN  COLOR  DEPT 

$59,500  FULL  PRICE 
INCLUDES  INSTALLATION 
TRAINING  ft  WARRANTY 

NATIONWIDE  REFERENCES 
&  DEMO'S  AVAILABLE 

U  P  I  AND  A  p  Wire  seps 
BEST  QUALITY  RESULTS 

FITS  IN  A  10'  X  12'  ROOM 
EXPOSES  20  "  X  24  "  IMAGE 

CALL  SCANTRONIX 

(213)  S29-5022 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter- 
raced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  N(DR  Tower  computer,  2terminals, 
printer  and  on-site  operator  training. 
DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

I  111.27,500  $45,154 

I  IV.50,000+  $65,758-1- 

Please  inquire  for  weeklies  and  shop¬ 
pers  Call  Fred  McDaniel,  Tamarix  S^- 
tems,  (505)  326-7143  or  write  to  101 
E.  30th  St.,  Farmington,  NM  87401. 


EQUIPMENT  ft  SUPPLIES 

CAMERA  ft  DARKROOM 

FOR  SALE  Pakonolith  24  film  processor.  ' 
Excellent  condition.  36“  iconics  plate  i 
maker.  THE  EUNICE  NEWS.  Eunice,  LA  I 
(318)457-3061.  | 


EQUIPMENT  &  SUPPLIES 


COMPUTERS 


VERTICAL  CAMERA.  16x20  Mitrak 
141.  Dual  lens.  6  mos.  old.  $3000.; 
L0GE/17A  PROCESSOR  w/recirc.  3 
years  old  but  used  only  twice,  $3,200. 
(203)792-5803. 

aRCULATION  SUPPUES 


ONE  COMPUGRAPHIC/Computate  2 
Model  01007  with  disk  readers  and  3 
comput^aphic/  disk  M.D.T.  350  termin¬ 
als.  Asking$13^000^  Inquire  with  Ernie 


Elizondo  (512)724-8386 


WE  MANUFACTURE  street  corner  news¬ 
paper  stands  for  vendors  in  Midwest 
area.  4ft  x  6  ft  steel  stands  with  service 
window  sliding  entry  door  $595.00. 
F.O.B  BARKER  METALCRAFT,  1701 
W.  Belmont,  Chicago,  IL  60657.  (312) 
248-1115. 


COMPUTER  SOFTWARE 


FOR  SALE 

New  twin  star  washout  unit  N  APP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co.,(213)  54B-4545. 

EftP 

CLASSIFIED  ADS 

PHOTOTYPESETTING 

i  AM,  CG  TYPESETTERS:  Buy,  Sell,  Rent 
!  $150  month  and  up.  Brokerage  10%. 

I  30  day  warranty.  Weber  (216)  729- 
I  2858. 

j  BUY/SELL/BROKER  reconditioned 
typesetting  equipment.  Large  supply  of 
I  CG  parts  available.  Call  GRAPH-X  INC. 

I  (215)  439-1942. 

I  CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC,  strips,  etc.  Both 
1  negotiable.  (919)  368-2222. 

I  CASH  FOR 

1  MARK  I,  IV,  V  PACESETTERS 
1  LINOTRON  202-CG8600 
j  (614)  846-7025 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  I BM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  upto  400  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  54166;  (715)  526-6547. 


CG  3  MDT  350‘s;  TRENDSETTER  812, 
LR,  spare  parts  kit,  fonts;  2  EDITWRI- 
TER  750()^'s,  HR;  PERMAKWIK  and 
COMPUKWIK  processors  (216)562- 
3750. 


FOR  SALE:  Editwriter  7500  and  proces¬ 
sor  with  10  fonts.  3  years  old  -  main¬ 
tained  ell.  Call  (608)  258-4880  and  ask 
for  Emmett. 


THREE  CG  Videosetter  Universal  one 
for  spare  parts,  available  late  November. 
Comp  4  and  7200  with  word  display, 
both  available  immediately.  Call  Bob 
I  Palermini,  (815)  459-4040. 


COMPUTERS 


USED  COMPUTERS 
FOR  SALE 

The  Gleaner  Company  Limit¬ 
ed  has  the  following  Second 
Hand  Computers  ad  Periph¬ 
erals  for  sale: 

Two  PDP8  DEC  Comput¬ 
ers,  each  with  64  K  Memory. 
The  Computers  operate  with 
a  COS  300  Monitor,  with 
DOS,  TOS  and  uses  DIBOL 
as  the  Programming  Lan¬ 
guage.  Two  Magnetic  DEC 
Tape  Drives.  Three  CRT’s 
(Work  Stations)  for  direct 
data  entry. 

Two  300  Lines  per  minute 
Line  Printers.  Fifty  2  mega 
byte  Disk  Packs.  Twelve 
DEC  Tapes. 

Computers  and  Peripher¬ 
als  are  in  good  working  con¬ 
dition. 

For  further  details  please 
contact 

KEITH  CHAMBERS, 

The  Gleaner  Company  Ltd., 

7  North  Street, 
Kingston  Jamaica 
TEL:  809-922-3400. 


Two  Unisetters,  for  sale,  with  keyboards 
high  range,  with  film  strips,  8  CG  MDT‘s, 
1  Computape  II  with  tape  punch 
keyboard,  2  CG  Disk  Readers.  1  ACM 
9()00  with  keyboard.  Call  Cleve  (919) 
786-4141. 

Two  ECRM  5200  OCRs  with  Beehive  ter¬ 
minals  and  DEC  PDF  8m  24k  cornputers 
with  complete  decumentation.  (jne  in 
operation  until  July  1985,  needs  com¬ 
puter  power  supply.  Purchased  new  in 
1978.  One  for  spare  parts  purchased  in 
1976.  Make  offer.  Charles  Hess  (205) 
236-1551. 


THINKING  OF  BUYING  OR  SELLING 
NEWSPAPER  PREPRESS  EQUIP- 
MENT*Phototypesetting*Laser* 
*Communications*Systems* 

For  detained  information  on 
our  method  and  services... 

Call  for  our  Brochure: 
(216)562-5000 

THE  DAVID  JOHN  COMPANY 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


MYCRO-TEK  2  MyrcoComp  llOO's,  20 
MB  Hard  Disk; 

Dual  Floppies,  Classified  Ad  System;  20 
MC  4003  Editing  terminals;  1  yr.  old. 
. .  ■'■■  ■‘I.  (216) - 


DAVID  JOHN. 


5)  562-5000. 
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EQUIPMENT  &  SUPPLIES  j 

EQUIPMENT  &  SUPPLIES 

PHOTOTYPESETTING  j 

MAILROOM 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

PRESSES 

PRESSES 

CG  TABLE  TOP  HEADLINER,  12-42 
Rs.,  10  Strips,  $850.; 

CG  TABLE  TOP  PHOTOSETTER,  Pulley 
Kit,  6  Strips,  $1250. 

BOB  WEBER.  (216)  831-0480. 


COMP  II,  Supported,  Parts  Kit,  $1500.; 
COMP  JR.,  Supported,  5  Strips,  Parts 
Kit,  $1400.; 

COMP  IV  B  HR,  4  Strips,  Kwik  Proc. 
$4500. 

BOB  WEBER.  (216)  831-0480. 
UNISETTER  HR,  $5750.; 
TRENDSETTER  812  LR,  $5500.; 

CG  UNIFIED  COMPOSER,  8  Rack  Op¬ 
tion,  X-Keyboard,  $1850.; 

MDT  350,  $2000. 

BOB  WEBER.  (216)  831-0480. 

MCS  8400  HI  RES.  &  HI  SPEED,  10 
Meg  HD,  Special  Serial  Interface,  Rul¬ 
ing,  100  Fonts,  1  yr.,  $27,500. 

BOB  WEBER.  (216)  831-0480. 
VARISYSTEMS  VCIA  FRONT  END  SYS¬ 
TEM,  1  Term.,  Dual  Disk,  Floppy  Read¬ 
er,  Tape  Reader  &  Punch,  Powerful  Driv¬ 
er  for  various  Typesetters,  $4000. 

BOB  WEBER.  (216)  831-0480. 

MCS  HIGH  SPEED  PROCESSOR, 
$1000.; 

LOG  E  17  RC  PROC.,  $1500.; 

CG  COMPUKWIK  I  PROC.  RECON¬ 
DITIONED,  $650. 

BOB  WEBER.  (216)  831-0480. 
LINOTRON  202,  700  LPM,  High  Res., 
Rev.  Video,  Parallel  Interface,  10  Meg 
Hd,  $23,000.; 

LINOTRON  202,  On  Line  Interface, 
PMA,  100  Fonts,  $16,000. 

BOB  WEBER.  (216)  831-0480. 

MCS  8600  WITH  DUAL  INTERFACE, 
PMA,  $23,500.; 

ADVANTAGE  I,  5  ‘4  Floppy  I/O,  $9500.; 
MDT  350  with  TC  &  Format,  $2500. 
BOB  WEBER.  (216)  831-0480. 


CG  DISPUY  COMPOSITION  SYSTEM, 
Complete  wth  Videosetter,  U.C.  With 
Preview,  Controller,  $14,000.; 
VIDEOSETTER  PREVIEW,  $1750. 

BOB  WEBER.  (216)  831-0480. 

EDIT  7700  II  HR,  $9500.; 

EDIT  7700  HR,  MCPO,  4  Strips, 
$7750.; 

EDIT  7700  HR,  Rev  D,  $7500.; 

EDIT  2750,  DD,  Rev  D,  $2250. 

80B  WEBER.  (216)  831-0480. 


THE 

INDUSTRY’S 

MEETING 

PLACE 

E&P  CLASSIFIEDS 
(212)  675-4380 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


MAILROOM 


•  24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•  WANTED  TO  BUY;  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program  included. 
Northeast  Industries 
(213)  256-4791. 


CUTLER-HAMMER  conveyors  and  spare  j 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  insertirig  machine  mode  E227 
NORTH»ST  INDUSTRIES 
(213)  256-4791 


FOR  SALE;  Cheshire  Labelling  I 
Machines  to  handle  North/South  Labels 
or  Computer  Printouts,  Multi  Wide 
Labels.  Savings  in  the  thousands.  In 
New  York  telephone  (516)  667-0200; 
outside  New  York  1-800-645-5240. 


FOR  SALE-4  Station  Kirk  Rudy  inserter  I 
with  12  ft.  conveyor.  THE  EUNICE 
NEWS,  Eunice  LA  (318)457-3061.  | 

GOOD  RECONDITIONED  Cheshire  and  | 
Magnacraftlabelingmachineswithsing- 
leand  multiwide  label  headsand  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  Of  (214)  357-0196.  I 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's  | 
Goss  Urbanite  4  Units  i 

Goss  Urbanite  3  color  units  ! 

GossUrbanitefolders,  roll  stands,  drives  ; 
and  accessories 

Harris  1650  Add-on  unit  | 

Harris  1650  5  unit  press  I 

Harris  845  8  units,  2  folders,  ovens  > 

Harris  V-25  8  units  1982  , 

Harrisfolders,  roll  stands,  upper  balloon  { 

formers  &  drives.  i 

Harris  V25  upper  balloon  former  | 

KING  I 

1  Colorking  unit  1969 
KJ-6  folders  1980  | 

4  unit  Newsking,  1  Press  Complete  ! 

KJ6  folders  | 

MISCELLANEOUS  i 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite)  ! 

1  Web  Specialties  3  Web  Angle  Bar  Nest  | 


Goss  Metro,  4  units,  half  deck 
Urbanite  1,000,  9  units 
Urbanite  1,000,  5  units,  3  color 
Urbanite;  7  units 
Urbanite  22"  cutoff,  7  units 
Urbanite  unit,  3  colors,  folders 
SSC  Community,  4  units 
SSC  21  W,  4  Hi^.  Heatset 
SC  Community,  10  units  (2  stacked) 
SC  Community,  9  units  UOP,  1975 
SC  Community,  7  units,  1971 
SC  Community,  6  units,  1973 
SC  Community  units  and  folders 
Suburban  15(J0,  7  units 
HARRIS  1650,  5  units 
845,  12  units  1979 
845,  5  units  1979 
V25,  8  units  JF25,  heatset 
V25,  8  units  JF25,  1973-79 
VI 5D,  8  units  JF25,  1983 
V15C,  6  units  1978 
VISA,  2  units  JF7,  tall  former 
COLOR  KING,  4  units,  KJ6,  1981 
News,  6  units,  KJ6,  1972-79 


WANTED:  Newspaper  presses  and  I  See  ONE  at  ANPA,  Booth  3154 
accessories  i 


IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


ONE  CORPORATION/Atlanta,  GA 
(404)  458-9351  Telex  700563 


2  IDAB  330  Stackers  $3,000  each. 

2  FERAG  HS  80  Stackers  $3,000  each. 
2  Cutler  Hammer  Bottom  wraps  $2,500 
each 

2  FERAG  Bottom  wraps  $2,500  each. 
All  in  good  operating  condition,  guaran¬ 
teed. 

Call  Mid  America  Graphics,  Inc. 

(816)  763-1001 

Muller  227  inserters,  231  stackers 
Muller  259  counter/stackers 
Muller  288  counter/stacker 
Ferag  HS-80  counter/stackers 
Signode  MLW  2EE  strapper 
IDAB  bottom  wraps 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  wire  conveyors.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 


GOSS  SSC  3  units  21-1  /  2"  cutoff  end  ' 
folder  and  drive.  New  1983.  ' 

IPEC  INCORPORATED 
97  Marquardt  Drive  i 

Wheeling  (Chicago),  IL  60090  i 

(312)  459-9700  Telex  206766  ! 


GOSS  Community  press  c-397.  Three  | 
units  with  community  folder,  25HP  ; 
motoravailableMayof  1986.  Anchorage  : 
Printing  Inc.,  3310  Spenard  RcT.,  | 
Anchorage,  AK  99503,  M.  Rhodes.  I 


MIEHLE  HEATSET  WEB  PRESS,  22  %" 


digest,  Martin  web  aligners,  silicone. 
Often  2  pass  oven,  Stobb  bander.  Excel¬ 
lent  condition,  $225,000.  Call  Mr. 
Newman  (816)756-3350. 


NEED  MORE  COLOR? 

•.OFFSET 
•.FLEXO 
•LETTERPRESS 
LET  US  ADD  NEW  OR  USED 
•HUMPS 
•DECKS 
•UNITS 

WE  ALSO  HAVE... 

•USED  PRESS  EQUIPMENT 
•NEW  PRESS  DRIVE  SYSTEMS 
•RTP  UPGRADES 
•PUMP  &  RAIL  INK  SYSTEMS 
PUBLISHERS  EQUIPMENT  CORP. 
3230  Commander  Drive 
Carrollton,  Texas  75006 
(214)  931-2312 


FIRST  OFFERING 
TWO  8-UNIT  GOSS 
BCARK  V 

HEADLINER  PRESSES 

Serial  #4017  (1971-72) 
Serial  #4030  (1973-74) 

(Now  DiLitho) 

Each  Consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  Folder 

with  upper  formers 

2  -  Four-bar,  angle  bar 

sections 

8  -  Full  digrital  Goes  reels  (40”) 
Tension  lockup  -  with  K  &  F 
DiLitho  saddles 
60  H.P.  Westinghouse  motors 
and  Ftncor  drive 
Electric  compensators 
Skip  slitter  -  bottom  former, 
operator  side. 

Spare  parts  allotted  to  press. 


Offered  as  two  8-unit  presses  or 
one  16-unit  press. 

iINLAND  NEWSPAPER 
MACHINERT 
CORPORA'nON 

(913)  492-9050  Telex  42362 


F&C  AUCTION  COMPANY 


1E460  East  Batavia  Aurora,  CO  80011 

jr  (303)  341-2379 

PUBLIC  AUCTION 

Bankruptcy  No.  84-00023 

November  25th,  1985 
10:00  a.m.  Denver,  CO 

COMPLETE  LIQUIDATION  -  HUGE  PARTS 
INVENTORY,  NEWSPAPER  MAIL  ROOM 
AND  HANDLING  PARTS 

Motors;  Roller  Assembly;  (all  types  &  sizes);  Bendix 
Conn.;  Sprockets;  Resistors;  Switches;  Controls; 

Belting;  Clamps;  Bolts;  Nuts,  Etc . All  types  of 

parts  for  manufacture . TOO  MANY  TO  LIST!! 

FOR  MORE  IN  FORMA  TION  &  BROCHURE 
CALL: 

(303)  341-2379 


cutoff,  38”  width,  4  units,  2  Butlers  : 
sheeter,  combo  folder  with  double  ■ 
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EQUIPMENT  fc  SUPPLIES 
PRESSES 


EQUIPMENT  «.  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  t  SUPPLIES 
WANTED  TO  BUY 


AFT  2-WEB  SHEETER  with  only  1  mil¬ 
lion  impressions,  like  new,  22  Vi" 
cutoff,  asking  $62,000  (V%  of  new  price) 
which  include  new  spare  parts  kit  and 
Baldwin  cutoff  controls,  for  sale  by  own¬ 
er  who  will  guarentee  like  new  condition. 
Mr.  Newman  (816)756-3350. 


Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  V4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
cracks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


Eureka  Log  Home  packages  valued  at{ 
$20,000  and  up.  Would  trade  for  news- 
papef  press,  composing  equipment,  job 
printing  equipment  or  newsprint.  Trade 
up  or  down.  Phone  9a.m.  to  6p.m. 
(501)423-3396  and  ask  for  John  Wal¬ 
lace. 

FOR  sale 

21  W  CUTOFF  GOSS  SSC  COMMUN¬ 
ITY  PRESS 

—4  HIGH  SSC  UNITS  WITH  TEC  C 

1000  DRYER  AND  CHILLS 

—3  FLOOR  MOUNTED  SSC  UNITS 

—SSC  FOLDER 

-3  KNIFE  TRIMMER 

-ALL  IN  VERY  GOOD  CONDITION 

SUBJECT  TO  PRIOR  SALE 

For  more  information  contact:  Bill  Man- 

full,  Harris  Graphics  Corp.  (603)749- 

1922. 

TWO  GOSS  COMMUNITY  four  high  un- 
its,  22  Vx”,  new.  One  year  Goss  warranty 
included.  Includes  lever  style  ink  foun¬ 
tain,  infrared  web  break  detectors,  plat¬ 
forming  and  ladders  and  pneumatic  con¬ 
trols.  Contact;  John  Jamieson 
Web  Offset  Publications 
(416)  831-3000 
Telex  06981493 


HARRIS 

-N-1650.  6  units,  1982,  22 
-N-845,  8  units,  1976. 

-V-22,  4  units,  1970. 

-V-15D,  8  units,  1980. 

-V-15A,  4,  5,  6  units. 

-V-15  "Vanguard”,  5  units. 

GOSS 

-"Metroliner”,  6  units,  3  half  decks, 

22", 

2:1  folders,  1981. 

-Urbanite,  6  units,  2  folders,  Cary 
pasters,  900  series. 

-SSC  Community,  6  units,  1983. 

KING 

-Newsking,  5  units,  KJ8. 

-Newsking,  2  units,  KJ4. 

BELL-CAMP  INCORPORATED 
(201)  7%-8442  -Telex  130326 


Goss  Suburban  6  units,  2  folders 
1  w/double  parallel.  All  units 
running  circumfrential. 

Harris  8  unit  V  15A  as  is  or 
completely  refurbished.  50  HP  drive 
Harris  VI 5A  add  on  units 
completely  refurbished 
Hams  V-25  add  on  units  (two) 
completely  refurbished. 

All  ^uipment  available  immediately 
in  our  warehouse,  delivery,  install¬ 
ation  and  financing  can  be  arranged. 

All  Equipment  Guaranteed 
MIRACLE  industries  INC. 
(203)  264-1802  Telex  140186 


HOE  COLORMATIC-22  V4”  cutoff 
8  units  1  double  3:2  folder 
5  colw  cylinders 
1  color  half  deck 
8  fully  automatic  reels 
GE  motors  and  drive  -  3  years  old 
Northeast  Industries 


WEB  PRESSES 

Harris  VI 5A  3  units  excellent  condition, 
all  new  rollers.  COLOR  KING  4  units, 
double  parallel  folder.  (408)289-1400 
ask  for  Jim  Estes. 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22 
Complete  6  units  (k>ss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
1  double  Goss  2:1  folder-22  Vx  cutoff 
(k>ss  Skip  Slitter 
Portable  ink  fountains 
doss  single  width  ballons 
Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
dapitol  roll-handling  equipment,  new  & 
used 

(loss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  ypu  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 

1-3/C  space  UOP  units  1979 
6-unlts  1976 

1-SC  '/%-'/4  folder  50  horsepower  1979 

1- SC  combination  ‘/j-'A-D/P  40  horse¬ 
power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  'A-Vi  folder  25 
horse  powerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices. 

OFFSET  WEB  SALES.  INC. 

73  N  SUNSET  DRIVE 

CAMANO  ISLAND,  WA  98292 

(206)  387-0097 


Suburban  900  series  units  (2) 

4  Urbanite  units  and  SU  halfs  and 
quarter  page  folder  available  early  1986 
AFT-4  units-combination  folder  -  with 
heat  -  22  Vx”  cutoff-available  now 
Harris  M850-4  units-with  heat 
Ribbon  Deck-no  former-22  Vx"  cutoff- 
available  now 

Suburban  900  series  quarter  folder  for 
exchange 

Urbanite  900  series  quarter  folder  for 
exchange 

Color  King  -  5  units  -  half  &  quarter 
page  folder  -  22  Vx”  cutoff 
Harris  845  -5  units 
Harris  V22  units 
Harris  VI 5A  units 

E.  BUCK  &  SONS  CO 
MOSS  RECK  (312)  586-9194 


PRESS  EQUIPMENT 
5  Unit  Color  King  with  KJ6 
folder.  Available  as  a  com- 

Slete  press  or  add-on  units 
nit  News  King  with  KJ6  fold¬ 
er,  40  HP  motor.  Available  Feb. 
1986. 

4  Unit  grease  lubricated  Goss 
Community  in  excellent  con¬ 
dition  -  see  to  apprrciate. 

4  Unit  Goss  Community,  with 
Community  folder,  oil  lubricat¬ 
ed.  Available  1st  quarter 
1986. 

3  Unit  Goss  Community,  Commun¬ 
ity  C-931  fider,  can  be  seen 
at  our  Lenexa  warehouse 
facility. 

6  Unit  (^munity  with  SC  fold¬ 
er,  1973  vintage  includes  a  105 
Count-O-Veyor. 

4  Unit  Urbanite  U-705,  3  mono 
printing  units,  one  tricolor 
and  Vi  page  Urbanite  folder. 

2  V-15A  add-on  units,  mfg. 

1968.  Available  "as  is"  or 
fully  reconditioned. 

6  Unit  V-15A  with  JF7  folder,  upper 
former  and  30  HP  motor  and  drive, 
available  Nov. 

4  Unit  Solna  RP36  Commercial 
web  press  with  combination 
folder,  can  be  used  for  news¬ 
paper  and/or  commercial  appli¬ 
cations. 

1  Goss  Cosmo  add-on  unit.  Stacked 
position.  Available  now,  1974 
vintage.  1  Goss  uniflow  (2:1) 
double  folder;  1  Goss  digital 
3-arm  reel,  tension  and  paster. 
INUND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


WANTED  TO  BUY 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 


Goss  Community  Press  with  SC  folder. 
Need  Six  or  more  units  with  upperformer 
but  will  consider  other  configurations. 
Please  send  full  particulars  including 
price  to  Box  9418,  Editor  &  Publisher. 


HARRIS  JF4  or  JFIO  Folder.  Immediate 
!  Need.  Contact: 

I  John  Quirk 

MPG  Communications 
PO  Box  959 
Plymouth,  MA  02360 
(617)  746-5555 


ROLL 

THE 

PRESSES! 

If  you  have  a  used  press  (or  other 
equipment)  standing  idly  by,  put 
it  back  into  production!  Perhaps 
you  can't  use  that  particular 
i  equipment — but  we’ll  bet  you 
I  could  sure  use  the  space  it  occu- 
j  pies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money — hundreds  of 
dollars  worth  of  your  space  can 
be  opened  up  for  as  little  as 
$3.00  a  line  of  our  space!  We’ll 
put  that  equipment  back  into  pro¬ 
duction  for  you  in  someone 
else’s  plant — and  produce  a  pro¬ 
fit  for  you  to  boot! 

E&P  CLASSIFIEDS 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1985 

POSITIONS  WANTED 


line  ads 

1  week  — $4  95  per  Itrre 

2  weeks— $4  45  per  lirie.  per  issue 

3  weeks— $3  75  per  lirte  per  issue 

4  weeks— S3  00  per  Itrre.  pet  issue 


1  week  —S3  30  per  line 

2  weeks— S2  75  per  line  per  issue 

3  weeks— S2  40  per  Ime  per  issue 

4  weeks— S2  20  per  line  per  issue 


Add  S5  00  per  insertion  for  Ooa  service  Add  S3  50  per  insertion  for  box  service, 
count  as  an  additional  hne  in  copy  count  as  an  additional  krre  m  copy 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch:  2  or  more  times-$70  per  column  inch. 

DEADLINE;  8  days  prior  to  publication  data. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  8k  Publisher 

11  West  19th  Street.  NY.  NY  10011.  (212)  675-4380 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


WANTED 


_ ACADEUaC _ 

ASSISTANT  OR  ASSOCIATE  professor 
of  Journalism  to  teach  news  writing,  re¬ 
porting  and  editing  in  professional  prog¬ 
ram.  Experience  in  public  relations, 
photojournalism  or  scholastic  publica¬ 
tions  desirable.  Qualifications  include 
Ph.D.  or  A.B.D.,  prior  teaching  experi¬ 
ence  at  the  University  or  College  level, 
and  demonstrated  professional  experi¬ 
ence.  Attractive  fringe  benefits;  salary 
based  upon  experience,  qualifications. 
Send  application  letter,  resume,  three 
reference  names  by  January  15,1 986  to 
Dr.  W.  Richard  Whitaker,  Chairman,  De¬ 
partment  of  Journalism,  Broadcasting 
and  Speech,  State  University  College  at 
Buffalo,  Buffalo  NY  14222.  Position 
contingent  upon  approval  by  the  State 
Universi^  of  New  York.  An  Equal  Oppor¬ 
tunity/Affirmative  Action  Employer. 


JOURNALISM-Faculty  members  of  the 
School  of  Journalism  of  the  University  of 
Kentucky  are  seeking  a  vigorous  col¬ 
league  committed  to  teaching  as  well  as 
to  research  and  creative  activity.  We 
need  a  doctoral  holder  able  and  eager  to 
teach  introductory  and  intermediate  re¬ 
porting  and  writing  and  to  instruct  in  one 
or  more  specialty  areas,  such  as  media 
law,  broadcast  journalism,  ethics,  and 
media  manaument.  Our  13  member 
faculty  has  109  years  teaching  experi¬ 
ence,  142  years  professional  experience 
and  a  commitment  to  intergrating  liberal 
arts  courses  and  perspective  into  jour¬ 
nalism  educatior;.  We  have  performed 
the  national  and  regional  professional 
arenas  and  aspire  to  excellence  in 
teaching,  research  and  service.  Applica¬ 
tions  will  be  considered  until  a  new  col¬ 
league  is  chosen.  Send  vita  and  the 
names  of  three  references  to:  Search 
Committee,  School  of  Journalism,  Uni- 

5  of  Kentucky,  Lexington  KY 
■0042. 

DIRECTOR  OF  M.A.  IN  JOURNALISM 
PROGRAM 

The  University  of  Michigan  seeks  out¬ 
standing  media  professional  with  a 
genuine  interest  in  teaching,  advising 
and  placing  highly  selected  students,  all 
with  career  goals.  Will  also  teach  other 
courses.  This  is  a  multi  year  visiting  ap- 
pointment  without  tenure  which  begins ' 
September  1986.  Master’s  degree  re- ' 
quired;  teaching  experience  desirable. 
Applicants  should  send  a  vita,  a  brief 
letter  describing  their  interest,  and  two 
letters  of  reference  November  15  to: 
Chair,  Department  of  Communications, 
2020  Frieze  Bldg,  University  of  Michi¬ 
gan,  Ann  Arbor,  Ml  48101-1285.  The 
University  of  Michigan  is  an  affirmative 
action/equal  opportunity  employer. 


BROADCAST  JOURNALISM:  The  Uni¬ 
versity  of  Southern  Mississippi  invites 
applicants  for  a  tenure  track  position  in 
the  Radio,  Television,  and  Film  Depart¬ 
ment  beginning  August,  1986.  The 
Ph.D.,  professional  broadcast  journal¬ 
ism  experience,  and  evidence  of  scho¬ 
larship  are  required.  The  successful  ap¬ 
plicant  will  teach  beginning  and  adv¬ 
anced  courses  in  radio  and  TV  news 
gathering  and  reporting  in  the  under¬ 
graduate  RTF  Department  and  will  also 
participate  in  the  graduate  program  in 
Communication  offered  by  the  School  of 
Communication.  Rank  and  salary  will  be 
commensurate  with  qualifications  and 
experience.  Send  a  letter  of  application, 
curriculum  vitae,  complete  transcripts, 
and  three  current  letters  of  recom¬ 
mendation  by  December  6, 1985,  to  Dr. 
David  H.  Goff,  Chair;  Radio,  Television 
and  Film  Department,  University  of 
Southern  Mississippi,  Box  5141,  S^th- 
ern  Station,  Hattiesburg,  MS  39406. 
AA/EOE. 

COMMUNICATIONS  (Print  Journalism) 
Assistant  Professor  level.  Tenure  track 
position.  M.A.  in  journalism  required; 
Ph.D.  preferred.  Successful  teaching 
and/or  comparable  professional  experi¬ 
ence.  Teach  introductory  and  advanced 
courses  in  newspaper  reporting  and  writ¬ 
ing.  Application  deadline:  February  14, 


Send  resume,  transcripts  and  three  let¬ 
ters  of  reference  to:  Dr.  D.W.  Farmer, 
Academic  Dean,  Kings  College,  Wilkes- 
Barre.  PA  18711. 

GRADUATE  ASSISTANTSHIPS. 
Teaching  assistants  to  study  for  MA  or 
PhD  in  Communications  for  Fall  1986. 
Monthly  stipend.  Persons  with  under¬ 
graduate  degree  in  print  journalism,  pro¬ 
fessional  experience  and  a  3.0  grade 
point  average  are  invited  to  apply. 
Should  take  Graduate  Record  Examina¬ 
tion  by  March.  Contact  Dr.  Kurt  Kent, 
Graduate  Coordinator,  College  of  Jour¬ 
nalism  and  Communications,  University 
of  Florida,  Gainesville,  FL  32611.  AA/ 
EOE. 


JOURNALISM,  GANNETT  PROFESSOR 
(Marshall  University).  Salary  range; 
$40,000-44,000/9  months  depending 
uppn  qualifications.  Bachelor’s  degree 
in  journalism  plus  extensive  experience 
in  print  media.  Preference  will  be  given 
to  those  with  advanced  degree  and  those 
who  have  previous  teaching  experience. 
Application  deadline:  December  2, 
1985.  Setvd  applications  and  supporting 
materials  to:  Dr.  Deryl  R.  Learning, 
Director,  W.  Page  Pitt  School  of  Journal¬ 
ism,  Marshall  University,  Huntington, 
WV  25701.  An  Equal  Opportunity/ 
Affirmative  Action  Employer. 

JOURNALISM  ASSISTANT  PROFES- 
SOR,  tenure  track.  Ph.D.  and  profes¬ 
sional  experience  preferred.  MA  and  ex¬ 
tensive  professional  experience  consi¬ 
dered.  Teach  basic  skills  courses  in  jour¬ 
nalism.  May  teach  courses  at  graduate 
level  in  Master  of  Mass  Communication 
curriculum.  Advise  students,  general 
committee  work.  Send  resume,  three  let¬ 
ters  of  recommendation  to:  Chair, 
Search  Committee,  Walter  Cronkite 
School  of  Journalism  and  Telecom¬ 
munication,  Arizona  State  University, 
Tempe,  AZ,  85287.  Equal  Employment 
Opportunity  Employer. 

PUBLIC  RELATIONS  -  Assistant  profes- 
sor  to  teach  basic  and  advanced  under¬ 
graduate  courses  in  150-student  public 
relations  major  which  is  seeking 
ACDMC  accreditation  in  an  accredited 
Department  of  Journalism.  Assignment 
depends  upon  interests  and  strengths 
but  may  include  courses  in  public  rela¬ 
tions  communications,  PR  publications, 
and/or  PR  campaigns  and  management, 
and  working  with  national  award¬ 
winning  student  society.  Significant  pro¬ 
fessional  experience  (APR  desirable) 
may  substitute  for  earned  doctorate. 
Submit  vita,  three  letters  of  recom¬ 
mendation,  and  college  transcripts  by 
January  31,  1986  to:  Journalism 
Search,  Office  of  Academic  Affairs, 
Western  Kentucky  University,  Bowling 
Green,  KY  42101.  An  Affirmative  Ac¬ 
tion,  Equal  Opportunity  Employer. 


E&P  Classified  graduate 
Advertising 

1  1  W.  1  9th  St.  St  Thor 
New  York,  NY 

10011.  rrZ 

public  rel 

_  .  ,  top  10  in 

For  information  saiarya 

II  James  V\ 

College  ( 

(212)  675-4380. 

EDITOR  &  PUBLISHER  for  November  9  1985 


PUBLIC  RELATIONS  TENURE  TRACK 
TEACH  BOTH  GRADUATES  AND  UNDERGRADU¬ 
ATES 

College  of  St.  Thomas 
St.  Paul,  Minnesota 

THE  COLLEGE  OF  ST.  THOMAS  is  looking  for  an  energetic  and 
qualified  individual  to  be  a  key  part  of  a  vital  public  relations  track. 
The  ideal  candidate  will  have  a  Ph.D.  or  ABD.  Several  years  of 
actual  public  relations  and  college  teaching  experience  is  a  must. 
Academic  or  practical  work  in  advertising  would  be  a  definite  plus  for 
this  tenure-track  position. 

This  person  will  teach  such  courses  as  public  relations  writing, 
advanced  public  relations  and  would  have  an  opportunity  to  teach  a 
graduate  level  course  in  our  unique  Master’s  Program  in  Business 
Communications.  St.  Thomas  has  an  active  PRSSA  Chapter  and 
the  successful  candidate  will  work  with  this  group  of  young  people. 
St.  Thomas  is  a  century-old  liberal  arts  college  with  a  well- 
established  Department  of  Journalism  and  Mass  Communication. 
St.  Thomas  is  private.  Catholic,  coeducational.  We  seek  candidates 
who  possess  a  clear  identification  with  our  goals  and  objectives. 
St.  Thomas  is  located  in  St.  Paul  in  the  heart  of  the  Twin  Cities.  As  a 
public  relations  and  advertising  market,  the  Twin  Cities  rank  in  the 
top  10  in  the  nation.  The  quality  of  life  in  the  area  is  undisputed. 
Salary  competitive.  Send  resume,  clips  and  salary  history  to;  Rev. 
James  W.  Whalen,  Chair  of  Journalism  and  Mass  Communication, 
College  of  St.  Thomas,  St.  Paul,  MN  55105.  Application  deadline  is 
January  10,  1986.  Opening  is  for  fall  semester,  1986. 


I  SAN  DIEGO  STATE  UNIVERSITY  has 
I  two  terr-month  tenure  track  openings  be¬ 
ginning  Fall  1986,  in  news  editorial  and 
advertising/public  relations  emphases. 
Probably  assistant  professor,  possibly 
associate  professor  level.  Ph.D.  and  re¬ 
cord  or  promise  of  scholarly  research  and 
publication  required.  Send  letters  of  ap¬ 
plication  and  curriculum  vitae  to:  cir. 
Barbara  Hartung,  Department  of  Jour¬ 
nalism,  San  Di^  State  University,  San 
Di^,  (iA  92182,  before  December  1, 
1985.  AA/EOE. 

UNIVERSITY  OF  FLORIDA.  Assistant 
;  professor  for  1986-87  ywr  in  tenure 
:  line.  Teach  reporting/basic  journalism 
courses.  Demonstrated  scholarly  in¬ 
terests.  Professional  experience  needed; 
i  PhD  preferred.  Minimum  salary  of 
I  $24,()00.  Apply  by  Jan.  15  to  Prof.  Les 
!  Carson,  Coll^  of  Journalism  &  Com- 
j  munications.  University  of  Florida, 

I  Gainesville,  FL  32611.  AA/EOE. 

I _ 

UNIVERSITY  OF  ALASKA,  ANCHOR- 
I  AGE  seeks  an  assistant  professor  with 
i  primary  emphasis  in  journalism.  Tenure 
I  track  position  beginning  /tugust,  1986. 

;  Requires  professional  and  teaching  ex- 
I  perience  in  journalism  area.  Ph.D.  or 
;  Master's  in  related  area  of  mass  com- 
I  munication.  Demonstrated  research/ 
I  creativity.  Will  teach  newswriting,  edit- 
I  ing,  and  one  or  more  of  the  following, 

I  typography  and  graphic  design,  broad- 
I  cast  newswriting,  photojournalism,  re- 
I  search  rnethods,  history  of  mass  com- 
i  munications,  and  communication  law. 

'  Fast  growing  department  has  140  ma¬ 
jors,  Compu^phic  lab  equipment,  and 
the  Atwood  Chair  of  Journalism.  Salary 
very  competitive,  relocation  allotment. 
Application  deadline  January  15.  Send 
letter  of  application,  resume,  and 
names,  addresses  and  telephone  num- 
I  bersof  three  references  who  may  be  con- 
!  tacted  to:  Journalism  Search,  Personnel 
I  Services,  University  of  Alaska,  Arlchor- 
I  age,  3211  Providence  Drive,  Anchor^ 
!  AK  99508.  An  Affirmative  Action/Equal 
j  Opportunity  Employer  and  Institution. 

!  VISITING  PROFESSOR  -  University  of 
Florida  Department  of  Journalism  seek¬ 
ing  Gannett  Distinguished  Visiting  Pro¬ 
fessor  for  1986-87  academic  year.  Must 
be  able  to  teach  law  of  mass  communica- 
tions  and  other  senior  journalism 
courses.  Salary  $40,0(X).  Apply  to  Prof. 
Jean  Chance,  (tolle^  of  Journalism  & 
Communications,  University  of  Florida, 
Gainesville,  FL  32611.  Deadline  is  Feb. 
1,  1986.  AA/EOE. 

ADMINISTRATIVE 


GENERAL  MANAGER/PUBLISHER  for 
small  daily  with  solid  growth  opportuni¬ 
ties.  Marketing-oriented  management 
and  leadership  needed.  Good  work  ex¬ 
perience  and  examples  of  initiative  and 
creativity  important.  Competitive  salary 
plus  incentive  and  benefits.  Pleasant 
Mid-Atlantic  community.  Reply  in  confi¬ 
dence.  Box  9390,  Editor  &  Publisher. 

GROUP  GENERAL  MANAGER 
For  expanding,  acquisition  minded  pub¬ 
lisher.  Strong  managerial  leader  with  re¬ 
cord  of  com^itive  success.  Must  have 
knowledge  of  all  phases  of  publishitw 
including  marketing  and  financial.  Self¬ 
starter,  problem  solver,  people  motiva¬ 
tor.  Excellent  growth  opportunity.  Highly 
competitive  salary,  incentives,  and  be¬ 
nefits.  Invigorating  southwest  commun¬ 
ity.  Challenge  begins  January  1986,  and 
so  do  the  rewards.  Reply  in  confidence  to 
Box  9426,  Editor  4  Publisher. _ 

GENERAL  MANAGER  for  4  entertain¬ 
ment  magazines.  Heavy  sales,  business 
marketing  background.  Oversee  6  sales¬ 
people.  $27,0<X)  salary  bonus.  Resume 
Good  Times,  Box  303,  Roslyn,  NY 
11576. 


HELP  WANTED 


ADMINISTRATIVE 


WE  ARE  SEEKING  an  experienced 
general  manager  for  a  corporate  position  I 
managing  an  expanding  weekiv  group  in  j 
the  San  Francisco  Bay  area.  If  you  have  I 
had  general  management  responsibili- 1 
tieswith  stand-alone  and  group  weeklies  | 
with  strong  marketing  success,  plus 
editorial,  circulation  and  production 
knowledge,  please  send  wur  resume  to; 
Gail  Cutler,  Personnel  Director,  Lesher 
Communications,  Inc.,  2640  Shade- 
lar^s  Dr.,  Walnut  Creek,  CA  94598.  j 

NATIONWIDE 

NEWSPAPER 

RECRUITINO 


We  have  been  recailting  In  the 
Graphic  Arts  industry  for  nearly  fen 
years.  CXjt  specialization  is  Search 
arrd  Placement  of  Administrative, 
Production,  Advertising  otkI  Edito¬ 
rial  Personnel.  In  this  decade  of 
service  we  hove  developed 
strong  relationships  arxJ  quality 
contacts  throughout  the  industry. 
Contact  us  in  confiderrce  tor  in¬ 
formation  on  current  applicants  or 
opportunities. 

JACK  S.  DARGINSKY 
From  Coast  to  Coast 
FEE  PAID 


HELP  WANTED 


ADMINISTRATIVE 


JOI N  NOW  and  become  part  of  one  of  the 
most  advanced  systems  installed  tor 
accounts  receivable.  Immediate  open¬ 
ing  for  an  individual  with  5  to  7  ^rs 
experience  in  private  or  public  account¬ 
ing.  Position  requires  a  college  degree  in 
accounting  or  business  management. 
To  be  considered  an  individual  must  de¬ 
monstrate  good  communication  skills, 
organization  skills  and  previous  experi¬ 
ence  in  managing  a  staff  of  7  to  10  peo¬ 
ple.  Responsibility  includes  coordinat¬ 
ing  all  activities  for  order  entry,  billing, 
cash  receipts  and  collections.  Previous 
newspaper  experience  and/or  experience 
with  automated  billing  systems  is  a  defi¬ 
nite  plus. 

We  offer  excellent  salary  to  commensu¬ 
rate  with  experience  ancl  education,  plus 
a  cumprehensive  benefits  program  and 
excellent  working  conditions.  For  im¬ 
mediate  consideration  send  your  con¬ 
fidential  resume  and  salary  require¬ 
ments  to  Box  9427,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer 


HELP  WANTED 


I  GENERAL  SALES  MANAGER  | 
{  General  Sales  Manager  -  For  Number  1  i 
I  Media  in  Micronesia.  Energetic,  results  ; 
I  oriented  individual  required  to  man^ 
ad  sales  for  three  media;  Number  1  i 
I  Radio  Station,  Cable  Telvision  currently  i 
I  generating  $800,000  annually  in  ad  j 
I  sales,  and  18,700  paid  weekly  circula-  i 
I  tion  TV  Guam.  Must  have  independent  | 
sales  management  experience,  be  an  : 
aggressive  motivator,  and  strong  leader.  | 
Excellent  incentive  package  and  be-  ' 
nefits.  Send  resume,  salary  history,  and  ^ 
references  to  Harrison  0.  Flora,  Group  I 
Vice  President,  Western  Systems,  Inc.,  ] 
530  W.  O'Brien  Drive,  Mana,  Guam 
1 96910.  j 

EDITOR  &  PUBLISHER  j 
11  West  19th  Street  1 
New  York,  NY  10011  I 
(212)  675-4380 


EXECUTIVES  U  S 


FORMERIY  EXECUTIVES  WEST 
4250  East  Camelback  Road  *  Suite  I80K 
Phoenix.  Arizona  86018  602/VS2-I204 

20,000  circulation  evening  paper  with  | 
23,000  free  Sunday  Shopper  needs  to  I 
move  into  the  modern  age  of  circulation.  I 
Emphasis  on  possible  iMC,  mail,  other 
combinations.  Now  have  IBM  34  and 
CDS  circulaton  system  but  not  wedded 
to  it.  Independently  owned.  ' 

Want  a  self-starter  leader  to  guide  and  I 
direct  operation  as  integral  part  of  man¬ 
agement  team.  Do  not  want  to  have  to 
teach  him  or  her  butthe  opposite.  Famil¬ 
iar  with  ABC. 

Pay  in  the  25  to  30  thousand  bracket 
with  multiple  fringes  and  bonus.  Fine 
small  city  in  upstate  New  York,  quiet, 
good  community  services,  schools,  chur¬ 
ches,  library,  art  center.  Adirondack 
foothills,  great  in  Summer  and  Winter 
recreation.  Close  enough  to  bi^r  cities 
to  shake  cobwebs  out.  Box  9384,  Editor 
&  Publisher. 


executive 

DIRECTOR 
FIRST  ABCENDBfENT 
CONGRESS 


Coalition  Of  Major  US  News 
Org^anisations  To  establish 
headquarters  at  University  of 
Colorado  in  Boulder.  Must 
have  strong  news  back¬ 
ground  and  proven  adminis¬ 
trative,  organizational  and 
writing  skills.  Send  resume 
before  December  IS  to  First 
Amendment  Congress,  Box 
17407,  Dulles  Airport. 
Washington  DC  80041 
Equal  Opportunity  Employer 


CLASSIFIED  SALES  person  for  Zone  4 
with  strong  sales  experience  in  automo¬ 
tive  and  real  estate  advertising.  Must  be 
aggressive  with  positive  mental  attitude 
and  be  willing  to  develop  and  service  new 
accounts  in  all  classifications.  Send  re¬ 
sume  and  salary  requirements  to  Box 
9430,  Editor  &  Publisher. 

PUBLISHING  GENERAL  MANAGER 
A  fast  growing  organization  is  searching 
for  an  experienced  sales  motivating 
manager.  Successful  candidates  will 
have  a  proven  record  in  business  to  busi¬ 
ness  communication,  including  edito¬ 
rial,  sales  and  circulation.  Must  be  able 
to  achieve  a  successful  financial  state¬ 
ment.  Your  outstanding  leadership  qual¬ 
ities  could  quality  you.  Good  benefits, 

I  including  salary  and  performance 
I  bonus.  Box  9398,  Editor  &  Publisher. 

I _ 

PHONE  SALES  MANAGER 
.  Newspaper/magazine  publishing  group 
I  in  southeast  Michigan  seeks  and  aggres¬ 
sive,  experienced  phoneroom  manager. 
Competitive  market.  Strong  products. 
Must  be  able  to  train  and  motivate.  Re¬ 
sume  and  salary  requirement  to  D. 
Hohendorf,  Box  14,  Union  Lake  Ml 
48085.  (313)360-6397. 


SENIOR  SALES 
REPRESENTATIVE 

ColNer- Jackson,  the  leader  in 
newspaper  management  sys¬ 
tems,  is  seeking  a  qualified  indi¬ 
vidual  for  Senior  Sales  Repre¬ 
sentative  on  the  west  coast. 
Working  knowledge  of  the  news¬ 
paper  industry  essential  and  ex¬ 
perience  with  business  account¬ 
ing  procedures  required.  Com¬ 
puter  hardware  experience  help¬ 
ful.  Send  resume  and  salary  his¬ 
tory  in  confidence  to; 

Newspaper  Systems 
Sales  Manager 
Collier-Jackson,  Inc. 

3707  W.  Cherry  Street 
Tampa,  FL  33607-2596 


Z^Q^JMCKaON,  I 


I _ ADVERTISING _ I 

ADVERTISING  DIRECTOR  i 

Suburban  Zone  1  weekly  newspaper  ; 
group  with  a  20-plus  advertising  staff.  | 
Prior  management  experience  neces-  ' 
saty.  Exceptional  compensation  and  be-  | 
nefits  for  the  exceptional  person.  Award  . 
winning  newspapers  page  circulation,  | 
established  over  75  years.  Send  com-  ; 

I  plete  resume  with  detailed  previous  five  [ 

I  year  duties  and  salary  history  to:  Box  , 
j  9371,  Editor  &  Publisher.  I 

ADVERTISING  MANAGER  for  8200  dai-  i 
ly  with  30,000  TMC.  Beautiful  Lake  ! 
Michigan  coastal  community,  excellent  | 

I  schools,  independently-owned  paper.  { 
Applicants  must  have  successful  back-  | 
ground  in  promotion  and  leadership.  | 
Competitive  salary  plus  bonus,  benefits.  ; 
Please  send  resume,  salary  require-  I 
ments,  references  and  statement  of  per-  i 
sonal  goals  to;  David  R.  Jackson,  Pub-  i 
lisher.  The  Daily  News,  PO  Box  340,  ! 
Ludington,  Ml  49431.  j 

ADVERTISING  DIRECTOR  i 
Daily  newspaper  in  southern  lower  i 
Michigan  area  seeks  aggressive  person  | 
experienced  in  all  areas  of  newspaper 
advertising.  Good  salary  plus  excellent  I 
incentive  plan.  Great  advancement  pos-  \ 
sibilities  with  fast-growing  newspaper  | 

roup.  Send  resume  to  Box  9438,  Editor 
Publisher.  | 

AD  DIRECTOR-Lead  a  professional  staff  | 
of  24.  Full  responsibility  for  retail,  clas¬ 
sified  and  national  sales  in  an  estab¬ 
lished  but  growing  Zone  5  market.  Posi-  | 
tion  reports  to  publisher.  Send  resume  . 
including  salary  requirements  to  Box  i 
9436,  Editor  &  Publisher. 

ADVERTISING  MANAGER 
Immediate  opening  for  manager  of  week¬ 
ly  newspaper  advertising  department  in 
Zone  2.  Must  be  self  starter,  have  man¬ 
agement  ability,  be  able  to  train  and 
motivate  staff  as  well  as  sell  individually. 
Send  resume  to  Box  9456,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  MANAGER 
We  are  searching  for  excellence  to  fill 
this  km  position  at  a  mid-sized  Zone  2 
daily.  Dur  top  100  market  is  highly  com- 1 
petitive  -  we  are  the  leaders  in  quality 
and  share  of  field  with  room  for  more  | 
growth.  Your  experience  in  supervisinga  i 
good  sales  team,  developing  target  i 
accounts  and  producing  results  with  I 
special  sections  and  promotions  is  what  i 
we  need.  Our  open  management  struc-  i 
ture  provides  room  for  personal  growth  at  i 
this  newspaper  owned  by  a  well  re-  j 
spected  media  group.  If  you  are  in-  i 
terested  in  this  challenging  position  tell 
us  why  you  are  the  person  for  it  by  writ-  { 
ing.  Box  9459,  Editor  &  Publisher.  ] 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
Successful  Zone  1  weekly  seeks  experi¬ 
enced  manager  for  advertising  depart¬ 
ment.  Must  have  3  to  5  years  advertising 
sales  experience  and  proven  ability  to 
LEAD,  train  and  motivate  staff.  Salary 
plu;>  commission  and  bonus.  Box  9460, 
Editor  &  Publisher. 

CLASSIFIED  SALES  SUPERVISOR 
Supervisor  needed  to  oversee  daily  sales 
activity,  accounts  servicing  and  tele¬ 
marketing  sales,  of  ourexpandingclassi- 
fied  department.  Candidate  should  have 
knowledge  of  newspaper  advertising  pro¬ 
cedures,  supen/ision  of  a  phone  room 
operation,  and  ability  to  tram  and  moti¬ 
vate.  Very  competitive  market,  located 
minutes  from  New  York  City.  Send  re¬ 
sume  to:  Box  9372,  Editor  &  Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 
for  the  York  Daily  Record.  The  Record  is 
a  growing,  39,000  circulation  paid 
morning  newspaper  in  York,  Pa.  York  is 
part  of  a  top  50  ADI  and  as  an  MSA  ranks 
106  with  a  population  of  390,000.  Our 
front  end  system  is  an  ATEX  7000  and 
you  will  start  out  with  a  staff  of  nine. 
Classified  share  of  field  with  our  daily 
competition  has  been  topping  50%  (in¬ 
column  and  display)  and  we  want  to  do 
even  better.  This  is  an  opportunity  for 
you  to  build  on  our  success,  which  has 
come  about  in  the  past  two  years.  If  you 
have  experience  and  the  ability  to  build  a 
more  effective,  aggressive  organization, 
I  want  to  hear  from  you.  Please  send  your 
resume  and  salary  r^uirements  to  ^ry 
D.  Graff,  Advertising  and  Marketing 
Director,  Daily  RecorcL  1750  Industrial 
Highway,  York,  PA  17402. 


EXPERIENCEDCLASSIFIED  MANAGER 
We  are  a  100,000  daily/140,000  Sun¬ 
day  newspaper,  in  a  picturesque  South¬ 
eastern  Pennsylvania  single  paper  mar¬ 
ket,  seeking  a  person  with  successful 
management  experience  in  both  outside 
and  phone  room  classified  sales.  We  re¬ 
quire  an  individual  with  excellent  people 
skills  who  can  motivate,  train  and  lead  a 
veteran  staff  of  over  20  people.  Salary 
plus  commission  and  bonus.  Exception¬ 
al  benefit  package.  Family  owned  opera¬ 
tion.  Send  resume  to  Advertising  Direc¬ 
tor,  Lancaster  Newspapers,  Box  1328, 
Lancaster  PA  17603. 

MANAGER-TRAINING  & 

STAFF  DEVELOPMENT 
People.  It's  what  our  business  is  all 
about;  and  it's  the  development  of  sales¬ 
people  potential  which  has  helped  our 
business  to  grow  with  them. 

It's  true.  Since  1982,  classified  linage 
in  both  our  San  Francisco  Chronicle  and 
San  Francisco  Examiner  has  grown  an 
42%.  Sure,  the  economy  has  lent  some 
weight  to  such  progress,  but  we  know  it's 
our  committment  to  maximizing  the 
skills  of  our  100  classified  salespeople 
which  made  the  real  difference. 

In  a  similar  time  frame  some  14  of  these 
people  have  been  promoted  and  there 
lies  our  next  concern — without  a  mana¬ 
ger  we'll  not  be  able  to  develop  people 
quickly  enough  to  match  our  growth. 

So  it's  a  special  kind  of  manager  we 
want.  Someone  who  can  bask  in  the  hard 
earned  satisfaction  of  being  such  a  vital 
ingredient  in  salespeople  progression. 
You  may  not  be  the  head  of  a  department 
but  you  II  have  what  it  takes  in  the  shape 
of  practical  experience  in  every  aspect  of 
training  salespeople  together  with  the 
ambition  to  grow  further  in  one  of  the 
nation's  most  prodigious  advertising  de¬ 
partments. 

Please  telephone  or  write  to: 

Paul  K.  Phillips 

Manager,  Classified  Advertising 
San  Francisco  Newspaper  Agency 
925  Mission  Street 

San  Francisco  CA  94103 
(415)777-7415  EOE/M/F 


EDITOR  &  PUBLISHER  for  November  9  1985 


r 


HELP  WANTED 


ADVERTISING 


PROMOTION 

If  you  are  an  experienced  promotion  per¬ 
son  with  a  newspaper  media  voup  or 
similar  and  need  to  grow  in  a  challenging 
environment  I'd  like  to  hear  from  mu. 
sew  Services  (Stamps-Conhaim)  the 
leader  in  it's  field,  has  an  immediate 
opening  for  an  experienced  marketer. 
You  will  help  plan  and  implement  prom¬ 
otions,  presentations,  campaigns  etc.  At 
the  head  office  in  California. 

We're  growing  fast  and  have  great  pro¬ 
jects  coming.  We  work  hard,  we  have  fun 
and  we  pay  for  good  people.  Send  a  re¬ 
sume  first. 

sew  Services  20433 
20433  Nordhoff  St. 
Chatsworth  CA  91311 

Attn:  Mr.  Dick  Wagland 


RETAIL  ADVERTISING  MANAGER 
32,000  ABC  daily  seeks  strong,  aggres¬ 
sive  RAM.  Ideal  candidate  will  have  five 
years  experience  in  sales  management, 
including  demonstrated  knowledge  and 
skills  in  managing  people.  Good  oppor¬ 
tunity  to  join  growing  company  in  the 
center  of  twelfth  wealthiest  county  in  the 
nation.  Send  resume  and  salary  require¬ 
ments  to  Advertising  Director,  THE 
TIMES  HERALD,  Box  591,  Norristown, 
PA  19404-no  calls  please. 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send  re¬ 
sume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 


SIX-DAY  AFTER  NOON/Saturday  AM  dai¬ 
ly  in  Zone  2  is  seeking  an  individual  who 
has  a  proven  track  record,  is  highly  moti¬ 
vated  and  possess  a  highly  postive  men¬ 
tal  attitude  to  provide  dynamic  and  in¬ 
novative  leadership.  You  will  be  ex¬ 
pected  to  increase  sales  by  promoting 
and  marketing  the  product,  train  and 
motivate  qualified  people,  and  develop 
an  effective  sales  incentive  plan.  Experi¬ 
ence  in  management,  advertising  sales, 
and  computer  literacy  necessary.  We 
offer  full  benefits,  a  salary  commensu¬ 
rate  with  experience  and  a  community 
that  is  nestled  in  the  foothills  of  the  Adir¬ 
ondack  mountains.  Please  send  your  re¬ 
sume  complete  with  experience  and  sal¬ 
ary  history  to:  Dottie  Brittain,  Personnel 
Director,  The  Recorder,  PO  Box  640, 
Amsterdam  NY  12010. 


THE  DALLAS  TIMES  HERALD  is  seeking 
an  experience  classified  individual  with 
strong  leadership  and  motivational  qual¬ 
ities  to  head  up  our  Telephone  Sales. 
Must  be  skilled  in  telephone  sales  man¬ 
agement  and  an  effective  leader.  Our 
aggressive  and  competitive  market  de¬ 
mands  the  same  for  this  challenging 
position.  Excellent  compensation  pack¬ 
age  and  benefits.  Send  resume,  includ¬ 
ing  recent  salary  history,  to  Classified 
Advertising  Manager,  Dallas  Times 
Herald,  1101  Pacific  Ave.,  Dallas  TX 
75202  or  call  Joe  Moss  (214)744- 
6405. 


HELP  WANTED 


ADVERTISING 


ZONE  5  Group  (8,000-18,000  circ.)  I 
looking  for  applicants  for  advertising  | 
sales  and  management.  Must  have  ex-  { 
perience  in  newspaper  advertising  sales  | 
and  be  willing  to  relocate.  Send  com¬ 
plete  resume  and  salary  requirements  in 
strict  confidence  to  Box  9409,  Editor  & 
Publisher. 


DATA  PROCESSING 


^  PROGRAMMER  ANALYST 

neer^individual  with  minimum^  years 
COBOL  experience.  Circulation  or  adver¬ 
tising  system  experience  helpful.  IBM, 
j  VAX  or  HP  a  plus.  Send  resume  to:  M. 
I  Rubino,  Collier-Jackson,  Inc.,  3707  W. 
I  Cherry  St.,  Tampa,  Florida  33607. 


CIRCULATION 


CIRCULATION  DIRECTOR 
25,000  daily  and  27,000  Sunday  op¬ 
eration  located  in  Eastern  Kentucky.  Su¬ 
pervise  staff  of  five  district  managers, 
200  carriers  and  42  motor  route  drivers. 
Re^nsible  for  mailroom  operation. 
TMC  and  marketing  background  helpful. 
Must  have  minimum  of  five  years  in  cir¬ 
culation.  Experience  as  number  2  per¬ 
son  in  department  preferred.  Send  re¬ 
sume,  salary  history  and  references  to: 
Robert  W.  F^rks,  General  Manager,  The 
Daily  Independent,  224  17th  St.,  Ash¬ 
land  KY  41101. 

GENERAL  MANAGER 
HAND  DELIVERY  OPERATIONS 
Reporting  to  the  Vice  President  of  Opera¬ 
tions  of  the  Distribution  Division,  you 
will  be  responsible  for  management  of 
our  4-facility,  2-state  operation  which 
delivers  newspapers  and  advertising  to 
over  375,000  homes  per  week.  You  will 
provide  dynamic  leadership  to  the  Facil¬ 
ity  Managers  reporting  to  you  and  work 
closely  with  them  to  reach  the  goal  of 
producing  the  best  possible  delivery  at 
the  lowest  cost. 

This  position  requires  specific  experi¬ 
ence  in  the  Circulation  Saturation  Deliv¬ 
ery  Field  plus  a  strong  managerial  back¬ 
ground  and  superior  skills  in  planning, 
logistics,  and  cost  control.  You  will  be 
accountable  for  30  full  time  employees, 
800  plus  independent  contractors,  350- 
400  young  pmple  and  20  vehicles. 

To  explore  this  outstanding  opportunity, 
qualified  candidates  are  encouraged  to 
send  resume  and  salary  requirements  to: 
Nancy  Banks,  Personnel  Manager, 
Beacon  Communications  Corporation, 
20  Main  Street,  Acton,  MA  01720.  An 
Equal  Opportunity  Employer,  M/F. 


HELP  WANTED 


aRCULATION 


CIRCULATION  DEPARTMENT  HEADS 
Home  delivery  manager  and  single  copy  I 
manager  needed  for  aggressive  daily  | 
newspaper  located  in  the  major  Texas  i 
market.  Qualfied  applicants  must  be  re-  { 
suit-oriented  managers  with  a  good  track 
record  of  achievements.  You  must  be  I 
familiar  with  ABC  audit  practices  and  ! 
automated  circulation  sykems.  Salaiy  i 
and  benefits  commensurate  with  expert- 1 
ence.  Send  resume  and  salary  history  { 
and  requirements  to  Box  9422,  Editor  &  | 
Publisher.  ! 


CIRCULATION  DIRECTOR 
Endlessly  promotion  minded.  Know  car¬ 
rier  routes  and  large  motor  routes. 
Growth  market  daily  12  Vi  thousand. 
Good  benefits.  $30,000  a  year.  Gallup 
Independent.  PO  Box  1210,  Gallup  NM 
87301. 


HOME  DELIVERY  MANAGER  Central  I 
Calif.  Coastal  daily  seeks  aggressive,  re-  | 
sponsible  person  with  circulation  and  i 
supenrisory  skills.  Reports  directly  to  cir-  | 
culation  manager.  Call  Mon.-Fri.  10AM-  I 
Noon  (805)  M3-1901  Ext.  212  or  send  | 
resume,  in  confidence,  to  Mr.  Van  ! 
Duyne.  ro  Box  112,  San  Luis  Obispo  CA  : 
93406.  ! 


SOUTHERN  CALIFORNIA  major  metro  : 
(Zone  9)  is  now  seeking  an  aggressive,  i 
goal  oriented  individual  to  fill  suc^is-  i 
ory  slot.  You  will  oversee  8-10  (Jistrict  I 
I  Managers  and  approximately  125  A.M.  i 
I  adult  carriers.  If  you  have  at  least  3  years  | 
I  successful  circulation  experience  and  : 
enjoy  environment,  forward  your  resume  j 
to  Box  9403  Editor  &  Publisher.  ! 


SINGLE  COPY  SALES  REP  ! 
Clear  opportunity  available  for  an  experi¬ 
enced,  energetic,  sales  oriented  indi¬ 
vidual  selling  circulation  programs  for  a 
national  newspaper.  Two  territories 
available:  Orlando — Miami.  Must  be  I 
willing  to  travel,  college  degree  prefer-  I 
red.  Newspaper  experience  helpful.  Sal-  I 
ary  bonus  benefits  auto.  Relocation  at  | 
I  own  expense.  Send  resume  and  a  salary  | 
I  history  to  Box  9435,  Editor  &  Publisher. 


WANT  TO  LIVE  AT  THE  BEACH?  This  j 
opening  is  only  for  an  aggressive  person  | 
with  circulation  promotion  and  sales  ex-  | 
perience.  Report  directly  to  circulation 
director.  We  offer  a  starting  salary  in  the 
mid  $20's  plus  bonus  and  great  be¬ 
nefits.  Send  resume  immediately  to  Be¬ 
verly  A.  Jurgensen,  Personnel  Director, 
Wilmington  Star-News  Inc.,  PO  Box 
840,  Wilmington  NC  28402. 


CIRCULATION 
MANAGER 
USA  TODAY 

USA  TODAY,  “the  Nation's  newspaper",  has  an  immediate  oppor¬ 
tunity  for  an  aggressive,  high  energy,  creative,  career-minded  sales 
and  marketing  professional  in  Z(jNE  2.  A  proven  track  record  in 
single  copy;  budget  preparation,  circulation  computersystems,  and 
hands-on  working  knowledge  of  print-site  facilities  a  must.  The 
qualified  candidate  will  have  5  years  circulation  management 
background  and  the  ability  to  supervise  a  successful  sales  team. 
Individual  will  also  oversee  rack  repair  and  print  site  operations. 
Persuasive  oral  and  written  communication  skills  with  an  up-beat 
positive  attitude  essential!  Position  reports  to  General  Manager. 

USA  TODAY  is  committed  to  growth  —  yours  and  ours.  RUSH  your 
resume  with  salary  requirement  to: 


illSA 

TODAY 


USA  TODAY 

P.O.  Box  5(X)  TT 
Washington,  D.C.  2004A 


An  Affirmative  Action  Employer  m/f 


HELP  WANTED 


ACCOUNTING 


ACCOUNTS  RECEIVABLE  ACCOUN¬ 
TANT  immediate  opening  for  degreed 
accountant  with  2  to  3  y^rs  experiWice 
to  assist  newspaper  business  officers  in 
implementing  and  maintaining  a  com¬ 
puterized  ad  tracking  and  billing  system. 
Five  years  plus  experience  as  alxsiness 
manner  for  a  newspaper  will  be  consi¬ 
dered  in  lieu  of  a  college  degree. 

If  you  are  a  highly  motivated  individual 
who  is  interested  in  becoming  part  of  one 
of  the  most  advanced  systems  im¬ 
plemented  in  any  newspaper  in  this 
country,  send  your  confidential  resume 
and  salary  requirements  to  Box  9428, 
Editor  &  Publisher. 

An  Equal  Opportunity  Employer. 


ARTIGRAPHICS 


ARTIST 

The  Herald  (of  Everett  WA)  is  lookirig  for 
a  talented  illustrator  to  work  primarily  on 
Sunday  color  section  front  pieces.  We're 
a  56,C>00  daily  located  on  scenic  Puget 
Sourid.  This  person  makes  up  a  one  p»- 
son  art  department  and  should  be  versit- 
al  enough  to  handle  occasional  maps 
and  informational  graphics.  Newspaper 
experience  preferred.  The  Herald  has 
been  a  consistant  winner  in  the  society  of 
newspaper  design  annual  competition 
and  we’re  looking  for  someone  that’s  in¬ 
terested  in  continuing  this  tradition. 
Send  resume,  work  samples  to:  Rich 
Shulman,  Director  of  Photography  and 
Graphic,  The  Herald,  Box  930,  Everett 
WA  98206. 


THE  LOG  CABIN  DEMOCRAT  is  seeking 
a  graphics  design  and  layout  artist.  This 
newly  created  position  calls  for  a  crea¬ 
tive,  artistic,  organized  person  who 
would,  working  closely  with  editorial  per¬ 
sonnel,  execute  the  newspaper's  news 
graphics,  mapping  and  illustrative 
needs,  as  well  as  coordinate  design  and 
color  reproduction  advertising  proces¬ 
ses.  The  ideal  candidate  will  have  know¬ 
ledge  of  appropriate  offset  newspaper 
reproduction  techniques,  particularly 
the  color  reproduction  process.  Send  re¬ 
sume  and  samples  of  work  to  Loyd  Ryan, 
Managing  Editor,  Log  Cabin  Democrat, 
PO  Box  969,  Conway  AR  72032,  tele¬ 
phone  (501)327-6621. 


EDITORIAL 


AGGRESSIVE  REPORTING  and  fast, 
accurate  writing  for  city  hall  beat  on 
25,(X)0  circulation  daily.  Minimum  one- 
year  experience  on  daily.  Good  pay  and 
benefits.  Letter,  clips  to  Stewart  Jenni- 
son.  Local  News  Editor,  The  Indepen¬ 
dent.  PO  Box  311,  Ashland.  KY  41 105- 
0311.  Opening  available  immediately. 


ART  DIRECTOR 

Wanted:  Art  Director  of  contrasting 
hues.  Managerial  but  creative.  Har¬ 
dheaded  but  flexible.  Magazine  experi¬ 
ence  a  strong  plus.  Understanding  of 
weekly  deadlines  indispensible.  Aware¬ 
ness  of  the  difference  between  one  auto¬ 
mobile  and  another  a  good  thing  but 
understanding  of  art  and  direction  even 
better  things.  Reply  to  G.D.  Levy,  Auto- 
Week,  (313)446-0318  or  resume  to 
1400  Woodbridge,  Detroit  Ml  48207. 


ATTENTION  JOURNALISTS  IN  THE 
DALLAS/FORT  WORTH  AREA.  The  El 
Paso  Herald-Post  is  a  quality  conscious, 
lively,  afternoon  daily  that  wants  to  hire 
only  the  best.  Right  now  we're  looking  for 
a  pnoto/graphics  director,  night-city  edi¬ 
tor  and  assistant  news  editor.  There  is 
potential  for  management  growth  in  each 
of  these  jobs.  If  there  are  sufficient  qual¬ 
ified  applicants  in  the  Dallas/Fort  Worth 
area,  we  will  set  up  interviews  in  the 
Metroplex.  If  you  would  like  to  apply,  call 
managing  editor  Kim  Gallagher  at  (915) 
546-6369. 
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HELP  WANTED 


EDITORIAL 


A  &  E  REPORTER 


The  Seattle  Times  is  looking  for  an  ex¬ 
perienced  reporter  to  help  cover  a  di¬ 
verse  and  competitive  arts  and  entertain¬ 
ment  scene  in  one  of  the  nation's  most 
livable  cities. 

Candidate  should  have  a  strong  back¬ 
ground  in  general  news  reporting  and 
interest/experience  in  a  broad  range  of 
arts  and  entertainment  areas  from  the 
classical  arts  to  media  and  mass  culture. 

We  are  looking  for  an  aggressive  writer 
who  can  produce  hard-Mged  reporting 
on  arts,  politics,  funding  and  trends, 
who  can  craft  the  evocative  profile  as 
well  as  the  quick  turnaround  of  the  news, 
and  put  together  s[>ecial  projects  with 
only  moderate  direction.  Must  be  able  to 
wo^  closely  with  a  team  of  award  win¬ 
ning  news  future  reporters,  including  8 
critics  experienced  in  specific  arts 
beats. 

Competitive  salry  and  good  benefits. 
Send  resume,  clips,  ten  story  ideas  and 
an  explanation  of  your  philosophy  of  a  & 
e  coverage  to:  Renee  Follett,  Personnel 
Department,  The  Seattle  Times,  PO  Box 
70,  Seattle  WA  98111  by  Nov.  29.  No 
phone  calls  please.  All  inquiries  will  be 
held  in  confidence  and  receive  a  re¬ 
sponse.  EOE/M/F/H. 


COPY/LAYOUT  EDITOR.  Top  Montana 
AM  daily  (37,000  daily,  43,000  Sun¬ 
day)  needs  copy  editor  to  join  4  person 
news  desk.  Montana's  second  largest 
city  with  abundant  recreation  nearby. 
Send  resume,  tear  sheets  to  Clary  Mose- 
man.  Associate  Editor,  Great  Falls  Tri¬ 
bune,  Box  54^,  Great  Falls  MT  59403. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

Do  you  have  the  soul  of  an  English  major 
under  that  journalistic  exterior?  I  need  a 
copy  editor  who  loves  the  language  and 
who  can  share  that  romance  with  a  most¬ 
ly  young  staff  on  a  17,000  a.m.  The  right 
person  has  both  reporting  and  desk  ex- 


HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

CITY  EDITOR-organized  self-starter 


CITY  EDITOR 

We're  seeking  an  aggressive  editor  with 
supervisory  experience.  This  challleng- 
ing  position  on  a  20.000  7-day  AM  re¬ 
quires  high  energy,  enthusiasm,  solid 
job  skils,  and  ability  to  work  under  com¬ 
petitive  pressure.  Send  resume,  clips  to 
Peter  Lee,  Editor,  The  Laredo  News,  PO 
Box  1928,  Laredo  TX  78041. 

NEWS  EDITOR  NEEDED  for  one  of 
Wyoming's  finest  weekly  papers.  Good 
opportunity  for  journalist  with  writing, 
editing  and  photography  skills.  Send  re¬ 
sumes  and  clips  to;  tMuglas  Budget, 
Douglas  WY  82633. 

ASSISTANT  CE  ready  to  move  up?  Our 
CE  has  moved  on  to  a  metro  for  more 
bucks.  You'd  have  a  staff  of  six  reporters, 
2  photogs.  No  layout,  but  must  be  an 
excellent  wordsmith,  precise  copy  edi¬ 
tor.  Will  plan  daily  and  long-ranm  local 
coverage,  special  projects,  handle  peo¬ 
ple  challenges.  A  tough  job  in  a  local 
news-oriented  community  of  90,000. 
Seven-day  AM  paper.  Also  need  city  gov¬ 
ernment  reporter.  Prefer  a  year's  experi¬ 
ence,  government  reporting  or  political 
science  background.  Contact  Dee 
Bryant,  Editor  or  Patricia  Walters,  Per¬ 
sonnel  Director,  Leaf  Chronicle,  Box 
829,  ClarkesvilleTN  37040.  (615)552- 
1808. 


MAGAZINE  EDITOR 

The  Orlando  Sentinel  is  ready  to  take  its 
Sunday  magazine  from  good  to  great. 
We’ll  be  enlarging  a  staff  of  talented 
writers  and  designers,  updating  the 
magazine’s  look  and  sharpening  its  focus 
on  Florida. 

We’re  looking  for  an  editor  with  brilliant 
ideas  and  the  skills  to  bring  them  off. 

Our  ideal  candidate  will  have 
management  and  design  experience  as 
well  as  a  history  of  compelling  writing 
for  newspapers  and  magazines.  Send 
cUps  and  a  detailed  resume  to  Saundra 
Keyes,  Newsfeatures,  The  Orlando 
Sentinel,  633  N.  Orange  Ave.,  Orlando, 

FL  32801. 

Tbe  Orlando  Sentinel 

Best  newspaper  In  Florida 


miles  from  Washington,  DC.  Box  9423,  i 

Editor  &  Publisher. _ j 

COPY  EDITORS:  Do  you  want  to  run  your  ! 
own  five-person  desii,  lead  a  newspaper  I 
through  a  redesign,  work  with  a  team  of 
highly  motivated  editors  who  are  dedi¬ 
cated  to  the  principle  of  journalism?  If 
the  opportunity  to  bring  design  excell¬ 
ence  to  a  24,000  circulation  daily  in 
Zone  2  excites  you,  send  resume,  cover 
letter  and  layout  samples  to  Box  9439, 

Editor  &  Publisher. _ 

COPY  EDITOR.  Immediate  opening.  Ex¬ 
perienced  wordsmith  and  layout  person. 
Six-day,  suburban  Detroit  PM.  Top 
scale,  $30,500.  Full  benefits.  Resume, 
layout  editing  samples,  references  to 
The  DailyTribune,  210  East  Third,  Royal 

Oak  Ml  48067. _ 

COPY  EDITOR 

Conneticut  AM  seeks  experienced  jour- : 
nalistwith  exceptional  language  skills  to  i 
fill  out  five  person  copy  desk.  Editing  I 
experience  preferred  but  we  will  train  a  { 
sound  reporter  who  is  ready  to  move  up. 
Written  reply  only  to:  Record- Journal, 
Box  915,  Meriden  CT  0M50. 

COPY  EDITOR: 

Metro  NY  AM  daily  seeks  editor  for  fast- 
paced  rim.  Must  have  copy  editing  ex¬ 
perience.  Box  9463,  Editor  &  Publisher. 

ENTERTAINMENT/ARTS  EDITOR 
for  lively  weekly  newspaper  section  in 
Zone  8  covering  the  field  from  rock  to 
Rachmaninoff.  Prefer  arts  background 
and  5  or  more  years  of  experience  with 
proven  ability  to  w;ite,  edit  and  layout 
news,  reviews,  features  and  columns 
dealing  with  entertainment  and  arts.  | 
Energy,  initiative  and  creativity  are  I 
musts.  Resumes,  salary  requirements  to  | 
Box  9380,  Editor  &  Publisher.  I 


EDITOR:  TOP  NOTCH  individual,  both  , 


daily  in  Zone  3.  Must  know  newsroom 
operation  from  bottom  up,  quality  pro¬ 
duct  and  ability  to  work  with  people  at  all 
levels,  both  inside  and  outside  plant. 
Salary  history  requirement.  Excellent  re¬ 
tirement  and  hospitalization  benefits. 
Write  K.K.M.,  PO  Box  968,  Hickory,  NC 
28603. 

ENTERPRISING  WRITER 
Ocean  State  Business  prints  magazine- 
length,  colorful,  carefully  researched 
pieces  on  Rhode  Island  business  people 
and  their  companies.  We're  looking  for  a 
writer  able  to  make  our  subjects  come 
alive.  We're  a  growing  magazine  in  a  fas¬ 
cinating,  conveniently  located  state. 
Send  resume,  clips  and  salary  histoty  to 
William  Collins,  Editor,  4  Davol  Sq.,  Pro¬ 
vidence  Rl  02903. 

EDITORIAL 

NEWS  EDITOR 

News  Editor  with  proven  skills  sought  by 
national  daily  business  paper  covering 
an  international  industry.  We  seek  an 
individual  who  can  manage  people  and 
bring  out  their  best  work  for  a  mid-day 
deamine  and  who  is  willing  to  devote 
effort  to  learning  the  industries  and  their 
markets.  The  person  we  hire  must  have 
BUSINESS  AND  FINANCIAL  NEWS 
editing  experience  on  a  daily  and  know 
how  to  stay  on  top  of  the  news.  Some 
travel,  lots  of  desk  work  managing 
bureaus,  home  office  reporters  and  cor-  j 
respondents,  assignments  and  editing.  I 
Position  is  in  New  York  office  at  division  i 
of  Fortune  500  company  offering  fine  I 
benefits.  Send  resume,  stating  starting  ' 
salary  required  to:  G.  Brown,  Executive  I 
Editor.  AMM,  7  East  12th  St.,  New  York 
NY  10003  (no  phone  calls  accepted)  . 
equal  opportunity  employer  m/f. 


FEATURE  EDITOR 

Northern  California  daily  is  looking  for  an 
experienced,  creative  Futures  Editor  to 
lead  a  staff  of  10.  Must  have  good  man¬ 
agement  and  editing  experience  at  a  dai¬ 
ly  newspaper.  Creative  skills  in  layout 
and  writing  are  required.  Spanish  lan- 

fuage  is  an  asset. 

taff  averages  20  years  of  journalism 
experience,  so  high  skills  and  good  ex¬ 
perience  are  absolutely  necessary. 

Must  be  able  to  deal  with  the  public, 
guide  staff,  plan  ahead,  and  produce  1() 
different  feature  sections  per  week. 
Expect  hard  work,  and  good  rewards. 
Newspaper  has  73,000  daily  circula¬ 
tion,  78,000  on  Sunday.  Features  Editor 
is  responsible  for  lifestyle  sections  plus 
television  magazine,  food  sections, 
home  and  garden  sections  and  religion 
and  ethics. 

Women  and  minorities  encouraged  to 
apply. 

All  applications  must  include  a  letter 
outlining  experience  and  goals,  four  pro¬ 
fessional  references,  A  variety  of  work 
samples  and  a  complete  resume. 
Excellent  benefits,  working  conditions 
and  salary. 

Applications  must  be  in  hand  no  later 
than  Dec.  1,  1985. 

Mail  to  Box  9404,  Editor  &  Publisher. 

FINANCIAL  WRITER 
The  Providence  Journal  and  Evening 
Bulletin  is  looking  for  an  experienced 
financial  writer.  The  ideal  candidate  will 
have  strong  reporting  skills,  and  educa¬ 
tional  backpound  in  accounting  or  eco¬ 
nomics  and  a  minimum  of  three  years 
experience  in  business  and  financial 
writing.  We  offer  attractive  compensa¬ 
tion  and  benefits  package  that  includes 
dental  insurance  and  tuition  reimburse¬ 
ment.  Send  resume,  cover  letter  and  a 
generous  selection  of  clippings  to  Don 
Zimmerman,  Personnel  Administrator, 
The  Providence  Journal-Bulletin,  75 
Fountain  St.,  Providence.  Rl  02902. 


EXPERIENCED  newspaper  reporter/ 
editor  wanted  to  be  assistant  editor  of 
Farm  Week,  leading  Farm  Weekly  of  In¬ 
diana,  Western  Ohio  and  Kentucky. 
Journalistic  knowledge  more  important 
than  agricultural.  However,  some  ag. 
knowledge  needed.  Job  opens  January 
1,  but  can  start  any  time.  Write  Tom 
Mayhill,  Publisher,  PO  Box  142,  Knight- 
stown  IN  46148. 

ENTERTAINMENT  EDITOR-135,000 
Midwest  daily  needs  writer/editor  to  be  in 
charge  of  state's  most  complete  Arts  En¬ 
tertainment  section.  Send  clips,  layout 
samples.  From  TV  and  Hoi  lywood  to  local 
ballet  and  opera,  we  cover  it  all.  Box 
9410,  Editor  &  Publisher. 

EXECUTIVE  EDITOR 
Southern  California  daily,  (less  than 
15,000  circulation)  has  an  opening  for 
an  executive  editor.  The  successful 
candidate  for  this  position  will  have  a 
working  knowledge  of  community  jour¬ 
nalism  besides  demonstrating  lead¬ 
ership  an  organizational  skills.  Com- 

Bion  to  40,000,  plus  usual  fringe 
package.  Send  resume  to  Box 
9429,  Editor  &  Publisher. 

EDITOR  for  free  12, OOO-pluscirculation 
weekly  in  Zone  1  coastal  town.  Must  be 
self-starter  with  proven  skills  in  features, 
news,  copyediting  &  layout.  $14K  to 
start  with  excellent  benefits  and  foot  in 
door  to  fast-growing  chain.  Send  re¬ 
sume,  clips  to  Box  9407,  Editor  &  Pub¬ 
lisher. 

FLEX  YOUR  MUSCLES:  30,000- 
40,000  7-day  daily  in  Eastern  Pennsyl¬ 
vania  is  looking  for  city  editor  with 
strength  of  character  and  dedication  to 
excellence.  Must  be  strong  editor  of  copy 
with  leadership  skills  and  capacity  for 
management.  References  a  must.  Box 
9389,  Editor  &  Publisher. 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED. 


FEATURES  DEPARTMENT  COPY  EDI- 
TOR-Nevada’s  largest  newspaper  seeks 
experienced  copy  editor/page  designer 
for  features  department.  Strong  editing 
and  design  skills  required.  Must  be  orga¬ 
nized  to  handle  weekly  food  section  and 
television  magazine  in  addition  to  daily 
chores.  Send  resume,  examples  of  work 
to  Frank  Fertado,  Features  Editor,  Las 
Vegas  Review-Journal,  Box  70,  Las 
Vegas  89125.  No  phone  calls  please. 

GRAPHICSAWIRE  EDITOR 
Needed  immediately  for  Zone  5  daily  for 
northwest  IL.  Experience  with  design, 
layout  and  color  essential.  Knowledge  of 
letter  press  process  and  il  lustration  help¬ 
ful.  Applicant  must  also  have  some  copy 
editing  experience  and  headline  writing 
skills.  Send  resume  and  work  samples 
to:  Greg  Bean,  Editor,  Freeport  Journal 
Standard,  PO  Box  30,  Freeport  IL 
61032.  Telephone  (815)232-1171. 

ASSOCIATE  FEATURES  EDITOR 
Top  individual  for  management  position 
atdynamic,  aggressive  tabloid.  Requires 
skills  In  editing,  layout,  administration. 
Minimum  3  years  experience  with  metro¬ 
politan  daly.  Intrical  role  in  department 
handling  book  serials,  show  business, 
food  and  fashion,  special  sections,  etc. 
News  judgement  and  ability  to  make 
pages  come  alive  in  vivid  tabloid  sWIe  a 
must.  Send  resume  to:  New  York  Post, 
Box  A232,  210  S.  St.,  New  York  NY 
10002. 

RomTwRTTER 

JOB  BANK  is  seeking  an  editor/writer 
with  hands-on  experience  in  home  im¬ 
provement  or  remodeling.  This  job  is  for 
a  national  magazine  based  in  the  Mid¬ 
west.  If  you  qualify  for  this  job  call  Debra 
Bissinger  at  (609)  786-1910.  There  is 
no  referral  fee  for  this  position. 

LIVING  SECTION  EDITOR 
24,(X)0  PM  seeks  writer/editor  for  Living 
Section  which  includes  weekly  4-color 
feature  page.  We're  looking  for  an  im¬ 
aginative  writer  who  can  take  charge  of 
the  section.  Send  resume,  clips,  layouts 
to  Ned  Bristol,  General  News  Editor,  The 
Sun  Chronicle,  Box  600,  Attleboro  MA 
02703. 


GROWING  KENTUCKY  weekly  seeks  en¬ 
try  level  staff  reporter.  Must  be  able  to 
write,  take  photos,  paste-up.  Good  lifes¬ 
tyle,  good  working  conditions.  Commit¬ 
ment  a  must.  Box  9347,  Editor  &  Pub¬ 
lisher. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
Marketing  Limited.  Box  3658-J,  Lacey 
WA  98503. 

IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  For  thousands 
of  journalistic  professionals,  1985  will 
be  the  best  year  ever  for  the  industry, 
because  this  year  is  the  year  for  the  job 
market  where  the  markets  are  wide  open 
from  coast  to  coast  from  every  aspect  of 
the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands  down! 
...here  at  Media  Talent  Network  Man¬ 
agement  Consultants,  we  stand  pre¬ 
pared  and  ready  to  do  what  it  takes  to  win 
that  job  for  you.  We  have  an  excellent 
reputation  and  are  a  national  marketing 
consulting  firm  in  the  industry  catering 
to  the  broadcast,  literary,  and  entertain¬ 
ment  professionals  from  coast  to  coast. 
For  career  marketing  informaion  on 
available  journalistic  careers  write  or  call 
Media  Talent  Network  Management 
Ck>nsultants,  2400  Merchant  Dr.,  NW, 
Suite  200,  Knoxville,  TN  37912,  (615) 
522-7900.  All  inquiries  held  in  strictest 
confidence. 


JOURNALIST  with  three  or  more  years’ 
experience  are  invited  to  apply  to  the 
Kiplinger  Graduate  Program  in  Public 
Affairs  Reporting  at  Ohio  State  Univers- 
ty.  Yearlong  program  combines  enter¬ 
prise  reporting  and  writing  for  publica¬ 
tion  with  liberal  arts  studies  leading  to  a 
master’s  degree.  Ten  fellows  appointed 
each  year  receive  free  tuition  and  month¬ 
ly  stipend.  One-week  reporting  trip  to 
Washington  included.  Selection  is  com¬ 
petitive.  Applicants  should  take  GRE  De¬ 
cember  14.  Classes  begin  September 
24, 1986.  Write  or  phone  Professor  John 
Wicklein,  director,  Kiplinger  Program, 
School  of  Journalism,  OSU,  242  West 
18th  Ave.,  Columbus  OH  43210: 
(614)422-2607  or  (614)422-6291. 

REPORTER-COPY  EDITOR  for  small 
north  Alabama  daily  newspaper.  Must  be 
excellent  speller,  proofreader  with  ex¬ 
perience  in  layout,  headline  writing.  Job 
also  involves  news  and  feature  writing 
and  photography.  Send  resume,  non- 
returnable  clips,  and  salary  require¬ 
ments  to  Bob  Bryan,  Publisher,  The 
Athens  News  Courier,  PO  Box  670, 
Athens,  AL  35611. 


NEWS  BUREAU  CHIEF  NEEDED 
European  edition  of  the  Stars  &  Stripes, 
American  daily  newspaper  published  in 
Germany,  is  looking  for  a  newspaper  per¬ 
son  to  serve  as  News  Bureau  Chief  re¬ 
sponsible  for  development  in  writing 
stories  on  military  or  general  news.  The 
position  is  in  south  Germany  (Kaisers 
Lautern).  1-  person  bureau.  (Candidates 
must  have  two  years  experience  on  a  US 
metropolitan  daily  newspaper.  $21,804 
p/a,  plus  tax-free  living  allowance  of  up 
to  $6000  p/a  for  employees  with  family 
or  $4000  without  family,  subject  to  dol¬ 
lar  fluctuations.  Also  group  insurance 
and  round-trip  relocation  reimburse¬ 
ment. 

Application  forms  (DA  form  3433)  can 
be  obtained  by  calling  the  European 
Stars  &  Stripes  New  York  operations 
office  at  (212)  620-3333,  between 
9:00am-5:30pm  Monday-Friday.  Com¬ 
pleted  application  with  resume  and  sal¬ 
ary  history,  making  reference  to  Adver¬ 
tisement  31/85  for  Kaisers  Lautern 
must  be  postmarked  on  or  before  the 
23rd  of  November  and  must  be  ad¬ 
dressed  to  the  Civilian  Personnel  Office, 
do  European  Stars  &  Stripes  (New  York 
Operations),  252  7th  Ave.,  Room  401, 
New  York,  NY  10001. 

NATIONAL/FOREIGN  EDITOR 

FEATURES  UYOUT  EDITOR 
JOB  BANK  has  immediate  openings  at 
major  metroplitan  daily  papers  for  the 
above  jobs,  if  you  are  interested  please 
write  to  JOB  BANK,  1909  Cinnaminson 
Ave.,  Cinnaminson,  NJ  08077  or  call 
Director,  Debra  Bissinger  at  (609)  786- 
1910.  There  are  no  referral  fees  for  the 
above  positions.  If  you  are  interested  in 
other  opportunities  at  newspapers 
around  the  country  contact  JOB  BANK. 

PHOTOJOURNALIST  with  2  to  3  years  of 
daily  newspaper  experience  to  work  for  a 
graphically  conscious  daily  in  southern 
New  England.  The  person  we  seek 
should  be  creative  and  highly  motivated. 
A  strong  portfolio  in  picture  stories, 
photo  illustrations,  sports,  in  day-to-day 
general  assignments.  Color  and  black- 
and-white  a  must.  Plese  send  resume 
and  samples  of  work,  if  you  meet  the 
above  qualifications.  Box  9461,  Editor 
&  Publisher. 

REPORTERS-Central  Texas  AM  needs 
an  experienced  reporter  for  bureau  re- 
prting  post.  Also  accepting  applica¬ 
tions  for  possible  future  entry-level 
openings.  Send  resume,  clips  and  cover 
letter  to  Steve  Walters,  Managing  Editor, 
Temple  Daily  Telegraph,  PO  Box  868, 
Temple,  TX  76503. 


NEWS  EDITOR  position  open.  National 
prize  winning  semi-weekly  nevyspaper  in 
beautiful  mountain  community.  Head 
up  4  per^  staff.  Nine  people  who  held 
this  job  in  last  15  years  are  now  pub¬ 
lishers.  Great  opportunity.  Send  resume 
to  Bill  Sniffin,  State  Journal,  Box  J, 
Lander  WY  82520. 

REF*ORTER  for  46,000  daily,  Sunday. 
Minimum  three  years  daily  experience. 
$20,000.  Write  (no  calls):  Joan  Bastel, 
Intelligencer,  PO  Box  858,  Doylestown 
PA  18901. 


SOUTH  FLORIDA  DAILY  needs  general 
assignment  reporter.  College  degree, 
two  years  experience  minimum.  We 
would  demand  excellence  even  if  we 
worked  surrounded  by  competitors. 
We’re  on  Florida’s  treasure  coast,  about 
two  hours  north  of  Miami  and  one  of  the 
nation’s  most  rapidly  growing  areas. 
Send  resume,  tearsheets  to  Personnel 
Department,  The  Stuart  News,  PO  Box 
2870,  Stuart  FL  33495.  Phone 
(305)287-1550. 


DAN  LIONEL’S  TIPS 
A  Check-List  for  help  wanted  ads 

Qualified  applicants,  not  an  avalanche  of  mail  is  what 
the  help  wanted  advertiser  wants.  A  vaguely  worded  ad 
that  doesn’t  pinpoint  the  essential  requirements  of  the 
job  advertised  can  result  in  a  huge  response  that  could 
very  well  fail  to  attract  the  one  qualified  individual  who 
is  seeking  a  job  that  will  utilize  his  or  her  particular 
skills. 

Such  an  ad  is  a  waste  of  time  and  money  for  all 
concerned. 

Here  are  the  ingredients  of  a  help  wanted  ad  pre¬ 
sented  in  order  of  their  importance  to  the  potential 
applicant: 

JOB  TITLE  Under  the  basic  rubric  HELP 
WANTED,  EDITOR  &  PUBLISHER  has  specific  sub¬ 
heads.  Be  sure  to  indicate  whether  your  ad  is  to  appear 
under  ‘Advertising’,  ‘Circulation’,  ‘Editorial’,  etc. 
Then  start  the  ad  with  the  job  title,  ie:  Sports  Editor, 
Retail  Ad  Manager,  Classified  Telephone  Supervisor, 
etc. 

SIZE  AND  TYPE  OF  PUBLIC  A  TION  Is  it  a  rural 
weekly  or  a  major  metro?  That’s  important  to  the  job 
seeker  whose  background  and  experience  may  definite¬ 
ly  relate  to  one  and  not  the  other.  Such  information  is 
particularly  needed  in  blind  box  number  ads. 

QUALIFICATIONS  Does  the  job  call  for  special 
skills?  A  display  salesman  who  must  have  layout  ability 
or  a  reporter  who  can  use  a  camera  are  examples. 
Here’s  where  the  advertiser  separates  the  wheat  from 
the  chaff. 

COMPENSATION  If  it’s  high,  state  it.  If  it’s  low, 
say  so.  If  its  average  say  ‘competitive’.  This  will  elimin¬ 
ate  wasted  time  on  both  sides. 

LOCATION  With  a  blind  box  number  ad,  by  all 
means  use  the  Editor  &  Publisher  Employment  ^ne 
Chart.  Location  and  life  style  are  often  major  factors  in 
attracting  desirable  applicants. 

HOW  TO  APPLY  If  clips  are  wanted,  here’s  the 
place  to  say  so.  References  should  be  requested  and 
carefully  checked  although  most  will  not  contact  a  pre¬ 
sent  employer  and  so  state  in  their  ad. 

NOTE:  Have  you  a  question  about  advertising  or  re¬ 
sponding  to  classified  ads.  Send  them  to  Dan  Lionel 
CIO  Editor  &  Publisher  and  he’ll  try  to  answer  them 
here. 

*The  author,  DAN  LIONEL,  has  been  called  the  ‘dean  of  classified 
Advertising  Conductor  of  the  Classified  Clinic  for  “Editor  &  Pub¬ 
lisher’’  for  many  years,  Dan  has  been  Classified  Ad  Director  of 
m^jor  metropolitan  newspapers.  Advertising  Director  of  the  New 
York  Post,  where  he  started  as  Classified  Manager,  an  officer  and 
director  of  the  Association  of  Newspaper  Classified  Managers, 
Chairman  of  the  Telephone  Sales  Committee  of  the  Sales  Execu¬ 
tive’s  Club  of  N.Y.,  an  advertising  instructor  at  Brooklyn  College 
and  Pratt  Institute  and  a  frequent  lecturer  on  classified  at  the 
American  Press  Institute. _ 


EDITOR  &  PUBLISHER  for  November  9  1985 


HELP  WANTED 


REPORTERS  I 

The  Hartford  Advocate,  1  in  a  210,000 
circulation  chain  of  alternative  newspap¬ 
ers,  needs  two  experienced  journalist  to 
write  on  business,  arts,  and  politics. 
Three  to  five  years  daily  or  weekly  experi¬ 
ence  preferred.  Resume  and  clips  to  J. 
Zanca,  30  Arbor  St,  Hartford  CT  66106. 

SPORTS-Are  you  a  key  sfjorts  writer  with 
layout  skills  on  a  weekly  seeking  daily 
experience?  Seek  a  move  to  regional  dai¬ 
ly  sports  writing  and  editing?  Near 
Washin^on  O.C.  Box  9432,  Editor  & 
Publisher. 

SPORTS  WRITER-Entry  opportunity  on 
4-person  sports  staff  at  growing  com¬ 
munity  daily.  Box  9433,  Editor  &  Pub¬ 
lisher. 

STAFF  VyRITER 

Popeyes  Famous  Fried  Chicken,  a  major 
fo(^  service  chain  with  more  than  500 
restaurants  nationwide,  is  seeking  a  staff 
writer  for  its  training  department  at  the  I 
Corporate  Headquarters  in  New  Orleans.  | 
We're  looking  for  a  journalist  with  daily  i 
newspaper  experience  and  special  ta- 1 
lents  in  writing,  layout,  and  photography 
to  assist  in  the  development  of  manuals 
and  publications. 

We  offer  a  professional  environment,  an 
excellent  starting  salary  and  exceptional 
benefits  package.  Please  send  resume 
to: 

Popeyes  Famous 
Fri^  Chicken 
1333  S.  Clearview  Pkwy. 

Jefferson  LA  70121 

Equal  Opportunity  Employer  M/F 

E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 

SPORTS  EDITOR-Small  Zone  2  6-day 
daily  needs  strong  writer  for  1  V^person 
department.  Need  skill  in  layout,  photo¬ 
graphy  to  cover  4  high  schools  arid  vigor¬ 
ous  amateur  sports  calendar.  Opportun¬ 
ity  to  learn  and  advance  at  quality¬ 
conscious  newspaper.  Box  9420,  Editor 
&  Publisher. 

SPORTS  REPORTER 
24,000  PM  seeks  reporter  for  one  of  the 
top  sports  departments  in  New  England. 
You  must  be  able  to  produce  first  race 
game  coverage  and  features  for  a  wide- 
open  section  that  covers  everything  from 
community  sporty  to  the  pros.  Success¬ 
ful  applicant  will  be  able  to  serve  as 
backup  editor.  Send  resume,  clips,  lay¬ 
outs  to  Ned  Bristol,  General  News  Edi¬ 
tor,  The  Sun  Chronicle,  Box  600,  Attle¬ 
boro  MA  02701. 


HELP  WANTED 


MANAGING  EDITOR  for  4  specialty  en¬ 
tertainment  publications.  Heavy  edito¬ 
rial,  production,  oraanizational  back¬ 
ground.  Salary  $21,000.  Resume:  Box 
303,  Roslyn,  NY  11576. 


TELECOMMUNICATION  INDUSTRY 
WRITES 

Established  publisher  in  telecom,  mar¬ 
ket  needs  writers  for  new  and  existing 
publications.  Audience  is  technical  and 
managerial  levels  in  Fortune  500.  Ex¬ 
perience  in  telecom,  industry  preferred, 
writing  for  business  market  a  must.  Chi¬ 
cago  based  but  relocation  unnecessary. 
Permanent  part-time  or  freelance  now, 
could  become  full-time.  Salary  negoti¬ 
able.  Box  9453,  Editor  &  Publisher. 

THE  ALBUQUERQUE  JOURNAL  is  look- 
ing  for  just  the  right  mix  of  reporter/ 
feature  writer/reviewer  for  its  arts  and 
entertainment  section.  If  you've  covered 
straight  news,  developed  a  vivid  feature 
style  and  reviewed  music  (particularly 
classical  and  opera),  send  raur  clips  and 
resume  to  Susan  Stiger,  The  Albuquer¬ 
que  Journal,  PO  Drawer  J,  Albuquerque 
NM  87103. 

THE  MISSOULIAN  has  an  immediate 
opening  for  the  position  of  Assistant 
News  Editor.  The  successful  applicant 
will  be  a  skilled  writer  with  impeccable 
knowled«  of  grammar  and  style.  We  are 
looking  for  someone  who  can  lay  out 
good-looking  news  pages  on  deadline 
and  write  consistently  sharp,  accurate 
headlines.  Editing  and  layout  experience 
is  essential.  Send  clip  and  resume  by 
Friday,  Nov.  22  to:  Murray  Stearns,  Per¬ 
sonnel  Director,  MissouMan,  PO  Box 
8029,  Missoula  MT  59807. 

THE  BELLEVILLE  NEWS-DEMOCRAT  a 
40,000  circulation  AM  daily  just  east  of 
St.  Louis,  has  the  following  open  ngs:  a 
business  reporter  for  its  three  person 
business  staff.  Experience  on  a  business 
beat  a  plus,  but  we'll  train  the  right  per¬ 
son  who  has  two  years  newspaper  experi¬ 
ence  and  would  desire  to  learn  a  spe¬ 
cialty. 

A  legislative  correspondent  to  cover  the 
Illinois  general  assembly.  Hard  news 
background  necessary. 

Send  resume,  non-returnable  cips  and 
salary  requirements  to:  Greg  Edwards, 
Editor,  Belleville  News-Democrat,  PO 
Box  427,  Belleville,  IL  62222.  No 
phone  calls. 

FLORIDA  DAILY  NEWSPAPER  looking 
for  an  experienced  reporter,  hard  work¬ 
ing,  self-starter  with  good  grammar. 
Photography  a  must.  Non  smoker.  Send 
resume,  copy  of  transcript  of  grades,  re¬ 
ferences  and  clips  to  the  Vero  Beach 
Press-Jiui  al,  PO  Box  1268,  Vero  Beach, 
FL  32961. 


NEWS  EXECUTIVE 

America’s  fastest  growing  communications  company  is  seek¬ 
ing  an  aggressive  highly  skilled  news  executive  for  its  recent¬ 
ly  acquired  30,000  daily  newspaper  located  in  the  beautiful 
costal  community  in  Zone  2. 

The  challenge  of  this  position  requires  the  development  of  aU 
news  departments  including  general  news,  sports,  features, 
husiness,  and  photography  in  the  fastest  growing  county  in 
the  state.  New  content,  display,  and  style  must  he  demons¬ 
trated. 

If  you  enjoy  managing  at  a  circulation  growth  oriented, 
newspaper,  and  can  excel  in  a  competitive  environment, 
don’t  hesitate  to  send  your  resume  or  a  detailed  letter  of 
introduction  immediatly.  This  is  a  great  opportunity  in  one 
of  the  countries  finest  locations.  Please  mail  your  replies  to 
Box  Q44i!i.  Editor  &  Publisher. 


HELP  WANTED 


WANTED:  Features  writer  for  lifestyle 
section  of  mid-sized  daily.  Assignments 
will  include  short,  lively  features  as  well 
as  in-depth  issue-type  stories.  Two 
year's  experience  on  a  daily  newspajser 
Ideal.  Interest  in  food  writing  helpful. 
Send  writing  samples  to:  Living  Editor, 
Savannah  News/Press,  111  West  Bay 
Street,  Savannah,  GA  31401. 


THINK  ABOUT  YOUR  FUTURE 
AND  OURS 

Because  we  intend  to  be  a  great  news¬ 
paper,  we  never  stop  looking  for  great 
reporters.  If  you're  one,  and  might  like  to 
sign  on  with  one  of  the  best  non-metro 
newspapers  in  the  country,  let  us  know 
who  ^u  are  and  where  you  are.  We  don't 
have  an  opening  at  the  moment,  but 
when  we  do,  we’ll  hire  the  best.  If  you 
have  at  least  5  y«ars  daily  newspaper 
experience  and  think  you'll  know  an  out¬ 
standing  opportunity  when  you  see  one, 
send  us  a  letter  and  a  resume  and  we'll 
send  you  a  copy  of  our  newspaper.  If  that 
doesn't  convince  you,  nothing  we  can 
say  is  likely  to.  Send  to  Box  9464,  Editor 
&  Publisher. 

WRITER/EDITOR  for  large,  successful 
L.l.  weekly.  Career  opportunity.  Experi¬ 
ence  and  excellent  writing  skills  re¬ 
quired.  Resume,  clips,  salaiy  require¬ 
ment  to  Box  9434,  Editor  &  Publisher. 

WANTED:  News  reporter/  associate  edi¬ 
tor  for  fast  growing,  aggressive,  national 
award  winning,  twice  weekly.  Must  be 
news  smart,  hardworker.  Long  hours,  low 
pay.  Ohio's  most  exciting  newspaper. 
Resume,  references  and  clips  to;  Editor, 
Athens  News,  PO  Box  543,  Athens  OH 
45701. 

WRITER/EDITOR 


Wausau  Insurance  Companies  is  seeking 
an  experienced  writer/editor  to  plan, 
write  and  edit  a  variety  of  print  and  au¬ 
dio-visual  communications.  This  posi¬ 
tion  requires  a  person  who  is  creative  and 
who  has  three  or  more  years  experience 
in  business  journalism,  preferably  in  an 
insurance-related  field.  Preference  will 
be  given  to  those  who  have  a  bachelor's 
degree  in  Communications  or  Journal¬ 
ism.  Excellent  interpersonal  relation 
skills  are  required  for  contact  with  indi¬ 
viduals  at  all  levels  in  the  organization. 
The  successful  candidate  will  be  a  num¬ 
ber  of  a  professional  communications 
team.  We  offer  excellent  fringe  benefits, 
a  competitive  salary  matching  qualifica¬ 
tions,  and  an  opportunity  for  career 
growth. 

If  you  have  the  qualifications  and  the 
desire  to  relocate  to  a  community  of 
50,000  in  central  Wisconsin,  we'd  like 
to  hear  from  you.  Send  resume  and  writ¬ 
ing  samples  to  Debby  Veenstra,  Person¬ 
nel,  Wausau  Insurance  Companies, 
2060  Westwood  Drive,  Wausau  Wl 
54401. 

An  Equal  Opportunity  Employer 


_ FREELANCE _ 

FREELANCE  WRITERS  WANTED  for 
consumer  publication  about  bicycling. 
Some  knowledge  of  the  sport  preferred, 
but  a  rabid  interest  is  all  we  require. 
Good  story  ideas  will  get  you  a  spot  on  the 
masthead .  Two  years  feature  writing  for  a 
newspaper  or  magazine  a  must.  Send 
resume  and  two  best  feature  stories  to: 
Box  9405,  Editor  &  Publisher. 

LEGAL  WRITER-Established  lawyer 
familiar  with  matters  relating  to  long¬ 
term-care  facilities  to  write,  free-lance, 
bimonthly  column  (1,500-3, 000  words) 
for  national  trade  magazine.  Send  re¬ 
sume  wth  clips  to  Box  9452,  Editor  & 
Publisher. 


I  HELP  WANTED 


JOB  LEADS 


GOVERNMENT  JOBS  $16,040- 
$59,230/yr.  Now  Hiring.  Call 
(805)687-6(500  Ext.  R-4261  for  cur¬ 
rent  federal  list. 

PHOTOGRAPHER 

THE  ALBUQUERQUE  JOURNAL  needs 
an  aggressive,  self-motivated  photo¬ 
grapher.  (lolor  experience  is  a  must.  This 
home-owned  newspaper  appreciates, 
displays  and  demands  quality  photojour¬ 
nalism.  Send  resume  and  portfolio  to 
Ray  Cary,  The  Albuquerque  Journal,  PO 
Drawer  J,  Albuquerque  NM  87103. 

PRODUCTION 


PRODUCTION  MANAGER 


I  Excellent  opportunity  for  a  quality  and 
I  production  oriented  manager.  We  are  a 
I  major  metropolitan  paper  seeking  a  per- 
I  son  with  strong  letterpress  background. 
You  will  work  with  a  solid  management 
team  now  and  will  be  able  to  assume 
!  greater  responsibility  in  the  future. 

I  Analytical  and  communication  skills  are 
;  important.  We  are  looking  for  a  self¬ 
starting  individual  who  can  motivate 
others.  We  offer  a  good  salary  with  excel¬ 
lent  fringe  benefits  and  working  condi¬ 
tions.  Send  resume  and  salary  history  to 
Box  9462,  Editor  &  Publisher. 

COMPOSING  ROOM  FOREMAN 
The  Herald,  central  Connecticut's 
largest  afternoon  newspaper,  40,000 
plus  Monday-Saturday  is  seeking  an 
energetic  individual  with  a  solid  union 
background  and  people  management 
skills.  This  "Hands-On"  position  re¬ 
quires  a  quality  conscious  and  deadline 
oriented  professional  with  the  ability  to 
motivate  others.  A  knowledge  of  news¬ 
paper  front  end  systems  and  all  phases 
of  photo  composition  is  a  must.  Good 
salary  and  benefit  package.  Send  re¬ 
sume  and  salary  history  to:  Personnel 
Manager,  The  Herald,  New  Britain  CT 

SOUTHEASTERN  Massachusetts  mana¬ 
ger  for  a  group  of  paid  circulation  weekly 
newspapers.  Strong  people  skills  with 
ability  to  supervise  large  paste-up  staff. 
Some  knowledge  of  front-end  systems 
and  35  mm  camera  room  necessary. 
Must  have  management  background. 
Send  resume  to  Harriett  Rady,  Personnel 
Manager,  MPG  Communications,  PO 
Box  959,  Long  Pond  Road,  Plymouth 
MA  02360. 

GENERAL  MANAGER 
MAILING  OPERATIONS 
Reporting  to  the  Vice  President  of  Opera¬ 
tions  of  the  Distribution  Division,  you 
will  be  responsible  for  supen/ising  the 
Customer  Service,  Production,  Ware¬ 
housing  and  Traffic  Departments  of  our 
fast-paced  50,000  sq.ft,  mailed  dis¬ 
tribution  facility.  The  successful  candi¬ 
date  will  be  directly  accountable  for  the 
timely,  accurate  output  of  6-7  million 
pieces  per  week  of  primarily  3rd  class 
presort  mail  for  retail  advertising. 
Specific  operational  background  in  the 
bulk  mail  industry  plus  an  indepth  know¬ 
ledge  of  postal  regulations  is  required. 
The  candidate  must  also  have  manage¬ 
rial  experience  and  the  ability  to  plan 
and  implement  production  schedules, 
solve  logistical  problems,  and  manage 
programs  which  provide  the  best  pro¬ 
ducts  for  the  lowest  cost. 

To  explore  this  outstanding  opportunity, 
please  send  your  resume  to:  Nancy 
Banks,  Beacon  Communications  Cor¬ 
poration,  20  Main  Street,  Acton,  MA 
01720.  An  Equal  Opportunity  Em¬ 
ployer,  M/F. 
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HELP  WANTED 


PRODUCTION 


LARGE  WEEKLY  rJEWSPAPER/24  edi¬ 
tion  and  commercial  printing  plant  in 
Buffalo,  New  York  nc^s  experienced 
production  manager  to  take  charge  of 
composition,  prepress  and  press  depart¬ 
ments.  The  right  person  must  have 
hands-on  experience  in  all  three  areas 
and  have  proven  management  ability. 
Must  be  able  to  establish  functional  con¬ 
trol  systems.  Generous  salary  and  bonus 
arrangement.  Company  profit-sharing 
plan  and  other  fringes.  For  personal  and 
confidential  interview  contact  Marcia  at 
(716)668-5223,  Metro  Community 
News,  25  Boxwood  Ln,  Buffalo  NY 
14225. 


PRESSMAN-OFFSET 
Pressman-offset  with  Goss  Community 
experience  for  a  group  of  Princeton 
based  weeklies.  Supervisory  experience 
a  plus.  Excellent  compensation,  benefit 
plan  and  growth  opportunities.  Send  re¬ 
sume  detailing  experience,  qualifica¬ 
tions  and  salary  history  to:  The  Princeton 
Packet  Inc.,  300  Witherspoon,  Prince¬ 
ton,  NJ  08542,  Attn:  0.  Dagert,  (609) 
924-3244.  EOE. 

PRODUCTION  MANAGER 
Growing  weekly  consumer  publication 
located  in  Wichita  Kansas  requires  ex¬ 
perienced  production  manager.  Candi¬ 
date  needs  strong  people  and  adminis¬ 
trative  skills  with  experience  in  budget¬ 
ing,  scheduling,  cost  analysis  and  per¬ 
sonnel.  Two-shift  operation  performing 
all  the  prepress  activities.  Ciompetitive 
salary  and  bonus.  E.O.E.  Call  Mr.  Bryant 
collect  (316)265-8797  for  further  in¬ 
formation. 

_ PRESSROOU _ 

PRESSMAN 

Community  9  units,  SC  folder  with  bal¬ 
loon  and  community  folder.  Completely 
refurbished.  $12  an  hour  to  start.  Must 
have  maintenance  background.  Gallup 
hdegendent,  PO  Box  1210,  Gallup  NM 


PHOTOGRAPHER 

CHIEF  PHOTOGRAPHER 
29,000  Pacific  Northwest  daily  seeks 
experienced  chief  photographer  who  can 
lead  three-person  staff  by  example.  Must 
have  experience  with  color,  some 
graphics  knowledge  will  be  helpful.  Re¬ 
sponsibilities  include  managing  staff 
time  for  a  wide  varie^  of  assignments, 
producing  enterprise  ideas  and  adminis¬ 
trative  duties  for  photo  department.  Sal¬ 
ary  negotiable  and  based  on  experience. 
Box  9450,  Editor  &  Publisher. 

MORE  THAN  PAPPARAZZI  WANTED  to 
obtain  photos  of  national  personalities 
with  their  automobiles.  Brief  quotes  of 
why  the  person  likes  his  car  required. 
Please  attach  returnable  samples  of  your 
work  in  note  for  details  to  trade  maga¬ 
zine,  COLLISION,  TO  Box  M,  Franklin 
MA  02038. _ 

POSITIONS 

WANTED 

ADMINISTRATIVE 


NEED  A  GENERAL  MANAGER  with  ex¬ 
perience  in  daily,  weekly  and  TMC  pro¬ 
ducts?  18  years  experience,  strong  in 
sales.  Box  9406,  Editor  &  Publisher. 

_ ADVERTISING _ 

ARTIST/ILLUSTRATOR  with  abundant 
experience  in  newspaper  production. 
Versatile  in  color  separations  to  copyw¬ 
riting  and  page  makeup.  Box  9362,  Edi¬ 
tor  &  Publisher. 


POSITIONS  WANTED 


aRCULATION 


CIRCULATION  DIRECTOR 
Salesand  marketing  oriented  circulation 
pro  looking  for  a  new  challenge.  An 
effective  communicator  and  administra¬ 
tor,  with  solid  management  experience. 
A  proven  record  in  ABC  audits,  postal 
regulations,  subscriptions,  fulfillment 
and  circulation  computer  systems. 
Seeks  creative  opportunity  in  newspap¬ 
er/magazine  field  in  Southern  California. 
Write  to  Box  9351,  Editor  &  Publisher. 

CIRCULATION  MANAGER.  8000  daily. 
Experienced  Zone  7  man  seeks  work. 
Box  9424,  Editor  &  Publisher. 

EXECUTIVE  with  credentials  in  all 
phases  of  circulation,  marketing  and 

K}tion.  Box  9421,  Editor  &  Pub- 

PROFESSIONAL,  seasoned,  multi- 
versed,  aggressive  in  sales-circulator 
seeking  immediate  position.  (702)364- 
0546. _ 

_ EDITORIAL _ 

CREATIVE  EDITOR  whose  strong  sKills 
with  language,  graphics  and  peopTe  have 
been  honed  on  four  metros  seeks  chal¬ 
lenging  desk  position  in  features  or 
news.  A  leader  and  innovator  who  likes 
hands-on  role  in  editing,  layout  and  writ¬ 
ing.  Box  9381,  Editor  &  Publisher. 

CLEAR,  CONCISE  news  writer  seeks 
position  as  a  copy  editor  on  a  mid-sized 
daily,  any  Zone,  lean  improve  the  writing 
of  others  and  I  know  style.  Honors  J- 
Grad,  nearly  two  years  experience.  Box 
9411,  Editor  &  Publisher. 

CITY  EDITOR 

Aggressive  local  coverage  and  newsroom 
excellence  inspire  this  professional  with 
four  years  reporting,  one  year  leadership 
work.  Prefer  small-medium  paper.  Zone 
9,  8,  7,  where  enthusiasm,  lively  copy 
are  priorities.  Proven  team  motivator 
with  skills,  ideas,  awards,  ethics,  de- 
dication.  (612)331-7167  message. 

Conservative,  award-winning  editor/ 
editorail  writer  with  sales/  marketing 
skills  seeks  affiliation  with  southern 
newspaper  organization  serious  about 
quality  news  reporting.  Write  R.D.  Poe, 
723  Third  Ave.,  Winder  GA  30680. 

COLUMNIST.  WRITER.. .FOR  HIRE- 
...FOR  LAUGHS...Therearea  lotoHun- 
ny  things  going  on  in  this  world  but  not  a 
lot  of  people  who  are  writing  about  them 
in  a  fun  way,  a  smattering  of  which  are 
under  35.  If  something  isn't  done  to 
lighten  up  our  newspapers  and  maga¬ 
zines,  it  could  ultimately  lead  to  nothing 
less  than  the  end  of  modern  civilization 
as  we  know  it.  Though  this  might  not  be 
such  a  bad  thing  it  would  doubtless  put  a 
damper  on  a  lot  of  OMple's  New  Year's 
Eve  plans.  I'm  looking  for  a  job  as  a 
newspaper  columnist,  which  I  have  ex¬ 
perience.  I'm  also  interested  in  a  job 
writing  features  for  a  newspaper  or 
magazine,  which  I  also  have  experience, 
if  you're  interested  in  hiring  me,  or  just 
having  me  around  for  laughs.  I'm  in¬ 
terested  in  talking  to  you.  Write  for  re¬ 
sume  and  clips  and  I'll  send  you  a  few 
pages  of  story  ideas,  including  a  brief 
description  of  the  approach  I'd  take.  The 
clips  will  tell  you  what  I  can  do  with  an 
idea,  or  assignment,  once  I  get  it.  Box 
9455,  Editor  &  Publisher. 


MANAGING  EDITOR— highly  skilled, 
heavily  experienced,  consistent  top 
award  winner,  circulation  builder.  Shirt¬ 
sleeve  editor,  know  all  phases  newsroom 
management,  mature,  intelligent.  Seek 
small  to  medium  daily  or  large  multi¬ 
weekly  setup.  (603)  898-5175  after  12 
noon  EST,  or  Box  9200,  Editor  &  Pub¬ 
lisher. 

Experienced  reporter,  wants  new  spot  on 
community  paper.  Jim  Fienup,  728 
Chautauqua,  Norman  Ok  73069. 


POSITIONS  WANTED 

POSITIONS  WANTED 

EDITORIAL  i 

EDITORIAL 

EXPERIENCED  COPY  EDITOR  seeks  ! 
full-time  employment  on  magazine/  i 
weekly  newspaper  in  Zone  1. 3  Years  on 
colle«  paper,  1  year  editing  internship, 
and  1  year  daily  experience.  Writing, 
production,  and  VDT  skills.  References, 
samples  available.  Contact  Randall  J. 
Samost,  4  Sheldon  Road,  Marblehead, 
MA  01945.  (617)  631-6772.  1 

_  I 

FLORIDA  news  or  public  relations  job  i 
sought  by  bureau  manager,  38,  experi¬ 
enced  in  general  assignment  and  cover-  i 
ing  gamut  of  government,  from  presiden¬ 
tial  campaigns  and  statehouse  to  town  I 
halls.  Box  MOO,  Editor  &  Publisher. 

FORMER  PRO  baseball  player  with  writ¬ 
ing  experience  for  major  newspaper 
wants  reporting  position.  Either  sports, 
news,  or  features.  Glad  to  relocate.  Call 
John  Curtis-(714)492-6591. 

GRADUATE  OF  TOP  J-school  with  3 
years  of  varied  reporting  experience 
seeks  slot  on  metro  daily.  (Currently 
finishing  national  school  dese^egation 
study  financed  by  Ford  Foundation.  Par¬ 
ticularly  interested  in  government, 
education,  urban  affairs  and  sports.  /Vny 
Zone.  Box  9375,  Editor  &  Publisher. 

JOURNALISM  GRADUATE,  economics 
double  degree  seeks  entry  level  report¬ 
ing,  editing  job.  VDT  experience,  college 
daily  staff.  Want  to  learn  my  trade.  Any 
zone  Clifton  Linton,  11128  Hurdle  Hill 
Dr.,  Potomac  MD  20854.  (301)299- 

9406. _ 

MUCKRAKER/SPECIAL  PROJECTS 
MAN  seeks  job  east  of  Rockies.  Have  hit 
industrial,  medical,  business,  govern¬ 
ment  lawbreaking.  Heavy  court  expe¬ 
rience;  know  civil  and  criminal  sides. 
Heavy  records  research;  know  agency 
codes.  Blue  collar  industry  jobs;  military 
background.  Cover  technical  and  urban 
affairs  items.  Help  people  with  govt./job/ 
other  problems.  Down-to-earth 
approach;  good  listener.  Healthy  anger 
and  concern.  Kevin  Sherlock,  6610 
Whitsett,  No.  Hollywood  CA  91606 
(818)766-4042. 

PRECISION  COPY  EDITOR  available  for 
Sunday,  holiday  and  "fill-in”  NYC 
assignments.  Experienced  on  daily  VDT 
desk.  (718)345-2563,  435-1434. 

10-year  pro  has  been  reporter  copy  edi¬ 
tor,  manager.  Seeks  copy  desk  or  metro 
editor  position.  Box  94()1,  EditorA  Pub- 
Hsher. 

Quick,  ACCURATE  hard  news  writier 
seeks  position  on  a  very  high  quality  mid¬ 
sized  daily,  any  Zone.  I  have  a  knack  for 
understanding  complex  issues  and  writ¬ 
ing  so  that  your  readers  understand. 
Honors  J-Grsid  with  1  Vi  years  weekly 
experience.  Box  9408,  Editor  &  Pub¬ 
lisher. 


!  EDITOR/PUBLISHER  of  large  semi- 
I  weekly  wants  editorial  or  management 
job  on  small  to  medium  daily  any  Zone. 
National  award  winner  who  values  the 
editorial  product  and  the  bottom  line.  16 
years  daily/weekly  experience.  Now  in 
Wyoming  but  will  be  available  for  inter¬ 
views  on  East  Coast  durira  November. 
1  Rip  Woodin  (307)733-2065. 

I  _ _ 

I  VETERAN  NEWSMAN,  ESTABLISHED 
I  PHOTO  journalist  A  foreign  correspon- 
I  dent  for  major  metropolitan  daily;  well 
I  grounded  in  production  and  graphics; 
!  strong  on  geo-politics  and  the  Third 
!  World.  No  dependants.  Consider  any 
I  location.  U.S.  or  foreign.  Full  details 
first  letter.  Available  for  interview.  Box 
I  9385,  Editor  A  Publisher. 

:  SPORTS  COLUMNIST.  Knowledge  of  all 
I  major  sports.  Formerly  sports  editor/ 
columnist  for  small  daily;  sports  writer 
for  Atlanta  Journal;  have  appeared  in 
'  national  sports  mags.  Presently  J- 
I  instructor  at  Zone  8  coll^.  Age  44, 20 
years’  experience.  Prefer  Zones  3, 4, 6  or 
8;  Reply  to  Box  9451,  Editor  A  Pub- 
I  lisher. 

I  PHOTOJOURNALISM 

PHOTOJOURNALIST 
I  Missouri  J-school  grad  with  three  years 


working  call  or  write  Chris  Beck,  5940  S. 
CassAve.,  1-F,  Westmont.  IL60559 
(312)  852-7989  or  (312)  234-4007. 

_ PRESSROOM _ 

Pressroom  Foreman:  Proven  ability  with 
strong  leadership  qualities.  Highly  skil¬ 
led  in  all  phases  of  Offset  Newspaper 
Production.  Young,  energetic,  hard 
working  and  honest.  Qualify  and  waste 
conscious.  Innovative  and  very  strong  on 
a  preventative  press  maintenance.  Seek¬ 
ing  a  challenging  position  as  Pressroom 
Foreman  or  Superintendent.  Box  9379, 
Editor  A  Publisher. 

_ PRODUCTION _ 

PRODUCTION  DIRECTOR 
Knowledgable  all  phases  of  newspaper 
operations,  front  to  back.  Costand  quali¬ 
fy  conscious.  Proven  track  record  and 
highest  references.  Box  9374,  Editor 
and  Publisher. 

PHOTOGRAPHER 

COMPETITIVE  NEWS  SHOOTER,  1  Vi 
years  on  daily  plus,  seeks  position  on 
daily  30K  or  larger,  any  zone.  Pictures 
and  resume  on  request.  Jon  Hurd  (305) 
798-3721. 


E&P  Employment  Zone  Chart 

Use  zone  riumoer  to  indicate  location 
without  specific  identification 
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SHOP  TALK  AT  THIRTY— 

How  to  improve  crime  reporting 


By  Don  Sneed 

Most  law  enforcement  officials 
probably  have  winced  in  dissatisfac¬ 
tion  at  one  time  or  another  over  the 
way  newspapers  have  reported  crime 
stories. 

Why  does  police  news  sometimes 
evoke  raised  eyebrows?  What  can  be 
done  to  improve  crime  coverage  in 
newspapers?  Answers  to  those  ques¬ 
tions  will  provide  the  focus  of  this 
article. 

In  trying  to  understand  why  report¬ 
ers  report  as  they  do,  one  must  con¬ 
sider  that  journalism  is  a  strange  pro¬ 
fession.  In  this  business,  reporters 
often  write  about  things  as  know-it- 
alls  when  they  really  know  very  little 
about  what  they  write. 

Consider,  for  example,  the  nature 
of  the  journalism  curriculum  in  most 
colleges.  Newspaper  reporters  with 


Compounding  the 
problem  is  that  many 
i*ewspapers,  especially 
small  dailies  and 
weeklies,  frequently 
assign  beginning 
reporters  to  the  police 
beat,  falsely  assuming 
that  crime  news  Is  easy 
to  report. 


journalism  degrees  write  business 
stories  without  ever  taking  a  business 
course,  write  about  local  government 
without  having  a  course  in  local  gov¬ 
ernment,  and  regularly  report  on 
crime  and  the  courts  without  taking  a 
course  in  criminal  justice  or  law. 

Instead,  the  journalism  curriculum 
in  most  colleges  is  dotted  with  obliga¬ 
tory  history,  English  and  basic  math 
courses.  Of  course,  reporters  rarely 
write  about  those  subjects,  while  lo¬ 
cal  government,  crime  and  business 
stories  are  everyday  tasks  at  all  news¬ 
papers. 

Only  rarely  are  student  journalists 
introduced  to  the  kinds  of  stories  and 
the  types  of  people  they  will  write 
about  once  they  begin  working  for  a 
newspaper.  A  small  percentage  of 
journalism  students  may  write  for  the 


(Sneed  is  assistant  professor  of  journal¬ 
ism  at  Texas  A&M  University.) 


campus  newspaper  but,  by  and  large, 
these  students  are  somewhat  clois¬ 
tered  within  the  university  environ¬ 
ment  with  the  campus  police  as  their 
main  link  to  law  enforcement. 

A  few  journalism  students  may  take 
a  public  affairs  reporting  course  and 
some  instructors  may  assign  a  police 
story  or  two,  but  this  is  the  exception 
rather  than  the  rule.  Therefore,  it  is 
not  surprising  that  many  police  beat 
reporters  stumble  when  trying  to  re¬ 
port  a  subject  that  is  —  in  a  very  real 
sense  —  foreign  if  not  alien  to  their 
existence.  Compounding  the  problem 
is  that  many  newspapers,  especially 
small  dailies  and  weeklies,  frequently 
assign  beginning  reporters  to  the 
police  beat,  falsely  assuming  that 
crime  news  is  easy  to  report. 

This  is  not  to  make  an  excuse  for 
flawed  reporting. 

Something  can  be  done  to  improve 
the  quality  of  police  beat  reporting. 

Perhaps  because  I  am  “sensitized” 
to  the  criminal  justice  system  after 
teaching  journalism  to  inmates  at  an 
Illinois  maximum  security  prison,  1 
decided  to  make  an  effort  to  improve 
crime  news  reporting  among  students 
I  teach. 

At  Texas  A&M,  I  polled  my  news 
writing  class  and  found  what  I  ex¬ 
pected:  None  of  the  60  students  had 
ever  visited  a  prison.  But  each  student 
had  an  opinion  about  prisons.  The 
consensus  was  that  prisons  are  bad 
places. 

Next,  I  asked  my  students  how  they 
thought  their  opinions  on  prisons 
were  formed.  Through  television  and 
newspapers,  they  said. 

Unfortunately,  the  news  media  — 
which  act  as  surrogates  for  readers, 
listeners  and  viewers  —  rarely  con¬ 
vey  a  complete  prison  portrait,  cover¬ 
ing  in  the  main  rapes,  riots,  stabbings, 
escapes,  and  executions. 

Journalism  research  shows  that  the 
press  sometimes  distorts  crime  news, 
and  it  is  this  distorted  picture  which 
helps  students  form  their  opinions. 
For  example,  one  study  shows  that 
offenses  such  as  robbery,  rape  and 
murder  account  for  less  than  6  %  of 
known  crimes,  but  they  occupy  53  % 
of  the  newspaper  space  devoted  to 
reports  of  crime. 

In  contrast,  theft  and  burglary 
account  for  84  %  of  recorded 
offenses,  but  the  newspapers  studied 
devoted  only  4  %  of  the  space  to  those 
crimes.  Thus,  the  “emotive”  and 
I  “newsworthy”  crimes  are  played  up; 


less  “exciting”  crimes  are  played 
down  even  though  the  public  has  a  far 
greater  risk  of  experiencing  them. 

Realizing  that  another  study  indi¬ 
cates  that  one  family  in  six  is  touched 
by  crime  and  that  journalists  tend  to 
present  crime  in  an  atomistic,  ahistor- 
ical  and  decontextualized  way, 
through  a  host  of  snippets  and  snap¬ 
shots,  1  decided  that  the  best  way  to 


/  polled  my  news 
writing  class  and  found 
what  I  expected:  None  of 
the  60  students  had  ever 
visited  a  prison.  But  each 
student  had  an  opinion 
about  prisons.  The 
consensus  was  that 
prisons  are  bad  places. 


introduce  my  students  to  crime  re¬ 
porting  is  to  provide  them  with  first¬ 
hand  exposure  to  crime  and  prisons — 
the  very  things  they  would  be  cover¬ 
ing  in  less  than  two  years. 

What  I’ve  described  is  actually 
basic  journalism — going  out  and  find¬ 
ing  out  something  for  yourself. 

Trips  to  the  Ferguson  Unit,  a  max¬ 
imum  security  prison  operated  by  the 
Texas  Department  of  Corrections, 
have  paid  great  dividends.  One  of  my 
students  has  done  an  in-depth  story 
on  pregnant  inmates;  another  has 
done  a  story  on  inmates  learning  to 
become  heavy  equipment  operators 
as  part  of  a  vocational  education  pro¬ 
gram.  And  every  student  has  visited 
with  a  warden,  prison  guards  and  in¬ 
mates.  Importantly,  the  students  find 
their  curiosity  piqued,  and  they  learn 
that,  after  all,  journalism  is  observing, 
experiencing,  going  out  and  finding 
out  something  for  yourself. 

(Continued  on  page  39) 


Purchase  Used 
and  Reconditioned 
Goss  Equipment  From 


GOSS  PRODUCTS 

■  Presses 

■  Units 

■  Folders 

■  Miscellaneous  Equipment 

For  information,  call  312/656-8600,  ext. 
2533.  Goss  Products,  Graphic  Systems 
Division,  Rockwell  International. 


Rockwell  International 
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In  8  word,  that  best  describes  the  i 
complete  line  of  easy-to-use  pre¬ 
press  products  from  Hell  Graphic 
Systems.  Put  them  to  work.  They’ll  do 
wonders  for  your  quality  control  and 
productivity.  And  improved  quality  and 
productivity  mean  faster  payback  on 
your  initial  investment. 

The  Chromacom  electronic  page 
makeup  and  retouching  system  allows 
you  to  do  things  you  never  thought 
possible.  Ghosting,  super-imposition, 
color  corrections — virtually  anything 
you  can  conceive.  Software-controlled 
Chromagraph  color  scanners  provide 


short  access  times  for 

high  quality  color  separations,  use 
little  material,  and  permit  extensive 
correction.  Combined  with  the 
Digiset  LS  210  Laser  Image  Setter 
and  IP  100  Image  Processor,  the  high- 
resolution  Pressfax  laser  facsimile 
system  gives  you  the  capability  to 
rapidly  and  precisely  assemble, 
process,  and  transmit  high-quality 
newspaper  pages  and  printed  originals 
to  any  remote  site  for  printing. 

It’s  the  first  system  capable  of 
scanning  four  separations 
independently. 


To  find  out  more,  contact  your  Hell 
branch  office. 

New  York  (516)  466-0710 
Atlanta  (404)  696-8100 
Chicago  (31 2)  595-6560 
Dallas  (214)241-9421 
Los  Angeles  (21 3)  603-8703 
Toronto  (416)  673-1997 
Hell  Graphic  Systems,  Inc., 

300  Rabro  Dr.  East, 

Hauppauge,  NY  11788 
(516)  582-6520 

Excellence  at  the 
speed  of  light. 
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Over  the  last  two  gF  any  of  its  territories  or  a 

decades  the  Scripps  Im  mM  J  cartoonist  whose  work  is 

Howard  Foundation  has  Im  not  regularly  syndicated 

provided  some  of  the  best  I  I  %  lb  enter,  send  for  an  entry 

journalists  in  America  W  1  #  M  ■  m  ■  m  blank  and  fact  sheet  from 

with  honors  cash  and  IHi  T  ■■■  ■■■  The  Scripps  Howard  Foun- 

something  money  can't  buy:  Recognition.  dation,  11 00  Central  Tinst  Tbwer,  Cincinnati,  Ohio 

This  year  will  be  no  exception.  We  will  present  45202.  (We  hate  to  be  sticky,  but  we  carmot 
national  journalism  awards  in  conservation  and  accept  any  work  after  Jan.  1 5, 1 986,  or  without 
the  environment,  human  interest,  public  service,  properly  filled  out  entry  blanks.) 
editorial  writing,  and  writing  in  the  defense  of  Send  us  the  best  work  you've  done  in  1985. 

the  First  Amendment.  There's  even  an  award  for  If  it's  good  enough,  our  judges  will  see  to  it  that 
the  most  promising  cartoonist  of  the  year.  you  make  SCRIPPS  HOWARD 

You're  eligible  if  you're  a  man  or  woman  work-  your  mark  mmATTO'M 

ing  for  any  newspaper  in^  United  States  or  in  1986.  5S9  ^  'JU IMUAl  lUJM 


CALL  FOR  ENTRIES:  DEADLINE  JAN.  15, 1986 
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